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The elegance 
Easter symbolized by the simpl 
dignity of Lilies. Reproducec 
with striking realism or glamo 
ized in lacy fantasy 
they're at thei 
best when they’ re 


from Schack’: 
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Cluett, Peabody & Company, manufacturers of Arrow 
shirts, ties, and related items, has in recent years, 
carried out a magnificent program of sales promotion 
and merchandising designed to “pipe-in” the tremen- 
dous force of Arrow national advertising, completing 
| the cycle of the sale. 
We are justly proud to have been chosen to assist 
in carrying out this program. 

Arrow products are among the greatest of “best 
sellers: This is, in part, due to the fact that Arrow 
exp = I | , nm realizes full well we are in the midst of the most 
, ' , * | aggressive and competitive era ever known in the his- 
ow Ze | “| tory of American consumption and distribution. Old 
fs methods are out of date. Merchandising tools must 
have the right showmanship to dramatize consumet 

benefits of every feature of the product. 
Shown here are but a few of the great array of dis- 
plays that we have designed and produced for Arrow. 


ARROW ‘CLASSIC DESIGN” 
DISPLAY FOR WHITE SHIRTS As seen at Demery's, Detroit, Michigan 


: ARROW STYLE AND 
“*. " COLOR SHOW 


| as Shown at Davison & Paxon, 


ities PA , 
y i, Atlanta, Georgia 


v : ARROW “CAKE OF ICE” 
ARROW EASTER ‘’CANDY STRIPE’ 
ENSEMBLE DISPLAY pwn gad gy _— 
<, > 8 
CHICAGO AD a DISPLAY 
COMPETITION, 1 


GIANT ARROW WHITE SHIRT DISPLAY : 3 i 
as Shown at Hanny’s, Phoenix, Arizona ie 
FREE—your copy 
Merchandise 
Presentation. 
Write today on 
your letterheod. 


oe W. L. STENSGAARD AND ASSOCIATES, INC. 


346 NORTH JUSTINE ST., CHICAGO 7, ILLINOIS 


Specialists in Merchandise Presentation * Demonstration * Displays * Exhibits 


FEBRUARY, 1954 
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CONTENTS 
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Editor's Comment . 
How Display Is Handled In A British Fashion Chain 
By Jay Dick 
Los Angeles January Displays Were Strongly Promotional 
By Howard Kuhn 


By C. A. Betteridge . 
By Virginia Roehl 


Open Letter On Footwear Display 
Southern Accent On Fifth Avenue 
Promotions Coming Up By Louis Gehring 
An Open Invitation To Sales By Irene Miller . 

State Street Windows ... An Ode To Spring By S. Marie Ware 


Easily Built, Low-Cost Displays For The Smaller Store 
By Jim Kiley 


Display Here And There , ' 
Display . . . On And Off The Record 
European Displays : , > 
NADI News 

News From The NDA 


By John Bowman 
By Escher Bettis 
Trade Personalities By Jim Tupper . 
New Contemporary Shop 
Travel Poster Units ; ; 
The Display Parade By Jim Tupper . 
January Award To Kehrt 

Reminiscing . ' , ; , : , . , 

"Power For Peace’ By |. N. Stone . 
Your Column . 
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PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 


407 EAST EIGHTH STREET, GARFIELD 2050-2051, CINCINNATI 1, OHIO 


OUR NEXT ISSUE 


An article on modern improvements at 
two San Francisco stores will be one of 
the features in the March issue .. . 
Another will deal with interior display 
.. « Others will cover current display in 
New York City, Chicaqo, and Los 
Angeles . . . and there will be numerous 
other features to make this an outstand- 
ing issue ... In the mail March 15. 


e 
THE COVER 


The Easter Hats that turn heads... 
by Leslie James’ says the showcard 
for this beautiful display by Tony 
Markus, The White House, San Francisco. 


EXECUTIVE STAFF 


H. C. Menefee, President 

Nathan Silverblatt, Manager 

R. C. Kash, Editor 

Robert Silverblatt, Advertising Manager 
John Gilker, Circulation Manager 

Jim Tupper, Art Director 

John Mendell, Production Manager 


Eastern Office 


20 West Tenth Street, New York City. 
Phone GRamercy 7-7277. 


SUBSCRIPTION RATES 


Published monthly at $4.00 a year for the 
United States and Canada. To foreign 
countries, $5.00 a year. Canadian and foreign 
orders payable in U. S. funds by International 
money order or New York bank draft. Single 
copies 50 cents. Send all subscription orders 
direct to the publication office at Cincinnati. 
Changes of address must be reported at least 
two weeks in advance of effective date: other- 
wise missed copies cannot be _ supplied. 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879. 


Audit 
Bureau of 
Circulation 


Associated National 
Business Association of 
Publications, Inc. Display Industries 


Pass This Issue Along 
You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 


DISPLAY WORLD 
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mn suburban stor 


The answer is fairly obvious: Mannequins are doing a tremendous 


Selling job inside these new suburban and project stores! As a consequence, 
management is calling upon store designers for larger interior display 





areas. So, each month, more Mary Brosnans and more Durabelle 


Plastic Mannequins take their places as demonstrators and saleswomen 


in the new decentralized stores opening all over the nation. 


DCW. ses bare. 


498 Seventh Avenue, New York 18 Dot Williams, president 








B. ALTMAN & CO: East Orange NJ + Manhasset LI + White Plains NY 
ARNOLD CONSTABLE: Hackensack NJ * Hempstead NY + Manhasset L! 
BLOOMINGDALE’S: New Rochelle NY + Fresh Meadows LI * Stamford Conn 
THE EMPORIUM: Stonestown California ¢ FAMOUS-BARR: Clayton Mo 
HECHT CO: Silver Springs Md ¢ HUTZLER BROS: Towson Md 
). L. HUDSON: Northland Center Detroit 
LIT BROTHERS: 69th St Phila + Northeast Phila 
LORD. & TAYLOR: Manhasset LI + Milburn NJ * Eastchester NY + West Hartford Conn 
MAY CO: Lakeland Calif * Crenshaw Calif * Wilshire Blvd LA + Long Beach Calif 

.. and many many more 


Mary Brosnan & Durabelle Plastic Mannequins 





Pacific Promotions 
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WW5 NEW... ATS BEAUTE . + / 
17 SAVES STORAGE SPACE, 


One color one side ...a second 
color on the reverse side... 
that’s the big news in wallboard. 





Yes, double-color is yours to offer customers with DUO-TONE, the 
newest pre-decorated wallboard in the complete Plastergon line. 


DUO-TONE is available in 4 colors: twilight rose, ivory, suntan, and 
seafoam green. And you can have these colors back to back in any 
conceivable combination for Plastergon makes them all. 


Consider what such a color line means to your customers. New 
decorative schemes are possible. New colors can be added to homes, 
offices, and displays. Furthermore, you can offer these many colors 
with less storage space because as few as two different boards can 
enable you to offer all four colors. 


DUO-TONE is four-ply, 3/16” thick and is offered at no increase in 
price over plain board of the same specifications as our Economy 
brand. It’s available in panels 48” wide and from 6 to 12’ long. 


SEND FOR SAMPLES TODAY 


4 BASIC COLORS—BACK 
TO BACK 

Seafoam green, suntan, twilight rose, 
and ivory 


6 COMBINATIONS 

Seafoam green and suntan—seafoam 
green and twilight rose—seafoam 
green and ivory—ivory and suntan— 
ivory and twilight rose—twilight 
rose and suntan. 


NO PRICE INCREASE 


You pay no more for Duo-tone’s back 
to back feature than for plain board. 


A COMPLETE COLOR LINE 
WITH LESS SPACE 

Offer all four colors with only two 
boards. Choose your own combina- 
tions—save space. 


MAMMOTH, 1/4” pebbled wallboard « PERFECT-O-CELL, 3/16” pebbled wallboard ¢ BUCKSKIN, 1/10” pebbled wallboard 
DUO-TONE, two colored wallboard « ECONOMY, ivory finish wallboard « EBONY, 1/8” asphalt board ¢ LOCKAIRE, 
1/2” and 25/32” asphalic board « LOCKAIRE PAINTCOTE, 1/2” insulating board ¢ BUDGETAIRE, 5/16” insulating board 


PLASTERGON PRODUCTS 


DISPLAY WORLD 
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pin the new Line-O-Scribe type 


Patent Applied For 
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The Silk Prat Gru 


subtle Parisian influence 
in minute waist with 


flaring stand off skirt 


For Spring Fashion promotions and other events. Tf interested in 


this type (available in a range of sizes) tor your store, contact 


us at once... The Morgan Co., 3984 Avondale Ave., Chicago 4). 
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For Superior Performance... For Lasting Satistaction 


Specity a ie 
inylite 
PLASTIC RIGID SHEETS 


The Vinylite Plastic Rigid Sheet is a non-shrinking, dimensionally stable sheet especially suited for many purposes. It can 
be easily formed, drawn, machined and worked on without any special equipment. It can be printed, stamped, engraved, 
silk-screened. The stable qualities of this sheet permits perfect register when multi-colors are necessary. It will resist most 
chemical and physical changes that occur in normal product use. Some of the many applications it can be used for are: 


Three-Dimensional Signs 
Trays (Jewelry Cases) 
Electro Molds 

Color Separation Plates 


Advertising Displays Maps 
Advertising Specialties Name Plates 
Dials— Window Faces Signs 
Instruments Templates 


Samples of Colors and Gauges Will Be Sent On Request. All Sizes and Colors Listed Below Carried In Stock. 


Schedule of prices listed below entitles you to assorted colors without extra charges. 


ny lil Plastic Rigid Sheets . . . For Immediate Delivery 


ALL SHEETS PRESS POLISHED BOTH SIDES 


STOCK t RED WHITE BLACK ORANGE YELLOW CLEAR 
COLORS BLUE GREEN IVORY BROWN MAROON 


4 





SHEET | SHEET SQUARE | to 24 25 to 49 50 to 199 200 to 999 
THICKNESS | SIZES INCHES SHEETS SHEETS SHEETS SHEETS 








010 | 20x50" 1,000 $1.20 | $1.05 $ .97 $ .93 








O1I5 | 20x50" | — 1,000 1o4 1.43 1.32 











.020 | 20 x 50" | 1.94 1.69 1.55 








20x50" 1.000 2.34 2.04 





20 x 50" 1,000 2.72 2.38 


























RE-CUTTING TO SMALLER SIZE—ADDITIONAL—ASK FOR QUOTATION 
TERMS: NET — F.O.B. OUR PLANT 


Plastic Binding Corporation 


Dept. D.W. — were Dept. D.W. 
732 SHERMAN ST. Originators of Plastic Binding in America 15 WEST 24th ST. 
CHICAGO 5, ILL. NEW YORK 10,N. Y. 





DISPLAY WORLD 





POPES AN Sara 
a J. vot y, ¥ 





capieaatien 
ss aut ‘*, 
wy Se 

eg 


a DR 


REGULAR - LONG, NARROW 


Re eee eee teen Metin feet at Paar Ce eee, Se a hate, hN 


EATON ° Velvety” 


GRASS MATS -— 


e 11 SIZES ¢ 6 COLORS 


Sold only thru recognized Display Jobbers 


*T.M. Reg. 


EATON BROTHERS CORP. — 


HAMBURG, NEW YORK 


| No. SPR y N 0 W A V A L A B L E 
" with RUBBER GO 
ans | at “STEMPLER” PRICES 


A Stempler hanger always assures you of top 




















quality materials backed by over half a century of 
construction know how. 

All clips and bars are plated for rust resistance 
and are smoothly finished to eliminate snagging. 


“HANGERS-Z4a00 all” 








SPR FEATURES 


No. SPJ ( 
C 


® Tempered steel springs with 


e Wide gripping power JUMBO CLIPS’ 
® No metal touches garment 


® Eliminates pressure marks 


@Identical clips used on 
items selling for over $100 





sets WRITE FOR PRICES AND PARTICULARS. *Available on any of our other style hangers 


28 NORFOLK # STREET NEW YORK 2. N.Y. ORchard 4-1780 
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AFTER YOU COMPARE 
YOU’LL AGREE 


Showcard Machines 
lead the field... 


Regardless of price, you cannot buy equipment that is better- 
in-all-ways than Showcard Machines. Their ingenious method 
of type set-up gets jobs done fast, yet asks no special skills or 
experience. They offer all the flexibility of layout, type faces 
and color you could want, yet keep your sign costs ata minimum. 

Showcard Machines are available in sizes for all require- 
ments. Construction is so rugged and trouble-free that each 
machine carries a full five-year guarantee. Make sure you get 
all the facts and we are quite sure your choice will be the 
Showcard Machine. 


WRITE TODAY FOR FULL DETAILS 


machine 


pant 
com 1196 MERCHANDISE MART 


CHICAGO 54, ILLINOIS 
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72" x 96" high—$ 
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Available: white, Nporivome, emerald, grey, oxford grey, 


nisi LAY maT 


65 Madison Avenue * New York 16, N. Y. + Te 





How much time and money can you save 
with prefinished Tekwood Panels? 


> as a oa 


WITH TEXWOOD, 
YOU ELIMINATE 
SPRAYING TIME, 
HANDLING STEPS, 
DRYING TIME, AND 
SAVE MATERIAL 
COSTS TOO! 


Whether you build large or small displays, it’s easy to see why Tekwood panels 
are bound to provide production economies. Now they’re delivered prefinished 
in plain or attractive standard colors. In quantity orders custom colors can be 
supplied to match exact shades required. Approximate prices are listed below. 


EXTRAORDINARILY TOUGH, this new panel is 
similar in construction to 3-ply plywood. It 
consists of a sturdy hardwood core, 1/16th 
inch thick, with a facing of tough cylinder 
Kraft linerboard resin-bonded to two sides. 
Grain of the linerboard is at right angles to 
the core, resulting in an extremely rugged, 
resilient board that saves shipping cost be- 
cause it’s so light in weight. 

SIMPLE TO FABRICATE. Tekwood die-cuts with 
clean smooth edges. It is easy to saw, holds 
nails, staples, screws and tacks. Can be cut 
in stacks of eight to twelve sheets on a band- 
saw or fine-tooth circular saw. Won’t split, 
splinter, dent or buckle. Its prefinished sur- 
faces are ideal for silk screen, letterpress or 
lithography. It’s smooth both sides. 





EASY TO FORM. Tekwood 
can be formed hot or cold 
on standard bending ma- 
chinery with or against 
the grain, or on the bias 


as shown. 








RESISTS WEAR. Because of Tekwood’s durable 
pyroxylin finish, exhibits built with colored 
Tekwood are scuff-resistant, washable and 
permanently colorfast. Always looking at- 
tractively new, they outlast a hand-finished 
surface and save the troublesome and costly 
operation of retouching and refinishing. 


TRY THE TOUGHNESS 
TEST YOURSELF. See how 
strong, tough and flex- 
ible Tekwood really is. 
Write for a sample of 
Tekwood today and test 
its toughness. Then or- 
der a supply at once. 


EASY-TO-ASSEMBLE, self-hinging counter dis- 
plays are easily made with Tekwood by cut- 
ting through two layers and leaving the third 
layer as the hinge. 

AVAILABLE at United States Plywood and 
U. S.-Mengel Plywoods distributing units 
located in 60 cities, where you can also obtain 
application help. A sample color kit may be ob- 
tained from your Weldwood distributing unit. 


NEED A LOW-COST, MOI!STURE-RESISTANT SHIP- 
PING MATERIAL FOR DISPLAYS? Ask about 
Protekwood®, a 3-ply panel which you can 


saw, nail and stencil. It’s strong, lightweight, 


inexpensive and rugged enough to protect 
shipments on open flatcars. 





SPECIFICATIONS 
Standard sheet sizes: 48” x 48” and 48” x 96”. 
Standard grade }4” thick. 

Weight— 145 lbs. per 1000 Sq. ft. 

Special colors, sizes, and thicknesses to meet 
custom specifications. 

COST of Tekwood per square foot: Plain 6¢ to 
9¢, Color One Side 8¢ to 12¢, Color Two Sides 
ll¢é to 15¢ (depending on quantity, trans- 
portation charges, etc.). 











UNITED STATES PLYWOOD CORPORATION 


World's Largest Plywood Organization 
and U. S.-MENGEL PLYWOODS, INC., Louisville, Ky. 
ASK FOR INFORMATION ABOUT THE NEW, COMPLETE LINE OF WELDWOOD HARDBOARD 








United States Plywood Corporation 
Tekwood Division, 55 W. 44th St., N. Y., N. Y. 


Please send me a free data sheet and sample of Tekwood. 
I'd like to try the toughness test. 























MATCHED BEAUTIES 
GIVE YOUR WINDOWS 
A LUXURIOUS NOTE 
NEVER BEFORE POSSIBLE 


#160/18 
ADULTS 


#140/15 


Chrome plated, heavy 

weight, extra large base #120/12 
will not tip or wobble, KIDDIES 
plated upright is adjust- 

able and the gorgeous, 

thick, Satin Smooth Plastic 

Tops available in three 

sizes for Adult, Teen and 

Kiddie Wear, are perfect- 

ly shaped and especially 

designed to display any 

kind of garment made... 

including those hard-to- 

hang things such as Slips 

and Lingerie ...and of 

course, wonderful for 

Blouses and Dresses, 

Sportswear, etc. Really 

Terrific! Order today! 


FREE! WRITE FOR OUR BRAND-NEW 
1954 CATALOG SHOWING OUR COMPLETE LINE! 


Ked Wing oducts 


NEW HYDE PARK, N. Y. 


FEBRUARY, 1954 


HERE AT LAST! THE ONE — THE 
ONLY ALL-PURPOSE PLASTIC & 
CHROME ADJUSTABLE STANDS 
IN A COMPLETE SIZE RANGE 

FOR ALL APPAREL 


= 160/18 Adult Size 


Perfect Size, Shape and Style for all ladies’ wear even 
hangs men’s wear beautifully. Adaptable, uskful. Stands 
18” high and adjusts to 36” high, Plastic Top\Shoulder 
Shaped, 16” wide. 


+140/15 Teen Size 


Display your Teen-Ager Merchandise on the proper \ize 
and shape displaoyer. Luxurious, Indispensable. Stands l\5 
high, adjusts to 30” high. Beautiful Plastic Top Shor ddr 
Shaped, 14” wide. 


+120/12 Kiddies Size Z 


Display Perfection for both Boys’ and Girls’: A7Wear, no 
matter the style, your merchandise will |a6ék better and 
prettier. Stands 12” high, adjusts to 24°’Ahigh. Clear Plastic 
Top Shoulder-Shaped, 12” wide 


SENSATIONALLY LOW PRICED! 


$ 25 CN Sistelame 


at $3\50 each 
Toles 
STYLES MAY BE ASSORTED TO GET 
ley \. 26ne ans OG: 
PLASTIC TOPS WITHOUT STAND 


(FIT ANY STAND YOU OWN 


=160 ADULT Leos Ol 
+140 TEEN oF pins 


a De ee tela, 
+120 KIDDIE each ° 9!-Pee 








Motion Display with Varied Units... 


ANIMO 


ATTRACT ATTENTION AND SELL MORE... 


Now you can use attractive, life-like mechanically animated figures and animals in life- 
size and larger. All units are activated by clockwork. electromagnets, or electric 
motors. ANIMO units are made by the world’s foremost manufacturer of motion 
displays and they meet every commercial requirement at reasonable prices. We can 
also execute your own designs and ideas. 

The ANIMO selling power has already been tested. When using ANIMO animated 
figures as retail aid, a large Canadian food manufacturer found that sales of his prod- 
uct increased more than 400%. 


NUMEROUS HUMAN AND ANIMAL CHARACTERS 


The ANIMO family offers a wide choice — there is always a model to suit each 


season and nearly every need. SET ANIMO TO WORK FOR YOU. 


Write By Air Mail Today for Free Catalog 


CHRISTIAN HOFMANN 


RODACH bei Coburg U. S. Zone, Germany 


Canadian Distributor: DYNAMIC DISPLAYS BY BERNARD, 200 Geary Ave., Toronto 4, Canada. 
Phone: ME 5051 








VISUAL MERCHANDISING RESEARCH SERIES 
REPORT No. 2 


The Traffic-Readership and Sales Study of Display compiled and edited 
by Howard M. Cowee, Professor of Retailing, School of Retailing, New 
York University. 


300 Copies Available 
last books from an 8,000 run by Prentice Hall, Inc. 


+ $9.00 


postpaid in the U. S. 


Send orders to 


NATIONAL ASSOCIATION OF DISPLAY INDUSTRIES 


1510 - 203 No. Wabash Avenue Chicago |, Illinois 
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How to 
Solve Your 
Fashion Show 
Problems 
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Fashion-conscious American women have come to expect elaborate and 
imaginative settings and backgrounds for fashion shows sponsored by local 
department stores. Whether held in a hotel ballroom or in the store’s audi- 
torium or dining room, today’s fashion show offers distinct new problems for 
the display director and his staff. 

Of primary importance in fashion promotions is the cost involved — both 
in time and money. More and more cost-conscious display directors have dis- 
covered “Module Type” Steel Deca Poles are the answer to these problems. 
With these dependable steel props, complete settings and backgrounds can be 
erected in a minimum of time and with little, if any, additional material and 
carpentry expense. 


Escher Bettis, display director of The Stewart Dry Goods Company, Louis- 
ville, Kentucky, erected the fashion show setting illustrated here. Using the 
ballroom of the local Brown Hotel, Mr. Bettis erected the smart, imaginative 
setting using simple display props. Giant 8 ft. mirrors are held securely in 
place with “Module Type” steel Deca Poles. The two center mirrors swing on 
a pivot, and when opened reveal a modernistic screen background. Curtains 
are hung from a wood ceiling grille and are operated by a series of pulleys. 

By using steel Deca Poles. Mr. Bettis saved in many ways: . 

He saved on the cost of the installation, both in the time required to erect 
the setting and on the rental of the ballroom itself. 

By using Deca Poles, he avoided costly carpenter bills that he would 
otherwise have to pay for an upright support that could be used just once 
one that would in many cases, mark or scratch the floor and ceiling of the 
ballroom. Steel Deca Poles are practically indestructible and can be used over 
and over again. Furthermore, they leave no unsightly marks on floor or ceiling. 

In addition, Deca Poles themselves are very economical. The poles used 
in one show of this type pay for themselves in terms of material and labor costs 
saved the first time they are used. No other display prop offers such economy, 
variety of application or durability as “Module Type” steel Deca Poles. | 

Whether used in fashion shows or in window or interior store displays, 
Deca Poles not only save you time and money, but offer you many additional 
advantages. Why dont YOU investigate these advantages NOW. Write for 
Broadside No. 40 today. 


Garrison-Wagner Company 


2018 Washington Ave. Saint Louis 3, Mo. 
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GREATEST BOOK ON DISPLAY 


Ever Published, Say Country's Leading Display Authorities 
NOW IN ITS SECOND EDITION 


DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 
Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


...to make your displays sell more goods faster 
... it’s the kind of book you have been waiting for 
... it’s a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


268 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now, 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 
help toward steady improvement and perfection in his work. 
For the experienced and professional displayman it is rich in 
display ideas and an invaluable reference work —in fact, a 
display library in itself. Retailers, both large and small, will 
find it a positive guide to good selling displays. The author 
draws freely on his wide experience to explain each facet of 
retail display and shows by photographs and sketches the 
practical application of display techniques for modern displays 
that sell. Display problems and their solutions are explained in 
detail. It gives display a scientific background to make the 
medium of display more powerful and effective. Study the 
partial list of contents and you will realize that this is a book 
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Endorsed by the country's 
foremost display directors. 


PRICE +10 POSTPAID 


immediate Delivery! 
PARTIAL LIST OF CONTENTS 





Training for Display Work 
Recipe for a Displayman 
Common Errors in Display 
Working Methods 

Application of Art in Display 
Abstract Art in Display 
Technique of Painting 
Technique of Enlarging 
Eye-Catchers 

Paper Sculpture 

Display Materials 

Papier Mache 

Balance and Symmetry in Display 
Line and Form in Display 
Principles of Contrast 

How to Master the Space Problem 
Preparatory Work 

The Window Plan 

Birth of a Show Window 
Display on a Small Budget 


Variations on a Basic Idea 
The Display Calendar 

Layout of Merchandise 
Display of 19 Different Wares 
Small Windows 

The Store Front 

Interior Display 

Expositions and Trade Fairs 
Decorations on the Store Front 
The Flower in Display 

Color 

Paints, Binders and Thinners 
Lettering and Display Signs 
Lighting 

Animation in Display 

Figure Draping 

Display Fixtures 

Economy and Good Housekeeping 
The Workshop 

Windows of the World 


‘ DISPLAY WORLD, Cincinnati 1, Ohio 


[] Please send me postpaid a copy of DYNAMIC DISPLAY, for 
which $10.00 is enclosed. 


[|] Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year, for 
which $13.00 is enclosed, a cash saving of $1.00. (All foreign 
combination orders, 


you MUST have. 
reasonable cost. 


Its value to you cannot be measured by its 


Order Your Copy NOW! 


except Canada, $1.00 additional. ) 








DISPLAY WORLD 





Custom processed Upson Panels 
cater to 
your imagination 


and budget 


SPECIAL 
CUTTING 


Mass-produced displays can have that 
“something different” flair. And at 
a surprisingly low price too. Just 
let Upson pre-cut the Panels to the 
exact size and shape your imagin- 
ation dictates. Save time, labor. 
Write, tell us what you want. 
Display shown made with pre- 

cut Upson %%" Panels com- 
bined with cut-to-size Upson 


Peg-It Panel. 


COATING 

AND COLORS 
Most Upson Panels are ivory. © 
However, if you hear a call 

to color, answer it. For Upson 
can give you most any special 
coating, paint or built-in color 
you want. This display made 
with colored Upson Strong-Bilt 
Panel and Upson '4” Panel with 

a color swatch. Both pre-cut to 
size also. Note all displays shown 
use Upson Cut-Out Letters. Try 


them on your next display. 


Prices for custom processes depend on quantity and effect wanted. 
Write for quotations. Mail coupon for FREE details. 


upson (4 panels 


PROVEN QUALITY YOU CAN TRUST 


FEBRUARY, 1954 


For your wildest, and perhaps greatest 
display idea, turn to lt pson to supply 
the Panel material. Upson makes a 
complete line of display panels: Strong- 
Bilt Panels—*‘” Panels—!,” Panels 

Kasv-Curve Panels—Peg-It Panels 

Striated Panels—Cut-out Letters. This 
variety, combined with custom pro- 
cessing. gives you new freedom to 
create dramatic, hard-selling displays. 


STRIATED 

AND PEG-IT 
Stunning Upson Striated Panels and 
Upson Peg-it Panels are prime 
examples of Upson quality. For 
instance, compare Upson Striated 
Panel with any other striated 
panel, you'll see a world of 
difference. And Upson Peg-it 
Panel is prefinished in lustrous 
lacquer, yet it's priced about 
the same as ordinary panels. 


Both used in display to left. 


SIZE AND 

THICKNESSES 
Upson offers a wider range of 
standard sizes and thicknesses 
than any other manufacturer 
in the world. Our standard sizes 
go from 4’ x 6’ up to king size 
8’ x 20’ and thicknesses from \o” 


to a full *x”. On specials, anything 





goes. Ask for anything you want. 
Display shown made with special 
sized Upson *%6”" Panel and oversize 


Upson Cut-out letters. 





222 Upson Point, Lockport, N. Y. 


Please send me details on 





Name of Product 


NAME 





NAME OF FIRM __ 





ADDRESS _ 





CITY 


AW ES SO es 


— 
W 





Kditors Comment 


All the Display Market Weeks I have attended over the years have 
had one thing in common: there are always some of the exhibitors who 
complain that they did not write as much business as they had expected 
-- that displaymen would come in, look at their lines, and go on out 
without buying. Many such exhibitors have been fervent in voicing 
their opinions that Market Weeks are a waste of time and money. 


Discussing this with the display director of a large department 
store just after he had returned from the December Market Week in New 
York, he had this comment to makes: "As far as I can see, Display 
Market Weeks still sell just as much as they ever did. The exhibitors 
who complain about not doing enough immediate business just don't seem 
to realize that display buying habits have changed greatly during the 
last ten years. It used to be that the displayman would go to Market 
Week and place a lot of business right on the spot. Then he would go 
home and try to figure out how to use what he bought. Now we go to the 
show, shop the lines and get a good idea of what the display firms 
have to offer. We may buy some items that we need right away. But 
usually we go home and begin our planning for promotions coming up, 
basing it on what we have seen at Market Week. We probably buy as 
much or more of the lines exhibited as in the past, but it may be as 
much as four months after the show before we actually place the order. 
Exhibitors should regard Market Weeks as part of their normal business 
operation, supplementing their advertising or aiding their salesmen, 
rather than as a source of quick business in quantity. It is what 
these shows produce over a period of several months that counts." 


He went on to stress that the nature of things bought has 
changed greatly, too. "It isn't many years ago when costly display 
items such as elaborate papier mache pieces of a purely decorative 
nature were taken as a matter of course. Today the displayman has to 
buy with an eye to functionalism and reuse -=- reuse not once, but 
probably several times. And I think display is better as a result. 


Certainly the displayman's present approach to buying is a lot more 
business-like.".... 


Back in November I mentioned in this column that DISPLAY WORLD 
has been a member of ABC -=- Audit Bureau of Circulation -- for many 
years and pointed out what this means to our subscribers and adver- 
tisers. If you will look on the contents page of this issue you will 
see that another symbol has been added for the first time -- ABP, which 
Signifies that DISPLAY WORLD has been approved for membership in The 
Associated Business Publications, Inc. This is an organization composed 
of approximately 150 of the leading business publications on this 
continent. Every member, among other obligations, must subscribe to and 


conform to a Codeof Ethics. I think you will find its provisions 
interesting: 


The publisher of a business paper should dedicate his best 
efforts to the cause of business and social service, and to this end 


each member of The Associated Business Publications, Inc. pledges 
himself -- 


l. To consider, first, the (Please turn to page 64) 
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Unique and sensational wall treatment in classic design and 
heroic scale handprinted on a seamless paper. Panels measure 
eight feet wide by six feet high. Color range from pastels to 
primary hues. Coordinated fabric also available in fiberglas or 
batiste. Wire, write or phone for your complete sampie group. 


LAVERNE ORIGINALS 
160 East 57th Street * New York 22 * Plaza 9-5455 
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—At the left, the interior of the Regent street, 
London, shop shows the style adopted by Rich- 
ard Shops for all new branches . Right, 
interior display plays an important part in the 
organizations program— 


dithcult to 
existing 


were obtain, and consequently 
had to be retained. In 
addition to this, post-war stores differ very 
much architecturally pre-war 
branches. important 
planning because 
one rule which the company strictly adheres 
to is that of having the same type of win- 
dow display throughout the country. 


frontages 


from the 
facts are 
window 


These very 


when schemes, 


The display department carries a staff of 
12 in addition to the display manager, and 
they are divided as follows: an assistant 
manager, who handles the day-to- 
day organization, a full-time sign machine 
studio manager with two as- 
sistants, and seven mobile displaymen. The 
displaymen are all based in London and 


display 


operator, a 


How Display Is Handled In A 


N Great Britain the tashion chain 

ot Richard Shops, Ltd., enjoy a unique 

position with regard to the type of dis- 
play which developed through 
the years to represent the specialized mer- 
chandising policy of the company. Unlike 
most Britain, it 1s not a 
specialty shop for 
underwear. kK stab- 
lished in 1935, Richard Shops have devel- 
oped along the lines of small departmental 
fashion stores, in most cases operating on 
one floor and selling through the medium 
of arcade-tront shops, with an average of 
three or windows per 

The over 50 branches, 
and one of the major display problems is 
the dithculty of furnishing all the windows 
with a similar type of display, due to the 


Ste Tes 


they have 


stores in 
nor yet a 
outerwear or 


chain 
multiple, 
either 


four store. 


chain consists of 


fact that the company acquired many prop- 


erties during the war years, when licenses 


travel to the branches, none of which 1s 
more than 300 miles from the head office. 
Normally each man works two weeks 1n the 
provinces and week in the London 
stores, of which there are 19 branches. One 
day is allocated to each store unless it 1s 
exceptionally large or a completely new 
background is being installed. Onan 
average, London stores get a visit every 
two weeks and the provincial branches every 
three, but this rule is not inflexible. The 
calls for displaymen are guided by the re- 
quests from the area supervisors, and one 


one 


—This window at the left was one of the first 
in London to be wired for sound. The tree 
was designed to ‘grow through the glass and 
its branches held various birds; hidden loud- 
speakers brought a special recording of bird 
songs into the arcade. Directly above, per- 
spective gives an illusion of great depth in o 
window only 4 feet deep; the left hand stair- 
way is three-dimensional, the right hand paint- 
ed on the wall; vertical stripes on the back- 
ground helped add height— 
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—Right, the author comments: “Chain store 
business demands a mixture of fashions in the 
windows that would be unthinkable in a many- 
windowed department store.” . . . Center, 
the display studio designed and built this skirt 
shop in the Leeds store, serving as a stock 
source as well as a display unit . . . Below, 
note how sweaters and blouses are shown in 
the upper background— 


store might receive weekly visits for a 
month, while another branch would not see 
a traveling displayman for as long a period. 

Each store has a resident display woman 
responsible for the windows, whose duty it 
is to change the merchandise as required. 
This merchandise is delivered to the store 
almost daily, and few branches have any 
window in for more than two days at a 
time. This involves a great deal of traffic 
in the windows and precludes any window 
that is not completely neutral. It is not un- 
usual for Monday's pink and white scheme 





British Fashion Chain 


to give way to lemon and brown the next 
day, and a can mean 
tweed coats replacing silk frocks overnight. 
Naturally this means that the backgrounds 
must be non-committal in style lest they 
clash with the merchandise. The chain 
changes the window backgrounds three 
times a year: spring, autumn, and Christ- 
mas. This is always done by the traveling 
staff, and it takes about six weeks to cover 
all stores. Members of the resident staff, 
whose average age is under 21, are only re- 
sponsible for merchandising. The actual 
fashions to be shown are chosen by the 
manageress, the supervisor, or by head 
office directive. These directives concern 
themselves only with broad outlines; “All 
stores should now show woolen frocks in 
the front section of their windows” would 
be a typical example, or with specialized 
items to be advertised. 


change in weather 
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Personnel of the resident display staff 
are the responsibility of the store manager- 
ess but are trained by the traveling dis- 
playmen, who in turn are trained when they 
join the firm by a member of the display 
staff. Only one member of the staff does 
the training, so that the type of handling 
used on the garments is kept consistent. 
It takes about three months to train new 
traveling staff members and from then on 
they are entirely on their own, meeting 
every Saturday at the head office to re- 
ceive the following week’s instructions from 
the display manager. He is guided largely 
by the supervisors’ reports as to the quality 
of their work. Each store receives at least 
two visits per year from the display mana- 
ger, which can be regarded as a minimum. 
Weekly progress sheets are available, and 
any store consistently “below the line” gets 


By JAY DICK 
Richard Shops, Ltd., London 


special treatment, such as new fixtures, 
decor, or extra visits from the display sec- 
tion. 

Unlike many American chain stores which 
base their entire display policy through 
the merchandising and _ fashion buyers, 
Richard Shops’ display operates through 
the supervisors who hold weekly meetings 
at the head office, when they discuss the 
the various These re- 
marks keep the display manager informed 
of the condition of the windows, require- 
ments for fixture replacements, alterations 
to merchandising of and 
progress of the resident display girls, fol- 
their the 


windows at stores. 


windows. also 


lowing head office 
staff. 

The therefore, the 
eves of the display manager at the local 


[Please turn to page 52] 
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supervisors, act as 
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Los Angeles 


T was a hard-working January for Los 
Angeles displaymen in general. The 
results were solid and satisfying, so far 
as we could determine, with sales results 
nudging the records set last year. 
Curiously, it seemed there was less em- 
phasis, however, on travel and luxury lines 
this year and more on the earthy, every-day 
necessities, interlarded with the annual 
January white sales and commercial tie-ups. 
One of the more unusual annual manu- 
facturer tie-ups was Merlin Luick’s “Get 
acquainted with Glen Raven” hosiery at 
the Broadway-Downtown.  Luick focused 
eyes on the hosiery through the device of 
screening off the top portions of figures 
arranged as if out strolling with their 
dogs—a wire-hair and cocker spaniel. People 
and dogs were arranged as if they were 
getting acquainted in consonance with the 
“Get acquainted” sale theme of the window. 
There was a humorous “Get acquainted” 
overtone in the worker's head popping out 
of a manhole in the lower right foreground, 
accompanied by the sign “Men at work?” 


closely 


18 











January Displays Were 


The sidewalks were painted off-white, 
with dark gray lines and stippling to repre- 
sent cement. The brick wall was a reddish 
brown. 

This promotion was backed up with in- 
terior tie-ups, newspaper advertising and 
the store-wide support of the sales staff. 
All sales personnel were supplied with 
“Get acquainted” tokens. Whenever mak- 
ing a sale and returning change to cus- 
tomers in other sections of the store, the 
sales clerk suggested that the customer get 
acquainted with Glen Raven’s savings in 
the hosiery department on the street floor, 
while presenting customers with “Get ac- 
quainted” tokens. Customers took the to- 
kens to the hosiery department where many 
were turned in while making hosiery pur- 
chases. 


—Ai the upper left, by Merlin D. Luick, the 

Broadway-Downtown . . . Upper right and 

lower left, by William Lambert, Barker Bro- 

thers . . . Lower right, by Stanley Thompson, 
The May Company-Downtown— 


Two loungettes covered in a_ predomi- 
nantly black, green, and white plaid were 
shown in a setting for both day and night 
use in a dramatic Barker Brothers win- 
dow by W. O. Lambert, display director. 
The dramatic element that attracted such 
unusual interest to the window was cre- 
ated simply by up-ending the loungette 
at the right side of the window and half 
dressing it for sleeping with a white blanket 
and sheets, which were pinned to it. The 
“by day” and “by night” theme was under- 
scored by suspending copy on metal armil- 
larys. The walls were painted bright navy, 
there was an emerald green carpet on the 
floor, and wrought iron furnishings rounded 
out the setting. 

A drape of fabric added line and sweep- 
ing movement, cut-out letters mounted on 
rods of wrought iron added texture and 
pattern, while a huge swatch of seamless 
deckle-edge paper in the background added 
an element of texture to Lambert’s “Mat- 
tresses Upholstered in Rubber” window at 
Barker Brothers. 
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Strongly Promotional 


The mattresses were of gray, with yellow 


and olive green stripes. The fabric, which 
was draped across the display, exactly 
matched the olive green in the stripes of the 
mattresses. Between imaginative use of 
color elements and artistic design, Lambert 
achieved a striking presentation of hard- 
to-display merchandise. The cut-out letters, 
mounted on wrought iron rods at the left 
foreground and duplicated in the back- 
ground at the right, added to the window's 
dimension. The mattress angled in the 
background interrupted the horizontal-verti- 
cal dominance of line which was otherwise 
established in this window. A_ ceramic 
bowl accented the display and furnished a 
background for a silver rooster on the rug 
of gray, with a lemon-yellow and olive-green 
leaf pattern. The wall was in cerise. 
“Pretty pretty pinks” (cottons) were given 
multi-window impact at The May Company- 
downtown, Display Director Stanley Thomp- 
son used pink ribbons to susperd pink 
umbrella frames trimmed with baby’s breath 
in the big window at Broadway and Eighth, 
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as illustrated. In the foreground was a pink 
wire flower cart for accessories. The back- 
ground was of charcoal gray, and the floor 
was a medium gray. 

The “pretty pretty pink” theme was car- 
ried over to several of the smaller shadow- 
box windows featuring all-pink accessories. 
Graduated-size clear glass apothecary jars 
filled with pink after-dinner mints sparkled 
alongside a half-figure, with pink gloves, 
pearls, knitted hat, shoes, pink leather bag, 
and perfume. The background was “in the 
pink,” as were the props. 

A good example of the enlarged scope 
of William F. Meissner’s activity since 
he moved to the recently opened Ohrbach’s- 
Downtown is given by his bedding window. 
“We followed the trend and gave it con- 
siderable space since the merchandise is 


—Upper left, by William Meissner, Ohrbach's- 
Downtown . . . Upper right, by Paul Smith, 
J. W. Robinson & Co. . . . Lower left, by 
R. A. Pennoyer, Dohrmann's . . . Lower right, 
by Donald Elliott, Ohrbach's-Wilshire— 


By HOWARD KUHN 


initial 
that 


it was an 
public with 


new with Ohrbach’'s and 
attempt to acquaint the 
fact,” explained Meissner. 

Pink, blue, and green blankets and spreads 
were alternated and all display fixtures and 
details were kept in the same color scheme 
— even to the snowflakes. This was one of 
a series on white goods which went in 
right after the holiday season. 

Carefully studied detail a la educational 
exhibit technique dominated eight windows 
devoted to Robinson's orlon promotion by 
Paul C. Smith, display director. As shown 
in the illustration here, props such as the 
test tube, vacuum bottle, and spools of the 
miracle fibre helped set the scene. A color 
blow-up of a recent orlon production diag- 
nosis was suspended in the center of the 
background from a “Decca-pole.” Samples 
of orlon window and shower curtains were 
at the right and left sides of the display, 
with one orlon curtain draped from chemis- 
try props on the stand in the center of the 
scene. Short messages about the product 

[Please turn to page 50] 





F | were to write myself an open letter on 
the subject of footwear display it would 
go something like this: 

Because you are creating displays for the 
largest store in this section of the 
country which is right up among 
the top-ranking, privately owned shoe stores 
in the nation, I think it 
plan at this time to make an analysis 


shoe 
and one 
would be a good 
and 
determine what you can do to make your dis- 
plays pull more customers into the store. 

Consistently creating good selling shoe dis- 
plays that will pull more new customers into 
the store is of course a real challenge and at 
time is of great importance, as it 
is perhaps the best way of all to make our 
business grow. 


the same 


There are no doubt many different opinions 
on what constitutes a good footwear display ; 
this letter is to myself, 1 wall 
express my the subject as 
possible and hope it will be of 
value not only to myself but to any others 
who may read it. 

The first requisite 
desire on your part to make your displays 
more attractive and more sales compelling 
than of competitive shoe stores, and 


however, as 
try to views on 


clearly as 
very 


necessary 1s a 


those 


An Open Letter On Footwear Display 


By C. A. BETTERIDGE 
C. M. Stendal, Inc., Minneapolis 


even though you may not succeed in doing 
this at first, if you keep up this desire and 
Keep on trying it 1s bound to show results in 
sales. 

The your desire to have 
the best shoe displays in town will, I believe, 
be to search for new ideas in the hope of 
inducing more people to look at yur displays 

Because smaller. a 
most merchandise 


natural result of 


than 
and there- 
fore somewhat less visible to hurrying pedes- 


shoes are size 


other fashion 


trians, you've got to tell them but fast 
that “Here’s something new and interesting 
that you should see!” You've got to reach 
out and persuade those people who are not 
yet regular customers of our store to stop 
and look, in the hope that you can make regu- 
lar customers of them, thereby increasing the 
store’s business 

Because, as stated above, shoes are smaller 
in size than fashion merchandise (you 
must always keep this in mind) ways must 


most 


be found to make the merchandise more 
easily seen, our displays more attractive, and 
to present a “new look” with each succeeding 
display in order to inform the public of the 
fact that we have something they should 
know about. 

If you can induce them to stop and look, 
that’s good; the law of averages will bring 
some of them in. But getting people to stop 
and look is only part of your job; once you've 
got them stopped you then have to get them 
so interested that more and more of them 
will come in and buy. Therefore, you must 
study your merchandise and consult your buy- 
ers concerning the features about it that will 
be of most interest to the greatest number of 
people. You must tell the public through 
words or objects or a little of both why our 
desirable that they will be 
pleased to own and wear them. 

To accomplish these results will probably 
require more effort on your part. You've got 
to do a considerable amount of thinking and 
planning, searching for new ideas and then 
carrying them through in a manner which 
will assure you of attaining your objective. 
| am certain that if your strong 
enough that you can do a successful job. 

Let me make a few suggestions here which 
may be helpful. Don’t use the same colors 
on your backgrounds for long periods at a 


shoes are so 


desire 1s 


—The display at the left for Arthur Murray 

dancing shoes was animated by means of 

threads running from the central pair of 

shoes to a pendulum motor set above the egg- 

crate ceiling; the shoes were kept in constant 

dancing motion (stopped while the photo- 
graph was taken) — 
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—Over-sized legs and feet, with the shoes in 

the same color as the merchandise, attracted 

attention in the display at the right .. . 

Center, a London scene in silhouette tied in 

with "Berkeley Brogues" . . . Complete de- 

scriptions of the displays will be found in the 
article— 


time; remember that you want your prospec- 
tive customers to realize that you have new 
styles to offer; frequent changes of back- 
ground colors will help to convey this idea. 
Seamless paper simplifies this operation be- 
Cause it is inexpensive, easy to change, and 
comes in a range of colors to meet most 
needs. 

Don’t use only standard types of shoe 
fixtures continuously in every display. Find 
new ways to show footwear to advantage by 
using slanting boards, hanging frames, ply- 
wood circles supported at different heights 
by ribbons from above. Ribbons in women’s 
fashion footwear displays add _ attraction 
value when used with taste and not overdone 
or used too often. 


Use shoe boxes set into holes cut in wall- 
board and supported from behind to display 
footwear in interesting designs. 

Use plattorms clevated a= tew inches 
above floor level with space between them 
horizontally, and confine your merchandise 
to these platforms for sharp, easy-to-look- 
at displays. 

A great many dramatic displays with “sell” 
are developed from names, colors, events, 
copy headlines and the like. A glance into 
your notebook will reveal some interesting 
jottings and an assurance that dramatic shoe 
displays can be developed. These notes have, 
| believe, a good potential for shoe displays 
with a punch. 

[ am going to remind you of a few of 
them and trust you will do something with 
them to put a little more “sell” into your 
displays. Here are samples: 

“Glittering glamour”: evening shoes. 

“Starlight fashions”: evening shoes. 

“For busy-as-a-bee career girls”: ‘Bee’ is 
the key-word. 

“Black patent with the sparkle of a jewel”: 
“Jewel” is the key-word. 

“Keyed to fashion”: piano key-board. 
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“*Spike’ your costume with color”: spikes 
painted various colors hung from ceiling; 
slanted displayer resembling a spike, or a 
punch bowl and bottle. 

These are just a few to remind you of 
what can be done to dramatize shoe displays. 
Department stores and women’s apparel stores 
have been using dramatized displays for a 
number of years, and apparently with good 
success, as researches conducted by New 
York university have proven. So if used 
successfully by the aforementioned types of 
stores why not shoe stores? Let’s give it 
a try. 

And in conclusion, to remind you of the 
treatment given several successful displays 
you have used, here are descriptions of five: 

For men’s casuals (first photograph), a 
sky-blue flag on each blurb had the style 
name of the shoe shown, and a selling mes- 
sage. Each blurb also had some little item 
to tie in with summer activities, such 


[Please turn to page 56] 





Southern Accent On Fifth Avenue 


OR all practical purposes in the fashion 
and display fields, spring in New York 
City begins on January second. The 
mood of Fifth avenue windows shifts sharply 
south to resort shops. While New Yorkers 
faced the first big snowfall and zero weather, 
they could warm themselves, visually at least, 
at the windows along the avenue in_ which 
tropical seas, Spanish moss, butterflies, and 
floral prints were used with freshness and wit. 
Two January windows not in the resort 
mood were still too notable to neglect, how- 
ever. They swing from the luxury look of 
Bergdorf Goodman’s grand manner evening 


gown (first illustration) to Macy’s imagina- 
tive display of do-it-yourself tools. 

Display Director Tom Lee of Bergdorf’s 
drafted Robert Allison to design the abstract 
star-burst three-dimensional display unit which 
was called ‘“Reflectobiles.” This was sus- 
pended from a concealed motor and as it 
turned, brilliant lights reflected on the hun- 
dreds of mirror sections. The floor was 
covered with a soft pink sand strewn with 
pink flitter. Sheer white silk curtains formed 
a simple backdrop to the coral draped chiffon 
gown worn with antique silver jewels and a 
shoulder cape of mutation mink. The Berg- 


dorf caption, “Heavenly Bodies,” hit both the 
abstract display unit and the fashion neatly 
on the head. 

Bouquets to Display Director John Foley 
of Macy’s for giving life and attention value 
to a window that might have been dull. It 
was captioned, “Do-it-yourself power 
tools or hand tools Macy’s has every- 
thing for the man who wants to do-it-himself.” 
Showcards in the foreground explained what 
the tools could do, as “make cope and reverse 
mouldings,’ and so forth. Perforated hard- 
board on the backwalls held hand tools, and 
each power machine was clearly labeled. It 


was the modern male mannequins, however, 


that caught and held the roving eye. Made 
of natural wood, they had solid featureless 
ovals for heads, 2%-inch thick discs for 
necks, and maneuverable arms that lock into 
any position and hold it. This flexibility gave 
a very credible look to the “workmen” who 
wore overalls, or shirts and slacks. 

In the Saks-Fifth Avenue window shown 
in the third photograph the assault of the 
tropical sun was dramatically indicated by the 
use of natural matchstick blinds set in an 
adjustable framework of white wood with re- 
movable joints held by white dowels.  Dis- 
play Director Sidney Ring floored the win- 
dow in flagstone in mottled brown with dark 
gray tracings. The blind cords and chiffon 
kerchief in bright orange made a clever foil 
to the green Chianti bottle encased in straw, 
an accent repeated in the fine and coarse 
natural straw hats, and bamboo-handled bag. 
The mannequin wore shorts in a_ natural 
shantung with tiny orange print to match the 
blouse on the framed figure above. Her halter 
and the cardigan were white. Both skirts 


—Top, left, by Tom Lee, Bergdorf Goodman 
.. +» Upper center, by John Foley, Macy's... 
Upper right, by Sidney Ring, Saks-Fifth Ave- 
nue... Left, by John Robert Cobb, Henri 
Bendel's . (All photographs by courtesy 
of Virginia Roehl Studio, New York City)— 
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—At the right, by Robert Browning, Mc- 

Cutcheon's . . . Center, by Henry Callahan, 

Lord & Taylor . . . Below, by Edward von 
Castleberg, Bloomingdale's— 


were fashioned of natural linen for this “Sun 
Series . . . of linens and shantungs” display. 

A window to set hopes winging Southward 
came from the deft hand of Display Director 
John Robert Cobb, who used vivid butterflies 
to highlight Henri Bendel’s presentation of a 
cocktail dress “for immediate wear.” The 
butterflies, in many sizes and hues, were 
attached to a panel of monk’s cloth framed in 
black lacquer and suspended by brass chains. 
The white backwall was illuminated by blue- 
white and blue lights. A few butterflies were 
on the fine salt which blanketed the floor. 
The high-fashion black and white ground print 
dress was decorated with widely spaced 
flowers in subtly-blended shades of blue. 
Gloves and sandals were white, the strap 
bag white and black, and the whisper of a 
hat in black velvet ribbon and veiling. 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


In McCutcheon’s window, Display Director 
Robert Browning took a fresh, unhackneyed 
view of spring cottons, captioned, “Our 
Famous Fabrics Swing South.” City facades 
topped by a variety of classic wooden cornices 
flanked the window and were covered in the 
new double cottons, adhered with wallpaper 
paste. Plywood, painted in pastels, topped 
the roofs. Wood turnings and round balls 
formed the chimneys. Great swags of cot- 
tons in yellow, gray, and blues were held 
by birds that matched the pastel roofs. The 
mannequin swinging so light-heartedly wore 
a strapless sun dress in a red print accented 
by a huge pink corsage. The sky-blue back- 
wall completed the springtime quality of the 
display. 

Romance with a deep-South accent was 
created by Display Director Henry Callahan 
in a series of Lord & Taylor windows—not 
shown—that announced, “Return of the belle 

-her famous pink-and-white lures, her lazy 
grace, her romantic airs—mirrored in a new 
look——extravagantly feminine.” Lush festoons 
of Spanish moss and a rustic bridge in a 
thick tangle of tropical vines and pink blos- 
soms gave the entire window, pictured here, 
a dreamlike aura. In the lower level of the 
hydraulic window a mannequin-filled rowboat 
drifted in a real stream, complete with a 
fern-fringed bank. The pink and white gowns 
were lovely and fragile, and ranged from 
linen and pique to organdy and embroidered 
sheer cotton. The misty blue-gray backwall 
was painted with twinkling stars. 

A quite different setting for the same sort 
of fashions was contrived by Henry Callahan 
for the Lord & Taylor window captioned, 
“People who know how to play are watching 
the fun in the Resort Shop.” Here Chianti 
bottles were used lavishly, inverted to form 
heads with bright painted eyes lined up on 
the shelves of a light walnut credenza. Exotic 
resort hats of straw and rafha topped the 


[Please turn to page 60] 
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Display Designer and Consultant 
New York 


Arrangement: This spring shower display consists 
of four definite units in an interesting arrangement. 


Properties: Gay and colorful umbrellas are sus- 
pended in mid-air amid a shower of lilacs. The 
caption ‘Fashion Showers’ is lettered on the um- 
brella on the extreme right. Millinery is shown in 
this display along with a few accessories attached 
to the umbrellas. Copy card is at left of window. 
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lon in all its alo . 
pr glory Arrangement: One definite unit is noted in this 
. - nylon slip display. It is simple in arrangement but 

smart in its presentation. 


Properties: |Perma-Flute,’ a fluted nylon trim, is 
the special feature for the slip presented in this 
display. Giant morning glories are twined about 
the slip. Copy caption above reads, ‘Perma- 
Flute Nylon in all its glory.’ Copy card is at 
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Arrangement: Several elements are noted in this 
spring shoe display. Shoes are limited in number 
ana neatly arranged. 


Properties: Various size pedestals serve to support 
some ot the shoes. Leg forms displaying shoes 
are suspended in the background. Above them is 
the copy caption. Small copy cards are at either 


ena of the window. 
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Arrangement: One definite unit makes up this tie 
display which is neatly and simply arranged. 

Properties: Ties are displayed on a panel wit 
lower shelves attached. An octagonal board 
placed against the panel demonstrates how to tie 
a Windsor knot. Copy card is flanked against 


panel on the right. 


Arrangement: Several elements make up this men's 
wear display. The merchandise is uncluttered 
and limited. 


Properties: “Matching Stripes’ might be the 
descriptive caption for this display. Men's striped 
shirts, shorts, and handkerchiefs are related and 
neatly arranged on an irregular panel. Copy card 
is in the lower foreground. 





Arrangement: This men's hose display consists of 


two definite units with merchandise limited. 


Properties: Sloping planks arranged in an interest 
ing manner serve to support men's fine hose. Foot- 
forms which walk the planks show at a glance the 
gooa feature points of the hose. The natura! 
wood screen makes a pleasant background and 








helps to bring out and accent the array of attrac- 
tive, outstanding patterns. A single earthen pot 
of lilies stands to the right of the display with 
small copy card next to it. 
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and pictures to 
and adorn any tale 

Words alone would 
you 
that 
V4 ‘le ; ’ rc: - . Thy y | 
selt-seiection a persuasive selling tool. 


both words 


moral 


‘J takes 

point the 
about self-selection 
what see — 


not sufhice, because it’s 


what your customers see makes 


Look at the photographs with these arti- 
see? You see an 
invitation to buy. The 
appealing to the “buy” 
traffic into 


cles and what do you 


open invitation 1s 
attractive to the eye, 
that turns 


impulse customers. 


No wonder self-selection selling is help- 
ing itself to more and more attention from 
relaxed 
who 


ailers all over the country. It’s 
best. and tor customers 
ike to browse this 


at its 
relaxed ap- 
public 

con- 


seemingly 
convincing aid to good 
Whether or not she ever 
confirmed browser 


proach is 
relations 
sciously realizes it, the 
is pulled back, again and agin, to the store 
where she “just looking” around 
at open that make merchandise 
personally accessible — to touch, 
and to tempt. 


enjoys 
displays 
see, to 


Of course for the customer in a hurry, 
self-selection is the straightest possible line 
between two points — the point-of-sale 
and the point of Pick, pay, 


An Ope 


It may sound like a contradiction in 
terms, but one might say that self-selection 
is also an assist to the point of “no return.” 
The customer who sells herself is usually 
thoroughly sold. She buys of her own free 
will, without pressure, and “no return” of 
the merchandise. 

Specialization, centralization 


satisfaction. 


without de- 


partments, the “little shop” trend in mer- 
chandising are also ot growing interest to 
retailers right now, and self-selection can be 
made to work for these things, too. 

Look at the photograph of the Broadway, 
Angeles, handbag department. See 
how effectively the hanging handbags, plus 
top-of-counter display, merged into a sin- 


Los 


n Invitation | 


By IRENE MILLER 


gle theme selling force by the simple addi- 
tion of a sign: “Straw Bags.” Such an 
open display effortlessly achieves attention- 
getting elevation, quick visualization 


—Top, Broadway-Crenshaw, Los Angeles; bam- 
boo poles tied with sisal rope form a false 
ceiling supported by similar poles at the cor- 
ners; bags are suspended by roaffia strings .. . 
Center, Saks-Fifth Avenue, Beverly Hills, Calif.; 
white wrought iron stand holds white wicker 
baskets for the sale of artificial flowers .. . 
Left, Abraham & Straus, Brooklyn; nearly 30 
hats are shown against a background of green 
foil strips . . . (All photographs py courtesy 
of the Retail Reporting Bureau, New York 
City )— 
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—Right, Kaufmann's, Pittsburgh; a versatile 
millinery counter built around a column in 
the center of the millinery department .. . 
Center, Thalhimer's, Richmond: bark-covered 
timbers were used for the section for chil- 
dren's Western outfits; the broken wagon 
wheel draws attention to the section's name 
- . + Below, May Company-Downtown, Los 
Angeles; a series of shelves has lights built 
in so that each shade is illuminated through 
a glass pane and looks as it would in use— 


of assortment, and a “shop” personality. 

If you are an enthusiast for away-from- 
department selling, particularly at main floor 
trafhe points, refresh your eye with how 
Saks-Fifth Avenue in Beverly Hillls, Calif., 
used an attractive rack unit in lieu of a push 
cart for selling flowers. This unit not 
only literally bloomed with selling ap- 
peal, it also simplified self-selection by 
segregating stock in baskets, each reaching 
out with its own flowery appeal — “roses 
or hyacinths, pink or blue, the self-selection 
is up to you.” Jim Buckley is display di- 
rector for the store. 

Self-selection selling on the main floor 
has percolated above ground level in the 
brewing of open display ideas for upstairs 
departments in many stores. 

Take, for instance, hats. The “rule of 
three” for selling hats may be fine for 
higher price hats, where the profit justifies 
the selling time and_ satisfies the ego 
of the carriage trade. But at $3.98 to $6.95 
it’s a tidy volume you're after. That’s 
fine, but why not keep it tidy? An old 
superstition says that hats on the table 
are bad luck. They certainly are, for milli- 
nery departments. Because hats just won't 
stay on the table, no matter how carefully 
arranged when the opening gong rings. As 
soon as the customers arrive and get busy 
the hats too often become a jumbled heap. 
Abraham & Straus, Brooklyn, not only 
pegged the hats, they also pegged the price 
range, in their Pin Money Corner. A shop- 
within-a-shop idea can often turn wall space 
into a selling area. 

Now take a look at how Kalfmann’s of 
Pittsburgh fooled the jinx of hats on the 
table versus hats on the floor by corraling 
stock in an oval bin fixture which creates 
a selling area around a post. Note, also, 
how the easel mirrors are placed at the 
open ends of the oval, luring customers 
away from the bin area, to make room for 
more customers. 

From a long range point of view, today’s 
children may be tomorrow's customers, but 
from a realistic point of view, today’s 
children are also today’s customers. They 
know what they want and, what's more, 
they want it. Fond mothers who take 
their children shopping know only too well 
that when junior heeds the advice to “go 
West, young man” he does so fully dressed 
for the occasion. Thalhimer’s, Richmond, 
as you can see, went rustic for the gold 
rush with this ranch setting for small fry. 

Many home departments are making the 
most of open display and simplified selling. 
Lamp departments are naturals to cast 
light on the subject, and no pun intended. 
Take particular notice of the photograph 
showing The May Company-Downtown’'s 


[Please turn to page 51] 
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State Street Windows... 


the first 
lowers 
to 
retreshing 


ISPLAYWISE, 


buds yf 


prints are 


spring. The lovely 
that 
dramatize their showing 


and greenery blossom out 
are a 
the long tenure of the tinsel 
Although 
than 
first 
yet 
the 
merchants 


substitute after 
in (Chicago 
around the 

the 
STOW 


ot Christmas spring 


was turther away just 


corner when they appeared and 


weatherman send enough 
sleet to 


winter. 


may 


and break citv s record ot a 


mild some deemed it 
wise to be an early bird. There were “prints 
that the “early 
blossoms ot spring,” and an entire wardrobe 
of prints for “action and attraction.” 

In the interim Reed Schlademan, display 
director, used four windows to extend to 
The Fair's customers “an invitation to visit 
our new line of spring pastels” (first photo- 
graph). The invitation was directed to the 
career girls who live in the city’s big apart- 
ment buildings, designated oversized, 
gilded, vestibule mail boxes. manne- 
quin had just arrived home trom the office 


charming,’ prints were 


by 
()ne 


28 


and was removing her mail from one box 


grouped with a 
Vary pattern, 
employed tor 
the city's skyline. 


heure, 
postage stamp to 
silhouetted by 1 by 2's 
abstract representation of 
\ third mannequin, silhouetted by a mail 
her with her letter to 
Paper envelopes and 
letterheads with the 
mailboxes contributed to the pattern of lines 
and cubes, set betore a background of gray- 
blue. The entire series in gilt, black, and 
white was washed with pale blue lighting 
tor a touch of early spring. 

The furniture and housewares shows held 
semi-annually in Chicago great 
deal of interest and the stores are giving 
and more 


while a centered 


cubed Was 


all 


box, Was on Way 
the building elevator. 


corresponding in size 


arouse a 


more space 


—At the upper left, by Reed Schlademan, The 

Fair Store . Upper right, by J. Boghosse, 

Goldblatt Brothers . . . Lower left, by Clement 

Bradley, Carson Pirie Scott & Co. . . . Lower 
right, by J. Boghosse— 


in displaying these 


Brothers 
given 
pro- 


(,oldblatt 
facade 
shows 


items. At 
the entire State street 
over during the recent 
motion of major appliances, housewares, and 
Illustrated by the 
photograph is a showing of un- 
bedroom furniture that included 
items. A suitable bedroom 
print was swagged across the background 
and a harmonizing solid was drawn from 
a drawer of a night stand to inject color. 
Near the glass in the foreground cans oft 
paint were arranged. J. the 
director of display. 

An example of what Clement 
director of display for Carson Pirie 
& Co., advocates in good display is seen 
in the third illustration. Here the mer- 
chandise definitely steals the show with no 
decorative distractions. The off-white 
lowered backwall is a permanent installation 
for Carson's Madison street windows. To 
illustrate the swirling feature of the petti- 
and the convenient way 


big-ticket 
Was 
to a 


unpainted furniture. 
second 
painted 


many accessory 


Boghosse is 


Bradley, 
Scott 


coats promoted 
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An Ode To Spring 


they are packaged by the manufacturer, 
Bradley wired a mannequin wearing 
ot the “Petticones” to a high pedestal, and 
the packaged “cones” in their own cases 
were arranged on the floor around the 
pedestal. The merchandise itself furnished 
the color scheme with the exception of the 
gold side-wings. The “Petticones— 
a full circle of taffetized nylon designed for 
easy packing with its own case,” was placed 
at the left foreground. 

One of the early promotions of “Cruise 
bound fashions for action or attraction” 
was seen at Goldblatt Brothers. J. Bog- 
filled the windows with = sunshine, 
reminding shoppers that next on the agenda 
after recovering from the holidays was a 
complete new wardrobe for those planning 
to follow the sun. Five sun-drenched win- 
dows achieved their dramatic effect by a 
sunburst of plaster and palm leaves of 
cloth, air-brushed with gilt to match the 
grass-covered floors. Prints, solids, and 
quilted cottons were glamorized by color- 


five 


COPY, 


hosse 
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ful monkeys climbing trunk lines that were 
part of the coconut palms. 

Another offering by Reed Schlademan at 
The Fair drew spontaneous attention to 
high fashion millinery. Flower hats 
represented as “Wild flowers of the West” 
mounted on cardboard tubes of burnt. or- 
ange, pink, and white and placed in flower 
pots out of which paper 
emerged. Green philodendron leaves jutted 
out from the tubes as arms and hands and 
the flower 
and 


eves, 


were 


colored tissue 


unusual 
touch by paper = sculpture 
and ruby red_ lips. 
Without the whimsy the display would have 
been routine, but with it the passersby were 
caught with the frivolity which imparted 
a happy mood as a first impression, ef 
fective im directing interest to the 
priced at $05 and up. 

Probably the most outstanding character- 
istic of Marshall Field & Co. 
the skillful combination of 
John Moss, director of 


stems given an 
whimsical 


long 


Were 


evelashes. 


hats 


windows 1s 
color 
design, 


which 
produces 


—At the left, by Reed Schlademan .. . Cen- 
ter and below, by John Moss, Marshall Field 
& Co.— 


in his displays. Sometimes the colors are 
vibrant and bold 


muted and 


times they 
tone that 1s 


untrained to 


and at other 


are blended in a 
mdescribable to an eve color 
harmony. But Field's 


which helps the 


usually gives them 


a name shopper retain 


a mental picture of what drew her atten 
tion. 
Such 


Cormer 


unveiled in a 
promotion ot 


a display was huge 


window as a citrus 


fruit colors. Oranges, tangerines, lemons, 


and limes were packed in the crude wood 


boxes and crates in which the citrus truntt 


merchant ships his products to the market 


The 


sort 


were repeated by the re 
blended with the 
hats 


In the center oft the window 


fruit colors 


and natural 
straw of the 
of the apparel. 
white fish 
in the fruit 
Was 


Weal®r 


beach and sand shades 


draped poles 


under 


netting was over 


colors, which a manne 
representing a_ stylized 
outdoor market. To 


more 


quin posed, 


version of an make 
realistic a scale 
helped distribute the colors, picked 
the resort and 


the scene somewhat 
up by 
Manne- 
quins helped in selling the fruit or lolled 
around on board planks supported by or 
fruits 


wear accessories. 


ange crates. In the background the 
were packed in baskets ready for the mar- 
ket, a with the tropical 
land of sunshine and orange groves. The 
backwalls were white and the floor was 
lightly sprinkled with excelsior. The blend- 
ing of vibrant with neutral straw, 
sand, and wood under the 
intense lighting substantiated the copy, “The 
pick ot the crop.” 


scene associated 


Cé rhe Ts 


natural shades 


Now 


early 


“Spring cant be tar is the 
time to 


prints’ 


away. 
blossom out in blooming 


was the subject of another 
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shown on this 
used in 


LL the display ideas 
page were designed to be 
both window and store interior dis- 

plays for spring; they can be built at 
reasonable cost so they should prove of spe- 
cial interest to the smaller stores which 
must operate on a low display budget. 

When I was on the road some 
ago, I walked the length of many a small 
and medium sized Main street and made a 
study of the local stores’ window displays, 
with the result that I was often amazed 
at the ingenuity shown by local displaymen 
in installing attractive displays at low cost. 

(A) Here is an idea that can be worked 
up to display and help sell men’s spring 
suits. This effective art work will at- 
tract attention and the tie-in sign copy 
plus the suit in the center of the display 
help tell the story in seconds. 

Your local sign man can furnish the 
art work in bright poster colors and atten- 
tion can be led to the suit by placing it in 
the middle of a broken panel as shown. Use 
some powerful floods or spotlights in back 
of this panel. The color of the paper on 
the panel could be a soft green and the 
circular panel on which the cut-out head 
is pasted can be yellow. 

(B) This display unit can be used for 
both window and interior spot displays. 
The center panel can be built out of wall- 
board on a 1- by 2-inch frame with % or %- 
inch plywood being used for the modern 
design base. The plywood circular plaque 
on which the small shelf is nailed should 
be attached to the center panel brought 
forward by means of a block of wood; 
this will make it possible to insert a spray 
of willow branches as shown. 

Here again effective art 
to catch the eye and tell the story. 
supply jobbers stock glamorous hose forms 
and they make very effective display props: 
the money invested in them will prove worth 
while. 

(C) When I operated my 
business some years ago I always made it 
a practice to save all short lengths of pine 
board or plywood; this background can 
be assembled with the 18 sections cut out 
of such board on a bandsaw. Use lengths 
of pine board for the frame. Note how the 
assembled unit can be back-lighted for 
added effect. When this background 1s 
painted in soft spring pastels a very at- 
tractive display will result. 

(D) Four lengths of 4- or 6-inch wide pine 
board, two lengths of curtain poles, a piece 
of striped paper or wallboard awning and 
a plywood door will make it possible quickly 
to assemble and install this spring center 
piece; it can be used in displays for either 
ladies’ or men’s fashions. 

The small tree can be made easily by 
following these instructions: cut a piece 
of wallboard to the required shape, and then 
glue on paper leaves in various colors, each 
one overlapping the other. Use a_ short 
length of curtain pole for the tree trunk 
and a pail for the holder. 

(E) Here is a design for a display prop 


years 


work is. used 
Display 


own display 
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which can also be built out of lengths of 
pine Doard with suitable lengths of round 
stock or curtain pole for the legs; holes 
can be drilled in the lower section 
upper shelf can be placed in varied positions. 


so the 





Luxite Announces 
Window Contest 

Plans for a lingerie window display con- 
test built around the theme, “See Yourself 
in Luxite’s Hawaiian Hues,” have been 
announced by Russ Felzer, advertising 
manager of the Holeproof Hosiery Com- 
pany, Milwaukee. The contest is the second 
in what the company plans to be an annual 
event. The lingerie division launched the 
series last year with a “Caribbean Colors” 
competition. 

Plans for the 
have been set up to provide 
similar display facilities with equitable 
competition. Contestants will be divided 
into three groups according to their annual 
overall sales volume. Stores with volume 
under $500,000 will compete in Group 1; 
between $500,000 and $2 million in Group 2, 
and over $2 million in Group 3. Identical 
prizes will be awarded in each of the 
volume groups. Two awards will be 
given in each prize so that the prizes can 
be shared by two people in each of the 
winning stores. 

First prize will be a $500 Savings Bond 
and a $100 Savings Bond: prize 
is a TV or radio-phonograph set and a 
$50 Savings Bond: third prize is a $100 
Savings Bond and a $25 Savings Bond. 
Honorable mention § certificates will be 
awarded in each prize. 

The contest, which will open 
and close May 29, is timed to coincide 
with a full color page ad in the April 
issue of Holiday featuring “Hawaiian 
Hues.” 


Gimbels Windows 
Win National Award 

Using the theme, “A California Fiesta,” 
Gimbel Brothers of Philadelphia last year 
ran a series of 21 display windows illus- 
trating California clothing fashions. The 
windows recently won the Distinguished 
Award from the California Fashion Cre- 
ators at the West coast apparel group’s 
annual award dinner. The organization 
presented the awards to three firms and 
five individuals, including movie stars Bob 
Hope and Jane Wyman, for their efforts 
in boosting California products in 1953. 
Cited in the award to Gimbel Brothers 
was the Philadelphia store’s advertising 
manager, Walter Spiro, who was formerly 
display director and supervised the display 
series as part of a store-wide promotion 
of leisure wear. 


Hues” contest 
stores with 


“Hawatian 


second 


April 11 








Nassaus Celebrate 
Birth Of Son 

Milton Nassau, Chic Display, New York 
City, and Mrs. Nassau are the proud par- 
ents of a son, Richard, born December 18. 














motion 
devices 


Model TT25 i7 
Turntable with tier 


(TS/8) 


LOOK 


Model BP 45/12 
Battery Powered 


Turntable 


Model MM35 
Mystery Motion 
Display with tiers 

(TS35 /2) 


Survey after survey proves overwhelmingly 
that motion displays stop more traffic, lead to 
more sales. Wue-More turntables and motion 
devices are precision designed to add real 
display drama to your product . from the 
smallest piece of jewelry to the largest of 
appliances. Silent, smooth running, dependable 
—your best buy is Vue-More!  There’s a 
stock model for every size and type display 


... for every budget need. 


Write for illustrated catalog and price list of 
America’s most complete line of motion devices. 


UCTS CORP. 
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BOVE is the newly designed gitt depart 
ment of Kane Furniture Company, 


Inc.. Sarasota. Fla... where S. Feder 1s 


display director. He describes it in this way : 


“We employed a great deal of perforated 
hardboard, and also we had the cabinets built 
to match the perforated hardboard walls. 
Spotlights are interspersed along the ceiling 
of the department. This ceiling was created 
out of panels, using 1 by 2 frames covered 
with tobacco cloth. The general color scheme 
is black and white, with flame as the accent 
color. We have drawn away from the con- 
ventional style of merchandising and have 





put dramatic appeal into our displays’ by 
spotting them with backgrounds and other 
decorative notes. Kane has three stores on 
the west coast of Florida.” 

Spotting a rising trend in the sales of 
genuine leather upholstered furniture, Macy's, 
New York City, has opened a custom leather 
shop in its furniture department. A depart- 
ment display, featuring three full-size hides 
in the three different finishes being offered, 
is surrounded by furniture and placards an- 
nouncing “Color Unlimited.” Customers can 
select from 147 colors, displayed in leather 
discs which have been arranged according to 


y Here And There 


color tamilies by the Upholstery Leather 
Group. 

A new “all-nylon” showroom provided the 
ultra-glamourous setting for the introduction 
of the Nye-Wait Company's “Nylure’” nylon 
carpeting in New York City recently. Exe- 
cuted by Steve Comfort, noted interior de- 
signer, this spacious room has walls and 
ceiling of a soft blue which is repeated in 
the deep-piled carpeting underfoot. Against 
one wall are free-form displays, covered with 
carpeting in brilliant shades and draped with 
color-matched swags of nylon damask and 
antique gauze from Schumacher. On _ the 
opposite wall two full-size nylon carpets are 
shown, the one “Splendante” quality in rose- 
beige, and the other the new “Nylure” in 
tulip yellow. Recessed fixtures in the ceiling 
spotlight the displays effectively. 

Windows, curtained in nylon marquisette 
and floodlighted in blue, stretch across one 
end of the room. Here a circular staircase 
carpeted in radiant rose “Imperial Servana’ 
quality attractively demonstrates a_ typical 
consumer use for this floor covering. A small 
stage at the other end of the room focuses 
attention on ae#e$magnificent, custom-woven 
carpet in dual pile heights, with a raised pat- 
tern of hibiscus flowers. 

K specially designed display racks, painted 
the same color as the room, show more than 
60 samples of Nye-Wait’s carpeting. Grace- 
ful occasional chairs, with frames of laminated 
wood in walnut, have seat and back hori- 
zontally strung with pale blue cord of duPont 
nylon. 


—The newly designed gift section of Kane 
Furniture Company, Sarasota, Fla., makes ex- 
tensive use of perforated hardboard ...A 
new custom leather shop opened in the furni- 
ture department of Macy's, New York City, 
is centered by a display showing finishes and 
colors available . . . Part of the Nye-Wait 
Company's new “all-nylon" showroom— 
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Add life and charm to your Spring promo- 


tions with flowers by “DECORATIVE”. 






































Let us create interior or window treatments 


designed especially for you. 














DECORATIVE PLANT CORP. 


136 WEST 24th STREET, NEW YORK Il, N. Y. 
WaAtkins 4-4405 
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—This is Sam J. Nuckolls, who was 

appointed window display manager 

for Davison-Paxon Company, Atlanta, 

a short time ago. He was pre- 

viously assistant to the interior dis- 

play manager, and has been with 
the firm 13 years— 


—Concentrating exclusively on the 
home furnishings field, Design & Dis- 
play, Inc., has been formed in New 
York City. Gene Tarnawa, right, is 
president. He had been display di- 
rector for Alfred Auerbach 
Associates, of the same city— 


—Left to right, George Silvestri, Silvestri Art Mfg. 
Company, Chicago; Mrs. Gloria Carr, publicity 


—New!l lected offi i 
and promotion director, Lord & Taylor, New York ewly elected officers and directors, Southern 


Cc lif . t ™ . . : - ‘ 
City; Henry Callahan, window display director of alitornia Free-Lance Display Guild: Dan Gilbert: 


the same store; Miss Mary Brosnan, of the manne- 
quin manufacturing firm of that name, and Mrs. 
Kathryn McKennon— 





Myron Neiderman; Dick LeFrancis {outgoing presi- 
dent); Leonard Berman; Hal Warner; Jack Thomp- 
son; John Denise (president); Chad Winsor; Jerry 


Photographs for this page Switzer, and Dave Marcus— 


are always welcome, the 





more informal the better. 
Address them to Editor, 
DISPLAY WORLD, 


Cincinnati |. 














—At work on a wood carving 
of Paul Bunyan for the State 
of Michigan is Carl Hallstham- 
mer, chief sculptor, W. L. 
Stensgaard & Associates, Chi- 
cago, while Sigmund Purwin, 
art director, checks a detail— 

















—Vacationing down among 
the sheltering palms of 
Miami Beach: Henry R. 
Rudolph, Consolidated Dis- 
play Sales of Pennsylvania, 
Philadelphia; Mrs. Rudolph, 
and Eileen Rudolph— 





the HEART of high fashion merchandising 


DARLING’S 


FIBERGLAS" , 
MANNEQUINS / 


with the lovely 


natural look 


¥ 


FIBERGLAS* and plastic combine 
to give Darling Mannequins great strength 
and durability with light weight. Controlled, 
uniform wall thickness, no seams to crack or pull 
apart. Rubber hands for flexibility. Life-like and lovely, 
they're sculptured by metropolitan fashion experts, 


assure top styling in any market. 


* Trademark O.C.F. Corp. 


Write today for 

free catalog! 

You'll be delighted with our 
Mannequin Brochure, showing a 
complete line of FIBERGLAS 

Misses and Junior Mannequins. 
Literature also available on the 800 
Series “Spritely Kids”... 

complete line of all-plastic children 
from two-year-olds to subteens. 


"re 


Model M4408W .. . only 
$164.34 each! 


DISTRIBUTORS IN MOST PRINCIPAL CITIES 


L. A. DARLING COMPANY, 524 Matteson Street, Bronson, Michigan 


a ), 
NEW YORK, 47 W.34thSt. @ CHICAGO, 222 W. Adams St. 


FEBRUARY, 1954 


@ LOS ANGELES, 100! S. Figueroa St. 
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European Displays 


These five European displays were among the prize 
winners in DISPLAY WORLD’s’ International Display 
Contest for 1953. 


First is a window by Herman Schlipphacke, grand prize 
winner in the contest, who 1s displav director of West- 
deutsche Kaufhof, Cologne, Germany. It is for men’s gloves, 
seldom given dramatic display treatment in this country. 





a 


The display tor galoshes and rubbers is also by Schlipp- 
hacke. It becomes especially interesting when it 1s known 
that the “H” signs are bus stop indicators in Germany; 
the footprints in the snow tell their own story and serve as 
an effective reminder of the merchandise’s desirability. 
The showcard is done over an enlarged bus ticket. 

A background of a sports stadium in caricature form and 
a ticket office gave Hans Burkhardt, Dusseldort-Oberk, 
Dusseldorf, an opportunity to use nine men’s mannequins 
in a natural grouping in relatively small space. 

The effect of vast depth is given the bathing suit window 
by the background treatment. The mannequins’ hair is dis- 
arranged as if they had just come from the water. The 
display was by Hans Erhardt, Jelmoli, Zurich. 

Umbrellas and raincoats were shown in amusing fashion 
by Karl Weber, Passage-Kauthof, Saarbrucken, Germany, 
with frogs as the mannequins. 
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MEDAL OF HONOR ...an entirely new 
theme for MOTHER’S DAY 


A Store-Wide Promotion 
a To Win Traffic & Sales 


‘ Si : a : “HONOR MOTHER WITH A GIFT FROM—" (STORE NAME) 
N ft Je =—SCOHERE = is an entirely new approach to making MOTHER’S DAY 


Toh WN ts 23s. a. bigger and better merchandising event for your store. We think 

‘WOLGWATS Y so much of the promotion that we have copyrighted it completely. 

an mane j The whole idea hinges around the customer give-away embossed 
medallions. These medals are beautifully embossed and can be 

ew 4, given away with every purchase to accompany the gift purchased 
% for MOTHER. This should prove a great good will builder for 


your store. 


The supporting props for use in show windows and store interior 
are very complete and reasonable in cost. In addition there are 
available advertising mats, store placards and related decorative items. 


Write today to reserve this unusual 
Mother's Day promotion for your store. 


EARL W. GASTHOF F COMPANY, Danville, Il. 


Designers and Manufacturers of Decorative Window and Store Displays 














_MOST COMPLETE STOCK IN THE WEST! — 


Hardware for Perforated Materials 


* Ta ane complete source for everything | Manufacterers and 
you need in hardware for Perforated Displays stribetors fe 

— and for Perforatetl Panels themselves! All | ° for: 
standard wire and back-plate fixtures are | @ {sland Display 


always in plentiful stock. New and improved Units 
incite ett fpectal Bpalory Cll: Claas ent 
include our s units : 
for jars, bottles, cans, our Lamp lay .-— 
$ unit with rear locking device to prevent shelf | @ Bin Glass and 
™ slipping. Outstanding types of hardware are Misechanii 
- shown at left. Our catalog shows them all. 
% Perforated Panels, in any size, thickness, | @ Standards and 
special shapes or finishes, can be supplied | _ Brackets for: 

_ immediately. We maintain a complete stock 
of all standard hardware. Whatever your | @ Wall and Over 
hardware problem, our huge stock of over Counter Units 
200 items can solve it. Write today for our 
big free catalog! ; @ Pricing Systems 


Big Opporténity for Western Jobbers 
; = Pied oe. wane Ust 
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Nason-Kalker-Court 
ls New Company 
W. 


Filene’s. 


Lee Court, formerly display manager 
of Boston, joined with Ben 
Nason and Robert R. Walker to open a new 
firm in_ that 
national scale 
for merchants, 
agencies 

The new firm, to known as Nason- 
Walker-Court, 1126 Boylston 
street, and will specialize in store planning, 
product identification, planned retail promo- 
tions, fixturing, public and industrial 
tions, and display advertising design. Among 
clients of the organization are Filene’s, Pan- 
American World Airways, Cabot, Cabot & 
Forbes, Inc., the National Association of 
Cotton Manufacturers, the Massachusetts Gen- 
eral Hospital, and Dewey & Almy Chemical 
(Company. 

3en Nason as 


has 


will offer 
unusual consulting 


city which on a 
service 


manufacturers, and advertising 


all 


be 


has otteces at 


rela- 


an advertising designer has 
an established reputation in the field of poster 
design, point-of-sale materials, and booklet 
and brochure design. His experience includes 
format, layout, illustration, finished art, typog- 
raphy and production. He teaches at the 
School of the Museum of Fine Arts in Boston. 

An experienced informational researcher, 
Robert R. Walker is a public and community 
relations counselor and handles a number of 
industrial, institutional, and association § ac- 
counts. In the new firm, he will direct the 
creation and production of institutional ma- 
terial, specializing in informing the public of 
the institutional aspects of specific business 
operations. 

Lee Court was associated with Filene’s for 
many years. He was display n®inager for 10 
years and prior to that was assistant operat- 
ing superintendent and store planning de- 
signer. While at Filene’s he was responsible 
for the research and visual presentation of 
the store-wide “Mexican Fiesta,” “New Eng- 
land Revelation,” and “California Sunorama” 
as well as other successful sales promotion 
projects of international scope. He is a recog- 
nized authority on retail store promotion, 
point-of-sale merchandising, store decor, and 
industrial design. 


Self-Service Unit 
Quickly Assembled 


Applying a new principle of construc- 
tion, Great Lakes Store Fixture Company, 
1910 West Maypole avenue, Chicago 12, 
has introduced type of self-service 
merchandising unit that can be 
in three minutes or 
use of tools or hardware 

The unit has only seven 
three structural members and 
graduated in size. Display 
area provided by the shelves is 40 square 
teet. Height of the unit is 54 inches. It 
is constructed of 34-inch plywood. 


a new 
display 
anyone 
less, without the 
ot kind. 
basic parts 

four shelves, 


assembled by 


any 


_——— 


Bellitt Heads Display 
For New York Firm 

Succeeding Pauline Allisch, who is now 
with the Carmen Studio, Sam Bellitt has 
been made display manager of Hecht’s, New 
York City. 


Joseph McDermott, is now head of the de- 
partment. 


38 


He had formerly been in charge 
of Abramson’s, Flushing, where his assistant. 
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Your New York BUYING GUIDE 


Allied Display Materials, Inc. 

65 Madison Ave. MU 5-6487 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 
For Windows and Interior Store Displey 


David Hamberger, Inc. 
115 West 31st St. 


MANUFACTURERS OF DISPLAYS 
Artificial Flowers, Functional Units, 
Backgrounds, Novelties 





Arts & Flowers Displays, Inc. 
43 West 56th St. Cl 7-6848 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 


Kalmo Textiles, Inc. 
123 W. 44th St. JUdson 2-5185-6 


DISPLAY FABRICS, SATINS, SHEERS, 
AND MONKSCLOTH 





Bliss Display Corp. 
460 W. 34th St. BR 9-5750 


DISPLAY PROMOTIONS 
Display Settings, Novelties, Animated Displays 


A. Lutz 
3 West |8th St. CH 2-6264 


REED AND RATTAN DISPLAYS 
Display Units, Frames, Screens, Novelties, Fixtures 





Bois Smith Studios 
228 West 39th St. LA 4-4492 
WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 


Maharam Fabric Corp. 
130 West 46th St. LU 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Les Aageles 1113 S. Les Angeles 





Bonafide Display and Decorative Co. 
61 West 37th St. WI 7-7965 


ARTIFICIAL FLOWERS and FOLIAGE 
Original Creations for Better Displays 


Messmore & Damon, Inc. 
1461 Park Ave. TR 6-3530 


MECHANICAL DISPLAYS 


Papier Mache, Industrial Exhibits and Dierames 





L. J. Charrot Co. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 
Display Units, Novelties and Decorations 


Metropolitan Mechanical Display Co. 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 


MECHANICAL BOOKS 
50 West 22nd St., New York OR 58-1200 








Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Miya Company, Inc. 

39 East 28th Street MU 5-351! 
Manufacturers ond Importers of 
ARTIFICIAL FLOWERS & 
ORIENTAL GOODS 


Bird Cages, Lanterns, Parasols & Novelties 





| Decorative Creation & 


Art Flower Co., Inc. 

13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 

DECORATIONS 


Imported Novelties, Settings 


Natural Creations, Inc. 
233 Fifth Ave. LE 2-2377 


FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — “It's a Natural” 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 


Thomas Pace Co., Inc. 
506 West Broadway GR 7-0778 
ARTIFICIAL FLOWERS & XMAS TREES 


Decorative Display Nevelties 
Sell to Jobbers Only 








The Display Equipment Corp. 

147 West 37th St. BR 9-8450 
Manufacturers and Distributors of Exclusive 
CORONET & WINDSOR 
MANNEQUINS 


Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Fashion Museum 
16 West 77th Street 
CHARLES LEDERMAN, HISTORIAN 
Can Furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fai! 
promotion. Ask for information. Recommended by 
N.R. OD. G. A. 


TR 3-9103 


Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 


EQUIPMENT 
Distinctive Display Fixtures and Novelties 





Frankel Associates, Inc. 
56 W. 45th St. MU 7-3434 
DISPLAY FABRICS & ACCESSORIES 


732 S. Wabash Ave., Chicago; 
424 Book Bldg., Detroit; 819 Santee St., Los Angeles 


D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 


Display Novelties and Equipment 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 


DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 
Lergest Shewroem in the Country 


SAVE TIME — DO YOUR 
DISPLAY BUYING IN 
NEW YORK 


It’s Always MARKET WEEK in New York 


ate 


{ 












As 
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Fluttering susft pimons over earth’s darkness, 


Weaving new dreams from utmost ether, 


Winging reborn beauty to an enchanted sprig, 


Dazzled into recreated .. . inspired witchery. 





retail display its significant position in successful retailing. 


T’S ALWAYS MARKET WEEK IN NEW YORK 


, 





New Offset Driveshaft 
On Induction Motors 

A new adaptation of the Gleason Avery 
Series 500 induction makes it 
possible to mount the small fractional 
horsepower units in hard-to-reach places 


motors 


to control action type displays. For the 
first time, it is said, an offset drive shaft 
has been built into this type of unit. By 
redesigning the gearbox, the Auburn, N. 
Y., manutacturer has succeeded in bring- 
ing the final shaft out of the gear housing 
different 
including the standard power takeoff in 


at any one of five locations, 
the center of the system. 

The redesign project also increased the 
range of final shaft speeds that can _ be 
Shatt speeds available in_ these 
incredibly 


utilized 
motors now range trom= an 
slow single revolution in three days to a 
top speed of 60 rpm. The offset. shaft 
feature makes it easy to actuate hard-to- 
Standard take-off — shaft 
>] 


reach parts 
length is one inch, but shatts up to 
inches long can be = supplied with the 


motor 





New Display Company 
Opened In South 

A new North 
Carolina, South Carolina, and Virginia has 
been opened under the name of Piedmont 
Display Center at 432 North Wrenn street, 
High Point, N. C. Principals are Harry 
Peake and Z. Melnikov. The former has 
been in the display field for many years, on 
the display staffs of Saks, New York City, 
and Hochschild, Kohn & Co., Baltimore. 
Melnikov was until recently vice-president 
ot one of the South’s largest musical mer- 
chandise wholesale firms. The company 
will handle a complete line ot display ma- 
terials and equipment, and is interested in 
hearing from firms wishing representation 
im its area. 


display firm to. service 


Wyatt Is Retained 
By Hofheimer 


Hofheimer Shoe Stores, a chain of ten 
stores in Virginia, has retained William Wyatt 
to handle its display. Wyatt operates as a 
free-lance out of Washington, where he was 
for a number of years in charge of display 
for William Hahn & Co. Hahn is now one 
of his free-lance accounts. 





Chic Display Company 
In Larger Quarters 

Chic Display Company, formerly at 41 East 
28th street, has moved to new and _ larger 
quarters at 291 Seventh avenue, New York 
City 1. 


Two Join Moortgat 


As Salesmen 

Elmer Broll and Robert B. Colburn have 
joined The Moortgat Studios, Glenshaw, Pa., 
as sales representatives. gross will cover 
Ilinois, Wisconsin, Indiana, Michigan, and 
lowa. Colburn will travel portions of Penn- 
sylvania and New York state. 


Issues Circular 


On Wrought Iron 


A four-page brochure covering wrought 
iron fixtures for all display purposes has 
been published by The Fixture Mart, Inc., 


314 West Jackson boulevard, Chicago 6, and 


will be sent free on request. 
Maharam Elects Weiner 
As New Officer 

The directors of the Maharam Fabric Cor- 
poration, with headquarters in New York 
City, announce that Hy Weiner has been 
elected vice-president of the Maharam Fabric 
Corporation of [Illinois and appointed general 
manager of the Chicago branch. Phil Breg- 
stone has resigned. 

















Reyvex and Reyarc 
DISTRIBUTORS 


ADLER JONES CO. 

521 S. Wabash Ave. 
Chicago 5, Ill. 

EDDIE ALLAN 
1211 Franklin St. 

Tampa, Fla. 

JOHN J. CAHILL 
204 Stuart St. 

Boston, Mass. 

CAPPY & CO. 

323 Blvd. of the Allies 
Pittsburgh, Pa. 

CENTRAL SALES PROMOTION 
2230 N. Broadway 
Oklahoma City, Okla. 

ART R. COHEN 
810 Penn Avenue 
Pittsburgh, Pa. 

FRIEDMAN DISPLAY CO. 
229 W. Jefferson St. 
Louisville 2, Ky. 

LEROY W. FRYMAN 
128 E. Second St. 

Dayton, Ohio 

GARRISON-WAGNER CO. 
2018 Washington Ave. 

St. Louis, Mo. 

HANICKS DISPLAY CENTER 
128 S. 3rd Street 
Philadelphia, Pa. 

JOHN HERWECK 
232 Broadway 
San Antonio, Texas 

MAC THIGPEN 
Burlington, N. C. 

MARCUS WINDOW DISPLAY 

SERVICE, INC. 

114 Lineoln St. 
Boston, Mass. 

WALTER W. MARTIN 
1622 W. Arapahoe St. 
Denver, Colo. 

R. A. MINEAR 
216 Joseph St. 

Muncie, Ind. 

MARSHAL E. MOODY 
1106 Jackson St. 

Dallas, Texas 

PETERSON DISPLAY CO. 
140 Washington Street 
Reading, Pa. 

PROMOTIONAL DISPLAYS 
528 First St. S. E. 

Cedar Rapids. Iowa 

RAYGE DISPLAY, INC. 

29 Hudson Ave. 
Albany, N. Y. 

RILEIGH WINDOW DISPLAY 
621 Market St. 

Kingston, Pa. 

SHUR NUFF DISPLAYS 
322-324 First Ave. No. 
Minneanolis. Minn. 

TRI-STATE DISPLAY DIST. 
12-14 Washington Ave. No. 
Minneapolis, Minn. 

WINDOCRAFT DISPLAY SERVICE 
737 Main St. 

Buffalo, N. Y. 


WHOLESALE DISTRIBUTORS 


J. P. DENTON, INC. 
Tufts & Lincoln Sts. 





—The excellent use made by Sears, Roebuck & Co. of vertical space to obtain added display area 

or merchandise identification is shown well in these two photographs from the firm's spring, 1954, 

recommendations. The simplicity and airiness of the Garden Shop unit creates an appropriate 

atmosphere, while at the same time it shows the customer just what he is getting for one price. 

Smaller signs on the right list the various items offered at one price, for easy self-selection .. . 

Similar is the display of ‘Your Choice" fishing equipment, with all items shown prominently on a 
functional unit with good use of color— 


Boston 11, Mass. 


The Reyburn 


Manufacturing Co., Inc. 
ROYERSFORD, PENNA. 
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t h Wide and Handson 


VEX! VELURE REYVEX! REYAR 


REYVEX 


HANDSOME FLUTED BOARD WITH STURDY, FLEXIBLE BACKING— 
AVAILABLE IN ROLLS AND PANELS 8 FEE FEET—12 FEET 
IN SATIN SMOOTH, WHITE OR AIRBRUSHED COLORS. 


e REYVEX—8' HIGH, 9° LONG e REYVEX—12° HIGH, 9° LONG 
WHITE - - - -> ~ $ 13.20 ee ee i $ 23.50 


emorss - ---.- ts © REYVEX PANELS— 
METALLIC - - ~~ $ 18.50 8’ HIGH 4\/.' WIDE 
WHITE - - $6.50 
e REYVEX— 10° HIGH 9° LONG ees = = = $ 8.50 
WHITE ONLY - - ~- $ 17.60 ameedeeee «+ + % $ 9.00 


MINIMUM ORDER 2 PANELS, ASST. 


VELURE REYVEX 


COMBINES THE SOFT HIGH PILE FINISH OF A RICH VELOUR OR 
VELVET DRAPE WITH A HEAVY FLEXIBLE BACKING. SAVES THE 
TIME OF PLE WeRieme: DRAPING CLOTH—AND MAKES 
4 BETTER BACKGROUND, TOO! AVAILABLE IN RED, DARK 
GREEN, ROYAL BLUE, YELLOW, LIGHT GREEN, LIGHT BLUE AND 
BLACK. 
e ROLLS e PANELS 
8’ HIGH, 9/2 LONG - $21.50 8’ HIGH, 39 WIDE - $ 6.75 
10’ HIGH, 91/2’ LONG - $28.50 10’ HIGH, 39° WIDE -. $ 9.00 
12’ HIGH, 91/2’ LONG - $35.50 12’ HIGH, 39° WIDE - $11.25 





MINIMUM eo) 4°) 4a PANELS, ASST. 








TRA — FOR 
VELLING EXHip 
8’ HIG 
WHITE i - Te) ‘Te 











ad 
EPROOFED REYVEX OR REYAR 
PRICES ON APPLICATION : 








THE REYBUR 
covERsron Nog ANU FACTURING COMPANY, INC 


PHILADELPHIA, PA 


FEBRUARY, 1954 
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HE WANTED 
WATER FOR 
HIS CORN! 


‘a 


This fellow’s got “improper basic 
materials” troubles . .. if he 
really wants water, he'll have to 
junk the caldron and build him- 


self an irrigation dam! 





VY 7 al aah 


omni? ff my 
WEY 
agyl? 


CHICAGO CARDBOARD COMPANY 
1240 N. HOMAN AVENUE * CHICAGO 51, ILLINOIS 






































ATTENTION 
JOBBERS 


We present with pride our 
complete line of popular 
priced, high quality, children’s, 
misses, women's, and men's 
mannequins. 


PRACTICALLY 
UNBREAKABLE 


EXTRA LIGHT WEIGHT 


Choice territories are still 
open. Write for full informa- 
tion. 


ROYAL MANNEQUIN 
CORPORATION 


256 WALLABOUT STREET 
BROOKLYN 6, NEW YORK 


Exclusive To Jobbers 














NADI News 


By JOHN F. BOWMAN 
Managing Director 


MALLER Retailer Clinics: Latest re- 

quest for one of these planned presen- 

tations of basic requirements for best 
returns in the use of display is from the 
Florida State Retailers Association.  In- 
quiry came as a result of development in 
the scheduled clinic this month in Chicago 
which will be co-sponsored by the Illinois 
Federation of Retail Associations and the 
Chicago Retail Merchants Association in 
cooperation with the National Association 
of Display Industries. Advance reserva- 
tions for this event are heavy with a 300 
per cent increase over reservations for the 
two preceding clinics in 1952 and _ 1953. 
Special emphasis is being placed on selt- 
selection requirements from the visual mer- 
chandising standpoint. Subjects covered 
will be fixturing, signing, packaging, mer 
chandising, and case histories otf self-selec 
tion operations. The latter is being sup- 
plied by the Saturday Evening Post and 
will be followed by a_ panel discussion 
period. Estimated attendance for the event 
is 300-500, with representation from all 
types of stores. 

Additional planning has been scheduled 
for clinics at the University of Michigan 
in cooperation with the Michigan Retailers 
Association and at the Mohawk Valley 
Technical Institute, of Utica, N. Y., in co- 
operation with the New York State Council 
of Retail Merchants. Also, programing for 
the special one-day convention on display 
and visual merchandising to be presented 
on June 18, in cooperation with the Na- 
tional Retail Dry Goods Association, has 
progressed to speaker selections and timing 
of the event. While this latter project is 
not in the actual smaller store area it will 
have a heavy attendance from _ stores of 
this type. 

Still in the scheduling stage are clinics at 
the University of Minnesota, San Jose State 
college, and Washington university of St. 
Louis. 

Additional inquiries on future scheduling 
for similar events have come from Ohio 
State university, University of North Caro- 
lina, McGill university of Canada, and the 
University of lowa. Members who have 
contacts with either retail associations or 
schools which might cooperate with pro- 
grams are invited to make suggestions to 
the NADI office on contacts or places to be 
contacted. And, of course, the suggestions 
are not limited to NADI members. Any- 
one who wishes to assist in building this 
program is more than welcome to provide 
any items they desire. Local display clubs 
and guilds are particularly well situated to 
further the projects. 

Programs are either on a basic display 
set-up which covers design, timing, and 
planning of all phases of visual merchan- 
dising, together with panel discussions on 
individual problems, or on self-selection re- 
quirements in planning and installation. In 
both programs the subjects of signs, light- 
ing, fixtures, etc., are covered either through 
local personnel from a set pattern or by 

[Please turn to page 60] 
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Simplified Selling 
Clinic Is Held 

The Illinois Federation of Retail Associa- 
tions and Chicago Retail Merchants Asso- 
Clation, in cooperation with the National 
Association ot Display Industries. on Feb- 
ruary 10 conducted the third clinic in a 
self-service, space engineering, 
and simplified selling. ‘The meetings were 
held at the Hotel LaSalle, Chicago. 

Speakers and their topics were as _ tol- 
lows: “Merchandising through Selt-Selec- 
tion Techniques,” Bianchi, general 
store operations manager, Goldblatt Bro- 
thers, Chicago; “In-Store and Manutac- 
turers Packaging tor Self-Selection,” by 
Sidney Dickens, president, R. S. Dickens, 
Inc., Chicago; “Signing the Store for Self- 
Selection,’ by Stanley Shary, vice-presi- 
dent, Printasign Division, Reynolds Pen 
Company, Chicago; “Customers and Self- 
Selection Ideas,” by W. L. Stensgaard, 
president, W. L. Stensgaard & Associates, 
Inc., Chicago; “Case Histories of Self-Se- 
lection Departments around the 
by Robert K. Farrand, 
ager, The Saturday Evening 
delphia. 

A demonstration with actual equipment 
and a discussion of the proper merchandis- 
ing use of counters, shelves, etc., were given 
by Harry Yedor, American Fixture & Mfg. 
Company, St. Louis; David Schulman, 
S. A. Hirsch Company, Chicago; Louis 
Voltz, Walgreen Company, Chicago, and 
Al G. Parke, L. A. Darling Company, 
Bronson, Mich. 
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Self-Service Display 
For ''Trimfit'’ Hosiery 


A new self-service display 
spur impulse purchase of nylon stockings is 
being offered free to “Trimfit’” hosiery 
dealers. A complete ladies’ hosiery depart- 
ment in itself, the compact unit takes up 
only 12% inches of counter frontage. Self- 
selling features include sample swatches 
displayed at the sides, shoe and hose chart, 
mirror, and strong product identification. 
The “Trimfit” nylons are individually 
packaged in purse-size cellophane envelopes, 
clearly stamped with gauge, denier, color, 
and length. 

Attractively designed in oak wood, the 
display is said to blend with all specialty 
shop and department store decors. It stocks 
and displays 12 dozen pairs of hose. 

Initial response from stores is said to be 
unusually good, according to Arnold Kra- 
mer, IJr., director of “Trimfit’s” Eastern 
nylon promotion: “Ladies’ and children’s 
shops lacking sufficient sales help or space 
are especially enthused about the stock and 
selling job this unit does. And stores with 
regular hosiery departments are noticing an 
increase in overall volume as a result of 
extra impulse sales.” 
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New Showroom Opened 
By Standard Cellulose 

Standard Cellulose & Novelty Company, 
Inc., 84-48 129th street, Richmond Hiuill, 
N. Y., announces the opening of its new 
showroom at 200 Fifth avenue, New York 
City. Fred Kassab is in charge. The firm’s 
line of Christmas decorations and ornaments 
for 1954 went on display in February. 
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AMERICA'S BETTER STORES 
USE MITTEN’S LETTERS 


The big names in retailing, stores with nation-wide reputations, employ Mitten’s Letters 
to put store character into their sign and display work. Stern Brothers, New York, is no 
exception. Window and interior sales messages such as the one illustrated above are made 
with Mitten’s Letters. In addition, at stores such as Bullock’s, Rich’s, Robinson’s, Gump’s, 
Macy's where outstanding displays are commonplace. you'll find Mitten’s Letters playing a 
featured role. Along Fifth Avenue B. Altman, Franklin Simon, Russek’s, Broadstreet’s, 
Peck & Peck constantly use Mitten’s Display Letters. They use them with all kinds of 
displays, with every type of merchandise and in almost all store departments. It’s with good 
reason that America’s better stores choose Mitten’s Letters. 


Mitten’s Letters are designed for flexibility. The fourteen letter styles are designed to 
work together in countless combinations, serving two purposes at all times: First, to decorate 
through their modern, yet classic beauty of line and form. Second, to emphasize a sales 
message by their clear, readable simplicity. 


Mitten’s Letters are adaptable for use on a variety of backgrounds from shimmering satin 
to the roughest concrete, depending on the effect you wish to achieve. Their depth of relief 
gives beauty and readability to the message, and by using side. direct or background illumina- 
tion, dramatic effects are easily obtainable. Mitten’s Display Letters are less expensive than 
wood or plastic cut outs, are much more attractive and are ready for instant use. 


For complete information and prices, write for Broadside No. 27D 
Manufactured by 
Mitten's Display Letters, 2 West 46th St., New York City 19, or Redlands, Calif. 
Distributed by 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVE. ST. LOUIS 3, MO. 











EXQUISITE SMALL FLOWERS 


For Show Case and Interior Trims 


FOR 
PAPIER 
MACHE 
FORMS 


Wf WINDOW 
it DISPLAY CO. 


119 Ave. D 
New York City 9? 


Yroduce display effects impossible with regular 
lines of display flowers. Unsurpassed beauty. 


Tremendous Varieties in Stock 


MILTON S. AHRENS, INC. 
Importers — Mfgs. — Exporters 
356 W. 36th STREET NEW YORK 18, N. Y. 


MALINES 


DIRECT FROM THE MAKER 
27 and 72 inch 
ALL SPRING SHADES 
MORTIMER B. MANDLE 


1270 Broadway New York City 1 
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MATERIALS FOR LIGHT'S DIAMOND JUBILEE 


3-DIMENSIONAL BRIGHT-BRONZE PLASTIC MEDALLION, both sides separate in Giant 
Sizes that are Weather-proof for Indoor-Outdoor uses... Kit of 12 Then & Now 20” x 28” 
Translucents that Light up to Show by Comparisons our 
75 Years of Light for Freedom, Power for Progress, all 
produced in Consultation with Light's Diamond Jubilee 
Committee . . . plus Aluminum Holders, Frames, Stands, 
Card Shadow-box, Hanger-easels and other Accessories. 


BETTER COMMERCIAL LIGHTING 

















BETTER LIGHT - BETTER SIGHT 
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KIT OF 12 THEN & NOW 20” x 28° TRANSLUCENTS THAT LIGHT UP 





Nearly everything needed to help make this 1954 Celebration a 
Great Success is shown in our new Light's Diamond Jubilee Folder 
(code LDJ) so send now for as many FREE copies as you need. 
Also suggest you order now one each; front of Bright-Bronze 
3-Dimensional Round Plastic 18" Medallion at $2.55 each; Back 
of Same at $2.57 each and 2 of the 12 Then & Now Translucents shown above "The Birth 
of the Incandescent Lamp”, and “Cleanliness”, at $2.00 each (code FBD-1); total of $9.12, 
plus shipping cost. This will give you a look-see so can then decide complete needs. 


BISHOP PUBLISHING CO.* 168 NORTH CLINTON ST. * CHICAGO 6, ILL. 
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Program Plans Arranged 


For NADI-VMG Conference 


Directors of the Visual Merchandising 
Group, National Retail Dry Goods Associa- 
tion, met with representatives of the 
National Association of Display Industries 
on January 14 in New York City to discuss 
the program for the VMG Conference on 
June 18 at the Hotel Statler in that city. 
The Conference will be held in conjunction 
with the NADI’s fall and Christmas Display 
Market Week. 

Present were: Louis A. Banks, Sears, 
Roebuck & Co., Chicago; Reed Schlademan, 
The Fair, Chicago: Arthur See, Saks-34th 
Street, New York City; Jack Chord, Stix, 
Baer & Fuller, St. Louis; Howard P. 
Abrahams, manager, Sales Promotion Divi- 
sion and VMG; Irving C. Eldredge, 
assistant manager, VMG:; May Stern, 
assistant manager, Sales Promotion Divi- 
sion; John F. Bowman, managing director, 
NADI; |. T. Vierheller, president of the 
NADI and Garrison-Wagner Company, 
St. Louis; Warren Gallagher, Schack’s, 
Inc., Chicago. 

The convention planning committee 1s 
composed of John R. Foley, Macy's, New 
York City; Robert McCorkle, L. Bamberger 
& Co. Newark; Arthur Gray. Lansburgh 
& Brother, Washington; Jim Buckley, Saks- 
Fitth Avenue, Beverly Hills, Calit.; Arthur 
See. 

John Bowman named the following NADI 
members to work with the convention com- 
mittee: David Sloan, Capital Merchandising 
Company, Brooklyn: Sylvan Freund, 
Decorative Plant Corporation, New York 
City; Ralph W. Adler, D. G. Williams, 
Inc., New York City. 

The following subjects were approved 
for the program, with the general theme to 
be “The Fundamentals and Future of Dis- 
plays,” with speakers to be announced later: 
lighting techniques, signing, display and 
fashion, self-selection, and packaging for 
self-selection. A cocktail party and buffet 
supper for delegates only will be provided 
by the NADI for the evening. 





Illinois Bronze Powder 
Has New Enamel 

The appearance of wrought iron on any 
surface is obtained through use of a new 
Hat black enamel announced by _ Illinois 
Bronze Powder Company, Inc., 2023 South 
Clark street, Chicago 16. It is available in 
12-ounce cans, six to a carton, of the familiar 
aerosol type and is quickly and easily applied. 
It is one of the company’s self-spraying paint 
products sold under the name of “Spray-O- 
Namel’; a request to the firm will bring full 
details. 


Spring Line Shown 
In New Catalogue 

Display Marketers, Inc., 1021 South Ninth 
street, Philadelphia 47, has just issued a new 
catalogue showing the firm’s complete spring 
and Easter line, along with a folder iillus- 
trating the company’s new. seasonal price 
tickets in full color. Included in the cata- 
logue are mobiles, illuminated displays, di- 
mensional panels, posters, and _ streamers. 
Copies will be sent free on request on com- 
pany letterhead. 
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POPAI's Annual Symposium 
Set For New York 


The Eighth Annual Symposium and Ex- 
hibit, sponsored by the Point-of-Purchase 
Advertising Institute. will be held at the 
Hotel Statler. New York City, March 30- 
April 1. 

kd K. Whitmore, Oberly & Newell Litho- 
graph Corporation, is general chairman. D. S. 
Hutchinson, Lutz & Sheinkman, chairman 
of the exhibit committee, will have over 100 
exhibits at this year’s event. An estimated 
attendance of 10,000 sales, advertising, and 
administrative executives from all over the 
country is expected at the exhibition of the 
sales-building devices which are now being 
used by national advertisers at the retail 
level. 

As an added feature, it is planned to hold 
two merchandising clinics for advertising 
agencies and others interested. The panels 
of these two important clinics will include 
authorities representing the agency field and 
leaders of companies using point-of-purchase 
material. 

Thirteen hundred advertising and _ sales 
executives and advertising agency heads will 
attend the Annual Svmposium Luncheon in 
the Grand Ballroom on Thursday, April 1. 
Battery-Powered Turntable 
Added To "Vue-More" Line 

A compact new battery-powered turntable 
which can be placed anywhere and which 
will run on its own power continuously 
tor 850 hours has been developed by Brevel 
Products Corporation, 214 Sullivan. street, 
New York City, manufacturer of “Vue-More” 
display turntables and motion devices. 

This turntable is powered by two easily 
installed 1'4-volt standard flashlight  bat- 
teries which keep it operating dependably 
tor approximately a month. It will rotate 
a display load of up to 6% pounds at 4 
rpm. Like all other units in the “Vue- 
More” line, it is finished in silver-gray 
crackle. It is available with choice of 
8- or 12-inch turntable discs as a motor 
box. <A taped center hole is provided in 
the turntable disc for easy attachment of 
tier structure or other accessories. 

Robert Soman, Brevel’s sales manager, 
also announces that his firm recently com- 
pletely redesigned its new offices and fac- 
tory to accommodate increased production 
requirements and to provide for better prod- 
uct testing. The new Brevel factory now 
covers an area of over 10,000 square feet. 





Cincinnati Displaymen 
Cooperating On Drive 


Among Cincinnati displaymen who are 
taking an active part in the local Heart 
Fund drive are Norman Feldhaus, J. C. 
Penney Company; Ralph Gollahon, Shilli- 
tos; W. S. Grover, H. & S. Pogue Com- 
pany; Del Heizer, Mabley & Carew; Rus- 
sell Kehrt, Jenny's, and Barney Meyer, 
Kline's. 


European Trip 
For Starer 

Leo Starer, of Starer Displays, Milwaukee, 
spent several weeks in Europe recently on a 
combination business-vacation trip. 
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PARLITES ARE PRACTICAL 


Built to solve practical, everyday display light- 
ing problems. Uses new sideprong PAR lamps — 
75, 150 or 200 watt—the most compact and 
efficient display lamps ever developed. The 200 
watt throws a 35,000 candlepower beam. All 
have 2000-hr. life. All lamps instantly snap 
into powerful PARLITE spring holders. 


PARLITES ARE VERSATILE 


Edison Price SPREDLENS and/or color filter 
snap into front springs, either one behind the 
other, as desired. Maximum ventilation for 
coolest operation, easy handling. Louvre held 
inside —cuts off glare, does not increase size 
of unit. Variety of mounting arrangments for 
every conceivable type of display use. And 
PARLITES are really rugged! Built to last! 


PARLITES GIVE YOU LIGHT CONTROL 


Fingertip 360° rotation of SPREDLENS broad- 
ens the beam of PAR spot lamps in any desired 
direction, gives combination spot and flood 


coverage from single lamp in a brilliant, soft 


oy VRAARAABAANAY 


edge, oval pattern for lighting mannequins, 
showcards, counters, backgrounds, etc. Full 
360° direction control in any direction on fool- 
proof tension swivels that never wear out or 


loosen. 


ORDER YOUR PARLITES NOW 


Although thousands of PARLITES are already 
in use throughout the country, they are a new 
product. If your jobber doesn’t have them, 
order direct: 


with base for stand or pin-up 
with clamp for pipe mount 

with 4-inch outlet box cover 
with Twist-on Trol-E-Duct mount 
with sliding Trol-E-Duct mount 


All prices include SPREDLENS 


SEND FOR NEW ILLUSTRATED LITERATURE 


PATENT PENDING 


EDISON PRICE lighting 180 CENTRE STREET, NEW YORK 13 


INCORPORATED 











SOMETHING NEW! 


FLEXY 


WIGS 


MADE OF A WONDERFUL 
NEW MATERIAL! 


This is an entirely different type wig 
than anything we have put out in 
the past. Using a new type ma- 
terial we have developed a softer, 
more flexible wig that can be 
pressed and folded and still retain 
its shape. The beautiful texture 
and sparkling sheen will put real 


selling punch in your mannequins. 


Herzberg-Robbins, Inc. 


457 WEST BROADWAY 
NEW YORK 12, N. Y. 


e Wigs 
e Mannequin Repairs 


e Plastic Mannequins 





HERZBERG-ROBBINS, INC.. 
1957 West Broadway. New York 12, N. Y. 





Gentlemen: Please send me your latest 
wig and mannequin catalog. 


Store Name 
Address 
City “tate 


Attention: 
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News From The NDA 


By ESCHER BETTIS, President, 


National Display Association 


PROFESSION without a_— strong 
organization is usually a weak pro- 
fession. This, I hope, as an opening 

will start thinking on the part of 
display managers all over the country along 
the line that they do need a local display 
group, Whether it be two or twenty members, 
and that that local display group should be 
a unit of the National Display Association. 
The following is a Statement of Princi- 
now being considered by the member- 
ship of our group. Certainly, parts of it 
will be objectionable to some of our mem- 
and if the serious 
they 


some 


ples 


bers, objections are 


enough just as certainly will be 
dropped 

“This organization shall be 
National \ssociation. Its 
shall be made up active in 
the display field in retailing in general. 

“All NDA are dedicated 
to the problems of displaying the products 
of America distributed by the retail 
of America. 

“All members ot the NDA are pledged to 
improve their cities and the stores by which 


known as the 


Display officers 
only of men 
members of the 


stores 


they are emploved. 
“All members of the 
to spend 


NDA 


dollars 


are obligated 
display wisely and con- 
scientiously. 

“All members of the NDA are encouraged 
to associate themselves actively with local 
drives and the civic organizations 
make a city better and our country 
greater. 

“All members ot the NDA 
aged to be and direct in 
with other members of retailing. 

“All members of the NDA will be 
scious of the problems of their fellow dis- 
playmen and will endeavor at all times to 


charity 
which 


encour- 
dealing 


are 
sincere 


COn- 


assist them. 

“All members of the NDA will 
judgment and courtesy in dealing with sales 
representatives. 

“All members of the 
group meeting at least twice a month, at 
which time they will send to the national 
office some criticism, suggestion, or report 
on their activities.” 

If you disagree with these principles, 
would like to have them changed, or add to 
them, won't you drop the National Display 
Association a note giving us your ideas? 
After all, we hope that you will be a part 
of this group in the near future. Address 
me in care of Stewart Dry Goods Company, 
Louisville. 


exercise 


NDA will hold a 


In June, on the opening day of Market 
Week, we would like to assemble tor a 
meeting, and at that meeting have dele- 
gates from as many cities as_ possible 
come in with a placard of their city to 
join our association, at which time we 
will receive a list of their local members. 
The delegates representing the local group 
will sign, stating their desire to join the 
NDA, and our officers will then contact 
each individual member with membership 


cards, and with a Statement of Principles. 

We would like to develop two ideas in 
the future; them, and by tar the 
more important, is the over-all insurance 
program, which would be included in the 
dues. The other, that membership cards 
will entitle each member to a warm wel- 
other 


one ot 


local 
will 


come in cities having groups, 


entitle 
them to a percentage discount in the stores 


and such membership cards 
whose display directors are members ot the 
NDA. This will take a bit of mountain 
moving, but unless we as a group do ac- 
complish something and something 
to fight tor. there is no our 


existence. ( tf accomplish 


have 
reason tor 
course it does 
some assurance of a certain amount of plus- 
business tor our individual stores honoring 
such membership cards. 

Following the 
bers, we 


signing up of new 
have several talks by 
NDA, an election ot the 
new officers, and many other events to make 
Start 
period off 


mem- 
should 
members of the 


the meeting worthwhile and to really 
our program tor the 1954-1955 
with a bang. 

We struggling for a number 
ot years with the idea of a group such as 
the National Display Association, and un- 
less we do something about it this time the 
chances of another group starting are rather 
slim. 


have been 


There is no reason for friction between 
the Visual Merchandising Group of the 
National Retail Dry Goods Association and 
our group, and | heartily recommend every 
display director's attendance at the VMG 
meetings and clinics on the two days pre- 
vious to Market Week. They have a 
terrific program, education-wise, and |, for 
one, plan on attending it. 

Will you then plan, between and 
June, to meet with your local groups and 
consider joining the National Display <As- 
sociation in June? [| personally assure 
vou that we will do everything to help 
you become closer to others in your profes- 
sion, and answer any of your problems to 
the best of the NDA officers and mem- 
bers’ abilities. 


now 


Foreign Animated Units 
Now Available Here 

“Animo” life-like mechanically animated 
human figures and animals produced by 
Christian Hofmann, Rodach bei Coburg, 
UL. S. Zone, Germany, are now being offered 
for sale in Canada and the United States. 
A wide variety of figures may be had, life 
larger, given motion by various 
types of animation devices. Many of them are 
designed for use with a particular season, 
although practically any animation needed 
can be met from stock or created to order. 
A free catalogue will be sent on request. 

Distribution in Canada is being handled 
by Dynamic Displays by Bernard, 200 Geary 
avenue, Toronto 4. 


size or 
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Klumpp Is Appointed 


wemmeemeee| Attention DISPLAY DIRECTORS 


to the position of director of sales and 
merchandising of Fabricators, Inc., is an- W),; f FREE COLOR SELECTOR 

oye lag W. E. MacKinney, president of rite for e VIOLENE* 

Showing 40 Actual Samples pcos, 

eORCHID 

eATMOS- 


CONTRAST IN COLOR rincc®™ 


e SUNBURST 
IS OF PRIME IMPORTANCE GOLD* 


eTEAL BLUE 
AND THE o JASMINE 


Number One Rule — -wwcnn 
for a Good Display SALASEA UUs 
i — 
e SEATONE 


Bullton ADDS ooeemns nets 
*7 NEW COLORS SANDES 


— Edward A. Klumpp — | EMERALD 


is | ° eCLOVER 
Fabricators, Inc., located in Schiller | nN. {els GREEN 

Park, Ill... handles “Duron” hardboard and 

“Hang-All” perfor : aS e DEEP GREEN 


ang-All” pertorated hardboard for dis- | 

play and industrial uses. | eo CHARTREUSE 
Klumpp was previously with Walgreen | tA ton eGALA 

Drug Stores for 29 years. There he held | TURQUOISE 


such positions as display manager, cos- 


| Pi “l ia. | | f eo DEEP BLUE 
metics merchandising lead, ane 11S ast | Ve 
post as assistant promotional director. | - i. quality ye srr gay 
Chicago Club Meeting [ g cf wee ge eee @ OLD ROSE 
; a ; U 4 eeting | Ce Se ee 9 eC HARVEST 
eatured By Discussion | NOW AVATILARIE Gm enaturat 
The Chicago Display Club met the eve- | ee tw YF | | kobe mt 
ning of February 9 for a panel discussion | oe ae Lo cit) oe ea - ie Eee kG shee TAN T 
on “Is display getting its proper share of | oo See . o. IN. ae an. eBURN 
the cooperative advertising dollar.” Cig tet ft oe sg pe y ee OCHRE 
Participating as principals in the discus- Me ae lO e TANBARK 
sion were Bud Gore, advertising consultant eB a a ity - ss GT a eRUSSET . 
and tormerly advertising manager for Mar- EE Reo eh cn be | - e ORANGE 
shall Field & Co.; Ray Bianchi, general le Oe ee aoa 
store operating manager, Goldblatt Bro- a , ae So eed es Be PR oon : eGOLDEN 
thers; O. B. Lyons, advertising manager, z aa oe meee e ~ : De : a | : YELLOW 
Weco Products Company; Richard Krenek, Ree” i a, Se bss ee e@RED 
sales promotion manager of the Chicago ear = . ee ‘ : oe ; eWHITE 


office of McCann-Erickson, Inc. and Lou a ee eg ee oe. | ae e SILVER 
Banks, assistant manager, store planning 6 Le ee oe oo: GREY* 


and display department, Sears, Roebuck & e ac oe — 
Many of the group met for dinner at the GREY 


Sheraton hotel before the regular meeting. _Fashion-Rite Colors eDOVE GREY 
i. , eo THUNDER 


Buchanan Design Director ie as ae ies GREY 
For Cincinnati Firm ROLE SHEET SE eo BLACK 


Appointment of Norman FE. Buchanan, i : 
formerly manager of the Chicago office for 107 IN VAY4 1D) . fe es 26 IN. x 40 ae a oor 
. ee . . * x “ 


Product Presentations, Ine., Cincinnati, to All Colors Available 
the position of design director of the firm 


is made known by Don Howard, president. 3 lk] D ? &  & | 
Buchanan, formerly associated with Ray- u ey, Flahsola O., nc. 
mond Loewy, has been active in all phases Display Divisien 


of the display and exhibit business during 


the past ten years. Telephone Corry 2-5201 CORRY. PA. 
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YOU GET MOST 
WITH AMPLEX 


SWIVELITES 


The Amplex Swivelite 
line for accent lighting is 
absolutely 
unapproached for 
efficiency and dollar 
value. Look at these 

To gabtd-1 Bam tel-Be(ologe) cee 
unit principle that 
produces a completely 
obec -oq-vehmilepetebere med qatta- 
in minutes...superb 
styling... permanent, 
lustrous finish... 
bole l-) ei Co) bledeMolershilesebbete 
... perfect ventilation that 
Jo) co) Codelot-Blorect om bbc-y 

Write for the full 


Swivelite story. 





AMPLEX 


AMPLEX CORPORATION, DEPT. F-2, 


111 WATER ST., 


BROOKLYN 1, 


N. Y. 


Gallagher Now Selling 
For Schack's, Inc. 

Warren A. Gallagher, secretary of the Na- 
tional Association of Display Industries since 
its inception, and for a number of years in 
charge of the display paper division of Coy, 
Disbrow & Co., New York City, has resigned 
in order to join Schack’s, Inc., Chicago, as a 
sales representative. He will cover the New 
Kngland states, Canada, New York state — 
except for Rochester, Syracuse, and Buffalo 

Philadelphia, Baltimore, and Washington. 

Since it 1s against the policy of the NADI 
to have two members from the same firm on 
the organizations board of directors or slate 
of officers, and since Philip Gray, president 
of Schack’s, is a director of the NADI, 
(jallagher has tendered his resignation § as 
secretary. 


Own Business Opened 
By Ed Arkow 

For many years in the display field, first as 
a displayman and more recently as a partner 
in Arkow-Lewis Associates, Philadelphia, 
kdward Arkow has opened his own display 
firm in the same city under the name of 
Arkow Associates. It is located at 1211 
Chestnut street. A comprehensive presenta- 
tion of some of the country’s best known 
display lines is given in the showroom, 1n- 
cluding mannequins, forms, fixtures, decor- 
atives, fabrics, bamboo, rattan, basic materials, 
accessories, and letters. The company also 
offers a complete design and consultation 
service. 





COMING UP! 

National Sew and Save Week — Feb. 20-27 
Brotherhood Week Feb. 21-28 
Washington’s Birthday Feb. 22 
National Drama Month March 1-31 
Red Cross Fund March 1-30 
Ash Wednesday March 3 
National 4-H Club Week March 6-12 
Save Your Vision Week March 7-13 
Farm Day March 8 
Girl Scout Birthday March 12 
Camp Fire Girls Birthday 

Week March 14-20 
Irish Linen Week March 15-20 
St. Patrick’s Day March 17 
National Wildlife Week March 21-27 
National Boys Club 

Week March 29-April 14 
National Hobby Month April 1-30 
National Packaging Week April 5-8 
Palm Sunday April 11 
Easter April 18 
National Garden Week April 18-24 
Boys and Girls Week April 24-May 1 
National Baby Week April 25-May 1 
American National Conservation 

Day April 25 
National Correct Posture Week May 1-7 
Child Health Day May 1 
National Hearing Week May 2-8 
National Family Week May 2-9 
National Music Week May 2-8 
Mother’s Day May 9 
National Cotton Week May 10-15 
National Luggage and Leather Goods 

Week May 15-22 
Let’s Go Fishing May 15-22 


_Armed Forces Day May 15 


National Foot Health Week May 15-22 
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ITEM 


OF THE 


MONTH 
Cone Ko Palme 


No. 1208—MANNIKIN— 
Unique design permits 
clothes to hang naturally 
and attractively. Arms 
move to and lock in any 
position. Adjustable sizes 
38 to 42. Pants held in 
natural position by 

34"" waist. 15" neck. 
Height adjustable 5' 8" to 
6' 3". Complete 
Mannikin — $44.75. 


Twinkle mannikins attract attention in 
Macy's New York window display. Watch for us each month. 








Yes, the legs are interchangeable. You can pyramid, nest or stand 
these interesting forms separately. Manufactured of solid Whited Oak 
and Dusk Iron legs. Equally useful for men’s, women’s or hard goods 
in windows or interiors. 

3 TABLES size 11%4x12”" © 17%4""x12" © 23%4"'x14”" 

8 LEGS 4-6”, 2-12’, 2-18’ (sized floor to top of display) 

Packed complete f.o.b. Philadelphia AT97 $37.50 per set 


ARROW DISPLAY ASSOCIATES, PHILADELPHIA 40 SOLD ONLY THRU YOUR ; DISTRIBUTOR 
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LOS ANGELES DISPLAYS utilized for displaying the flatware, a large 
[Continued from page 19] circle covered with dark blue cloth and 
chartreuse leaves in the background, and a 
were printed in the center of five stars of revolving pillar and turntable covered with 
varving size, such as: “Needs no ironing,” a chartreuse material. The ribbon on the 
“It's washable.” “Will not shrink,” “Keeps  tloor also was of chartreuse. More than 
its first-day look,” “It’s crease resistant.” 50 different silver flatware patterns were 
The single word “Orlon” in three-dimen-_ effectively presented in this display. 
sional cut-out, triangular, foot-high capital Resort wear, “To Wear with a Mid- 
letters near the floor quickly identified the Winter Tan,” followed hard on the heels 
subject of the window. of the routine post-holiday inventory clean- 
\nother strong promotional display de- ups at QOhrbach’s on Wilshire’ boulevard. 
signed to create immediate sales action For the dramatic note in the setting, Don- 
was produced by R. A. Pennover, display ald Elliot, assistant display director, sus 
director of Dohrmann’s on Seventh street. pended giant cut-out sun glasses above 
Featuring silver flatware (“It's so easy to the floor, enclosing one of the mannequins. 
own—S$l1 per month per six-piece place set’) Further desert notes were carried out in the 
Pennoyer Scotch-taped crisp new dollar way of a cut-out sun, desert plants, and 
bills to the window with ribbons leading pebbles on the floor. Green well lights 
trom each to silver sets in the low side washed the background and amber side- 
window. lighting lent warmth. 
There were two major design elements Timely tie-up with all of the golf tourna- 


TRADE PERSONALITIES No.130 4 ZaAfAper— 





ExtEReD THE DISPLAY FIELD INDIRECTLY THROUGH THE PURCHASE IN 1941 
a etle) tates. a OF GENERAL PLASTICS CORPORATION AND INTRODUCTION OF ILLUMINATED 


PLASTIC BELLS IN 1947. SINCE THEN THE FIRMS DISPLAY LINE HAS 
/-EXCELLO” neath EXPANDED CONTINUOUSLY, BEING DEVOTED CHIEFLY 
iia i «TO PLASTIC OUTDOOR DECORATIONS. 


@ ieee B= ERLEWINE HAS BEEN A DIRECTOR OF THE 
SQUARES P  “EEEEE, ~—- MARION NATIONAL BANK FOR OVER 30 YEARS, 


a ha Fi) » IS A DIRECTOR OF THE FIRST FEDERALSAVINGS 
Now you can put new flair and spar Z ae : 2 AND LOAN ASSOCIATION, PRESIDENT OF THE 





into your displays and backgrounds 


with these new  liquid-fire crayons . 7 2 4 5 INDIANA FOUNDRY MACHINE SUPPLY CO., A 
The perfect answer to the busy dis- a . | TRUSTEE OF SEVERAL RELIGIOUS ORGANIZA- 
play man and artist—who wants TIONS, PAST PRESIDENT (TWO TERMS) OF THE 
forceful and dramatic results! . A = f p MARION CHAMBER OF COMMERCE, AND FOR 
—— ) SRS” ae OVER 45 YEARS HAS BEEN CHAIRMAN OF 
These big 1" x1" x3" square sturdy | “Y * BBR, THE OFFICIAL BOARD OF THE FIRST CHRISTIAN 
pvr ed ee INS Reza oF rasan. 15.0 32% oon 
THEY REALLY SING OUT! | 4 : é oe a i { 4 ° ying oe es 
Use with black or blue light for more | yee acti Sa tpeLL NSUCCESS! 
arresting effects ...Remarkable bril- | ee ) j _j 
liance in ordinary day or artificial | Shs ) ix His Hospy iS AGRICULTURE, DIRECTING 
light too! ae. | THE OPERATIONS OF THREE FARMS IN INDIANA, 
ASK YOUR DEALER FOR | , =e < p ONE IN OHIO,AND A 2,500-ACRE RANCH 
DEMONSTRATION OR WRITE FOR | \ i IN NORTH DAKOTA. 8S ALSO INTERESTED 
ILLUSTRATED FOLDER. Dept. DW-11 | ‘ Sag: ’ , IN STOCK RAISING AND DAIRYING. 


THE AMERICAN CRAYON COMPANY 














SANDUSKY OHIO NEW YORK @ 


1 3)D Spanier ees YL. 


Raised Letters {| j 
Make Disy ave Distinct! Distinctive! | 
Distinguished! | 
SPANJER wood letters are perfectly pro- | 


portioned by master craftsmen Easy to 
use In stock for IMMEDIATE shipment. 


Write fer FREE illustrated folder and price 
list today! | PRESIDENT 


SP ANER BROS. 1 | GENERAL PLASTICS CORPORATION 


267 Mt. Pleesant Ave., Newark, N. J. 
MARION, INDIANA 
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ments in Southern Calitornia at this time 
of the year was Joseph Tilner’s “Nyloner” 
socks window, with a play on words “We 
bet you can't make a hole in one,’ with a 
golfing figure at the left driving the eye 
instinctively towards the well-balanced ar- 
rangement of socks on white fence-like 
props. Another sign, surrounding a mer- 
chandise arrangement in the foreground, 
heralded the socks as “Champion of the 
sock world! (Guaranteed against holes tor 
one year.” The background was a deep 
brown. Natural finish wood panels flanked 
the display —not illustrated —at the side. 
The floor was beige. 
INVITATION TO BUY 
[Continued from page 27] 

lamp shade line-up in this Los Angeles 
store. Granted that it isn't new to show 
lamp shades over lighted bulbs —not new, 
but perhaps usually too few? Notice that 
here The May Company shows not only 
many lamp shades over bulbs, but allows 
room for perspective viewing. The aisle 
is wide enough to allow the customer to 
stand back and view the display — instead 
ot having to stand practically on top of it 
with the light casting an annoying, rather 
than a selling, gleam in the eye. 

In self defense, china departments have 
always used a form of self-selection in 
display in order to save space. Showing one 
ot each stvle in each pattern is_ fairly 
standard procedure. But now the beck and 
call of the art of self-selection display 
is being put to work in the physical set-ups 
of some china departments. Diagonal place- 
ment of display units in this department 
at Saks-Fifth Avenue in Beverly Hills 
relieves the monotony of the more usual 
straight wall alignment, and exerts a_ pull 
to entice the customer deeper and deeper 
into the department. Approaching a diag- 
onal arrangement such as this, the customer 
gets a peek at what every unit holds, and an 
invitation to see everything. Here, table 
settings break up the middle department 
area and serve not only as formal display 
but also as directional traffic dividers. 

A different technique was used by Macy's 
in White Plains, N. Y., to liven the use of 
wall space. Background panels separate 
groupings, murals unify the separate group- 
ings, and signs identify where to find 
“Starter Sets” or “Place Settings’ or 
whatever. An arrangement such as this is 
not only conducive to self-selection, it 1s 
also conducive to “selt-finding” of what the 
customer is looking for when she_ visits 
the department. 

Nothing about any of the photographs 
shown here has even a nodding acquaint- 
ance with a super-market approach to self- 
selection; nothing, that is, except the most 
important thing of all—and that 1s the 
ability of self-selection to create a super- 
market for merchandise openly displayed. 





New Quarters Taken 
By National Form 

The National Form & Fixture Company, 
New York City, has moved to new show- 
rooms and offices at 450 Seventh avenue. 
The company’s factory is located in Brooklyn. 
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IMPROVED DISPLAY LIGHTING 
AT LOWER COST, 


thanks to the 


LUSTRA MAN, 


says Kaufmann’s Dept. Store, 
Pittsburgh 


Here’s the report of Mr. Paul R. Meyers. 


Kaufmann’s Window Manager: 


“We have been using Lustra Spotlites and 
Floodlites for over four years. These lamps 
unquestionably bring superior display lighi- 
ing. In addition, they burn longer, save 
bother and time required for replacement and reduce overall lighting 
costs. Our Lustra Man is very much on the job and has assumed 
responsibility for the details of our lighting problems.” 


For greater operating efficiency through better lighting, and for 
new convenience and lowest overall lamp costs, it will pay you to talk 
with your local Lustra Man. He's conscientious and thoroughly qualified 
to solve practically any lighting problem with the complete quality line 
of Lustra Double Duty Lamps and Fluorescent Tubes. Write us for 
literature giving the whole Lustra story. Lustra Corporation, Dept. N-2, 

36 Washington St., Brooklyn 1, N. Y. 


Lustra Lustra Lustra 
Par 38 Double-Duty Double-Duty Double-Duty Lustra 
Spotlights and Fluorescent Incandescent Double-Dufy 
Floodlites Tubes Lamps Reflector Lamps 


AMERICA’S DATED LAMPS 


Double-Duty Reflector Lamps, Incandescent Lamps, Fluorescent Tubes, Spot- 
lites and Floodlites, Rugged Duty Lamps, Fluorescent Fixtures and Starters. 





SEL-O-RAK sells . 
shirts and coats 
30 or 36 inch ring 


sells with motion 











Put SEAS 


Your FREE RCS Photo Kit 
shows how to do it, 

gives complete prices for 
photo blowups, mural 
backgrounds, and 
Translites. 


Use your own subjects or 
select from 350 illustrated 
in the Photo Kit. 


Easy to order, effective 
to use. Send for your 
FREE Photo Kit today, or 
write for information on 
any job you have in mind. 





STUDIOS 


[ Division of Rapid Copy Service, Inc. 


¢ 


is 


*» 


"Set the Scene for Bigger Sales” 


123 NORTH WACKER DR., CHICAGO 6, ILL. 














SPANISH BULLFIGHT Posters 


Brilliantly color-lithographed in Spain, thes‘re ecrowd- 
stoppers for window, mdse. displays of women’s matador 
slacks, tropical fabrics, men’s wear, imported novelties 
with Latin accent. Large 1°, by 3'. foot display size. 
complete with Spanish text. four different $5.00 Giant 
3%, by 5'2 foot size, lettering top only, $3.00 each, two 


different $5.00. Quantity discounts. 


LOS TOROS, Box 5964D, Indianapolis 20, Indiana 
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* In 1/2 Ib. Flat Boxes 
* Steel Nickel-Plated 


, (50 lb. Min.) 
—/ #1 b= f17- $20- p24 y iy ¢ 
L SEND $1 for 11>. SAMPLE 1b. 


S L KAYE CO. INC 180 spaincst NYY 


DISPLAY IN A BRITISH 
FASHION CHAIN 


[Continued from page 17] 


ized sites. although they are not attached 
to the display section but are responsible 
for the supervision of all the sections con- 
nected with the operating of the stores, 
reporting their comments directly to the 
executives in charge. 

The action taken, however, 1s the business 
of the display manager, who is responsible 
for holding the balance between the mana- 
geress, the supervisors, and the directors, so 
that the windows reflect the policy laid 
down by the company, and not individual 
tastes that might result in a loss of .the 
standard set tor the chain as a whole. 

Very tew chains run their own display 
construction studios in Britain, and even 
in Richard Shops it is not practical or 
economical to make all the props required 
for the stores. The studio is a_= service 
department to replace broken stands, dis- 
patch materials, and move in on actual lo- 
cations where a= special display requires 
carpentry. It also finishes and assembles 
mass displays made elsewhere. These are 
then dispatched by rail or via our own 
display truck. From time to time the de- 
partment builds entirely new interiors for 
branches, this work being carried out mainly 
at week-ends when the store is closed. It 
operates from the basement of one of the 
principal branches, and carries large display 
storage units in three other easily accessible 
stores. 

A transfer system insures that the maxt- 
mum use is made of all display materials, 
and some of the more elaborate interior 
set pieces have appeared in as many as 
five branches over a period of time betore 
dismantled. Interior displays play an im- 
portant part in the selling message at 
Richard Shops. and most stores have dis- 
play platforms or shadow-boxes which re- 
ceive special treatment in keeping with the 
season. Frequently the previous season's 
window display is adapted for the interior 
or, alternatively, sent back to the head 
office for re-allocation the following year. 

The company has three stores in the 
West End of London, and these are given 
special displays in keeping with the im- 
portance of the sites. At least four times 
a year spectacular displays and_ interior 
settings are installed with a view to pres- 
tige as well as selling value. These uptown 
stores usually carry three display girls 
to handle the frequent merchandise changes. 
Here, as in all other stores, the windows 
are kept to two-color schemes, and as a 
very high proportion of the total sales — 
at least 60 per cent — come from the win- 
dows, it is often necessary to make a com- 
plete change of merchandise mid-day, as 
stock of a certain color is completely sold 
out 

Richard Shops operate on low mark-ups, 
fast turn-over, and light stocks. All these 
Wportant points have a direct bearing on 
the display policy of the company. Low 
mark-ups control the budget tor display, 
which is realistic in so far as it bears di- 
rect relation to current sales and is not 
based on a percentage of last year’s profits. 
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Fast turn-over controls the mobility of the 
display policy. Elaborate pinning methods, 
or set pieces tied to a type of merchandise 
are out. The stock position dictated by the 
size of the stores forbids any uniform 
fashion and color control throughout the 
chain emanating from the head office. 

In Britain display does not enjoy the 
prestige that it has in the United States, 
and here the firm of Richard Shops is blaz- 
ing the trail with a progresSive policy that 
keeps constant watch on new trends for 
incorporation in its windows. This year it 
sent a member of the display staff to work 
in a department store in Western Germany, 
on an exchange basis. to gain knowledge ot 
new display methods, and the display man- 
ager enjoys frequent visits to the continent 
to study the techniques employed in the 
various capitals noted for display. 

That the svstem employed by the company 
is a good one is reflected in the satisfactory 
trading years in the past, and the impressive 
number of additional units planned tor the 
future in Britain's foremost fashion chain. 


New Book Simplifies 
Copy Fitting 

Henry D. Gold announces the publication 
of “The Rapid Copy Fitter,” a fast and 
highly accurate type casting system. Com- 
bining a series of easily read charts and a 
unique type gauge, with a number of prac- 
tical problems and their solutions, this sys- 
tem simplifies copy fitting to a_ precise 
science. It shows at a glance not only 
the correct size and tace to fit the allotted 
space, but also many alternate type faces 
tor quick and easy comparison. A total of 
355 most widely used type faces, in lower 
case and caps, is listed and_= classified 
alphabetically; toundry sources are given 
also. 

The book is available from Henry JD. 
Gold, 20 Birch drive, Merrick, N. Y.; it is 
priced at $7.50. 


John Archibald Dies 
After Short Illness 

John W. Archibald, 50, died at his home 
in Atlanta recently after a_ brief illness. 
He had been on the display staff of Davison- 
Paxon Company, of the same city, since 
1940; prior to that time he operated an 
interior decorating company. 


Bowen Is Promoted 
At Lytton’s 

Guy C. Bowen, who has been display di- 
rector for Lytton’s, Chicago, tor many 
vears has been named promotional director 
of all advertising and display for the firm’s 
local and suburban stores. Robert Busse, 
formerly first assistant, is now display 
manager for the main store. 





Greene To Head Display 
For Hudson's Branch 

Announcement of the appointment of John 
Greene as display manager for the new branch 
store of the J. L. Hudson Company, Detroit, 
has been made. He has been serving as as- 
sistant interior display manager of the parent 
firm and has been with Hudson’s for the 
past 12 years. 
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Complete versatility ... a terrific 

display for most any product, any oc- 

; ee 99  casion! Easy to assemble without tools. 
ALL-PURS Ne Can be made into hundreds of smart 
different units. Ebony finish perforated 
steel disks from 18” diam.; heavy brass 


olfohi-to Meola -ta lela ke liloMe) late lilt mm kokelgel 1a 
specify Kit ED-75. Shipping wt. 7 Ibs. 


*152% 


a ee 


do-it-yourself display, kit 


| 
| Mz a INCORPORATED 


| 1823 MILWAUKEE AVE., CHICAGO. 47, ILLINOIS - ARMITAGE 6-3626 


DESIGNERS AND PRODUCERS OF DECORATIVE ARTWARES 








2 25 Gon COTO DIOL 
THE COUNTRY WHEN 
WE CAN PARK HERE?) | | pinoy DISPLAY 


"NATURE- LIKE” 
GRASS MATS 











Freshest, most attractive Grass Mats you've ever 
seen. Heavy extra thick 72 row turf, securely stitched 
to durable burlap base. Uniform and even, with 
never a bare spot. Order now to liven up your MAIL ORDERS 


spring displays. 
STANDARD 3 ft. x 6 ft. GRASS MATS... $3.50e0, TILLED PROMPTLY 


($39.00 per doz.) sities 
Available in natural roffia gross at same prices. sceemaeaatiatain 


12 in. x 15 ft...$ 3.75 5 ft. x 10 ft... $12.50 

17 in. x 15 ft...$ 4.95 6 ft.x 10 ft... .$1475 

5 ft.x 6 f...$ 7.50 5 ft. x 15 ft...$18.75 

6 ft. x 6 t...$ 8.50 3 ft. x 30 ft... $22.50 | — 

3 ft. x 15 ft.. .$10.50 6 ft.x 16 f...$23.75 >% Riednin Chains Gaitbenees 
_ Special Sizes to Order—~Any Length or Width 810 Penn Ave., Pittsburgh 22, Pa. 
SPRINKLINGS—cover 40 sq, ft. 1” thick. 3 Ib. $2.50 
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‘My Brother Mike™ 


MIKE and DAVE 


SLOAN 


Mannequin Manufacturer to Cus. 
tomer:—'‘'How do we tell the size 
of a deb mannequin? Listen, 
mister, we just put an off-the- 
shoulder dress on her — and if it 
doesn't fall off 


from “My Brother Mike's Display 
Anecdotes” — out soon. 


Mike, I sez, the Farmer’s Almanac reports 
it’s gonna be a cold winter. “So who's 
worried about a cold winter!’’ explodes my 
brother. “And since when have summers 
been so hot in our business!’’ Well, lately. 
it always was—er—wasn't, I stutter. 
“Yeh! Tell me Mr. 23-years-on-the-road 
salesman, I'll bet besides summer — pfeh 
—you already forgot Valentine’s Day, 
Mother’s Day, Father’s Day, July 4th, 
Hallowe’en, Thanksgiving and — .” Hey, 
stop right there, I tell him. We still got 
those days. ‘DAYS?’ screams Mike. ‘They 
were SEASONS!” 


So tell me — confidentially — what's been 
happening to these ‘seasons,’ I ask him, 
sarcastic. That's the trouble. They‘ve 
become too damned ‘confidential’. I’ve just 
been noticing a couple Valentine Day 
windows — real miserable. These guys put 
in windows like the only thing they’re 


interested in is trimming the ‘trim’. 


So what should they do—go back to the 
old days, when Whistler's Mother was hung 
in every window on Mother's Day? ‘What's 
bad about that? I don’t mean hanging 
Whistler’s Mother, you big jerk. The 
people knew that a Mother’s Day window 
was really for a ‘Mother’s Day’! Take 
these Valentine Day windows I just saw. 
The storekeeper goes out, spends several 
thousand bucks for merchandise, and 
instead of putting in a full promotion win- 
dow to sell the stuff—he puts in a ‘regu- 
lar’ window with just a couple paper signs 
and cards to tell the world Valentine’s 
Day won't be sweet for him — unless he 
sells the stuff. Yep, he’s saved the cost 
of another trim — and saved enough candy 
to get diabetes! And you, with your 
nervous stomach —you should get ulcers 
from all the business we're missing, from 
these type windows!” 


Oh-hoh Mr. Kash the second, make some 
suggestions to the whole display business 
how to stretch these days into seasons, I 
ask, looking right into his mouth. “All 
right— all right, I will!” and without 
pausing for breath, continues with — ‘“Why 
shouldn't Display Clubs and Display Job- 
bers in all cities circularize and smarten up 
every merchant, and get the Chambers of 
Commerce interested in big window-shindigs 
with prizes and publicity. And how about 
Display World and the NADI also steaming 
things up so maybe even Summer will be 
a hot season! Let ‘em —.” That’s enough 
for now, I stop him from going into two 
columns. “Mmmm — so maybe even YOU 
see the light. And now maybe you'll go 
out and sell, instead of schmoosing?” 


Oh, go to hell, I reply wearily. So Mike 
walks away throwing over his shoulder, 


“See, right away he wants to shove me 
back to the factory!” 


Capital Merchandising 
Company 


Manufacturers of 
Window Display Papers and Cloths 


365 Thatford Ave., Brooklyn 12, N. Y. 

















LIGHT, airy, luminous quality char- 

acterizes the new Contemporary Shop 

just opened by Hammacher Schlemmer, 

New York City, as the first step in a mod- 

ernization program being undertaken by this 
seven-story housewares specialty store. 

Designed and executed under the direction 

of the new tirm, Design & Display, Inc., the 

(Contemporary Shop carries a wide assortment 

glassware, stainless _ steel, 


of trays, bowls, 


clocks. and related accessories. To set oft 


this merchandise most effectively a color 
scheme was devised consisting predominantly 
of tones of white and off-white. Yet a deft 
use of lime green along a narrow wall, and 
an orange felt covering on a large round 
table provide smart accent notes. The flooring 
is a pale blue, while a deeper blue 1s used 
on the ceiling 
An ingemious 
was created for the long wall across the far 
Here, before a translucent 


ladder-system of shelving 


wall of the shop. 


OW én PA. 


New Contemporary Shop 


curtain that filters light subtly, is a series of 
birch shelves held between vertical metal sup- 
ports that are suspended from a grid and do 
not quite touch the floor. The shelves can 
be moved, and so can the vertical supports, 
assuring the utmost flexibility. This detail 1s 
in some respects the outstanding architec- 
tural innovation in the shop. 

Walls at either end of the shop carry mov- 
able glass shelving, while the central areas 
of the shop accommodate tables and shelved 
cabinets. Both tables and cabinets are simple, 
straightforward solutions of display storage 
problems which were posed by the shop. The 
tables are in reality wooden panels mounted 
on aluminum horses, while the shelved cabi- 
nets of white metal are high-hat versions of 
the typical locker-room or warehouse stor- 
age system. But for the youthful, crisp Con- 
temporary Shop they serve as excellent back- 
grounds for the merchandise on view. 





The stainless steel display is worthy of spe- 
cial mention. A series of slanted panels sus- 
pended above a table carries typical pieces 
from the patterns shown below on the table. 
Each pattern is identified by name and priced. 

Lighting comes from fluorescent — strips 
above the “ladder-shelves” already mentioned, 
as well as from a dropped honeycomb across 
the department entrance which faces the rest 
of the second floor of Hammacher Schlemmer. 
In addition, there are clusters of bullet spot- 


—Above, the ladder system of birch shelving 
makes a dramatic contrast for the gleaming 
metal it is used to display. Shelves are 
movable, and are suspended at various levels 
by slim, vertical metal shafts which are also 
movable For a presentation of stainless 
steel, pairs of slanted panels are suspended 
above a long table to carry representative 
pieces. Each pattern is identified by name 
and priced— 
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lights at strategic intervals across the ceiling. 


As a novel touch, a whimsical, gaily col- | f ‘ Re " 
ored mobile which turns slowly and says ‘ 
“Contemporary Shop” on several sides hangs i") Co 
near the entrance to catch the eyes ot shop- ‘ = 


pers as they alight from the elevators. 
shel ain SHOW CARD AND POSTER MACHINE 
ee Featax?! SPEED----SIMPLICITY 
Informative Displays ¢ < a _ 
“When it comes to budget-priced rugs, . y 
many a retailer lets sales escape simply ) LOW OPERATING COST .---| ONG LIFE 


because the salespeople are too busy with 


higher prices ‘rchandise or ¢ : ' ; ; 
ha wet I kien lise to answer all Used for over eighteen years by leading national chains. 
Ot a Customers questions, states a repre- 


| , | Many have from 50 to 500 or more in use. 
sentative of Deltox Rug Company, New | MORE PROFIT 
York City. “But this is not the case with 2 
Deltox rug dealers who have been reading 
the company’s literature on display ideas T0 YOU! 


that are simple, space saving, and inexpen- 
sive to utilize. | " " 
“For 1954 the Deltox Rug Company is | The “SIGNPRESS" en- 
again providing its dealers with the ele- | ables store managers to 
ments of display designed to answer five | do a better job of mer- 
customer questions. The ‘self-selling’ dis- chandising. I+ provides 
lay tells her the name of the pattern; the | : . 
play tells he the name ot the pattern; the | 4 simple, convenient 
full range of colors; the four major ad- f Pwee. 
vantages ot the rugs: the price in all means tor proagucing 


il 
standard sizes; and, by means of a tour- GOOD LOOKING Cards . 
color room setting card, it shows her how | & Posters QUICKLY and / | spot ren 
































pa Colers---Dovble S;., 


ILE BEDSPREADS “4.25 





the rug will look in her home.” at SMALL COST. 
lo achieve what the company calls “the 
best” display, a dealer need only to hang a 


im dmiek ainda ont x Kee Meal eonen aoa MADE IN THREE SIZES . .. WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


use the various swatches, a “talking sign,” | 

the identifying tags, and color room setting | D j S$ p LA Y & OQ U | p NA = NM T C O 
card that Deltox makes available. The | S 
firm also points out that still more selling | B Oo X B-144 ADRIAN, MICH. 
power can be added to the display by using 
a few appropriate props. | 


Bishop Has Material | H A ™“ $ E “ eeeee 


For Light's Jubilee | — the one-hand TACKER with a 


Bishop Publishing Company, 168 North | 
Clinton street, Chicago 6, has prepared a | 
variety of display aids for the celebration | 
of Light’s Diamond Jubilee — seventy-fifth | of BETTER PERFORMANCE 
anniversary of the first practical incandes- . . ° . 
ee ee re nee ee resp More attractive displays — installed Faster, Easier 
cent lamp — which will be observed by th HANSEN. One-hand ; Hol “al 
Stores, utilities, and national advertisers ae wit , den operation. old materia 
he nantes | with one hand — operate Tacker with other. Drives two- 


Included in Bishop's line are bright | pointed staples fast as you grip. 


“bronze” medallions in three-dimensional | The Displayman's Standby Tool 
plastic in giant 18- and 36-inch sizes, a | for Steady, Ready Service 

series of | Then and Now : translucencies Balanced design; quick, positive, easy operation 
produced in consultation with the Light's — Take-up Jaw for fast, on-the-job service—are 
Diamond Jubilee Committee, colorful post- features that insure steady performance. Readily 
ers showing the many applications ot portable, HANSEN goes fo and stays on the job! 
electricity in modern living, aluminum ’ 
stands to hold such display cards, and much Variety of Models, Many Staple Sizes— 
related material. Literature will be sent Thirty-six different models — eighty staple sizes 


: — ide a Tacker and 
tree on request. REQUEST provi 
BOOKLET a size Staple for most 


Pp tacking and fastening 
Device Introduced e needs. 


For Hat Display 
A new display invention of the Keep- b. NSE <FREE BOOKLET 
shape Hat Rest Company, 141 West Jack- | Send for FREE BOOK- 
son boulevard, Chicago 4, is designed to \\\ AX LET, illustrating and 
display men’s hats in a natural manner. ss describing the complete 
The device is an oval plastic form that | line of HANSEN Tackers, 
holds any size hat in perfect shape on Staplers and Staples. 
counter shelves or in windows, and displays 


them as they would appear on customers’ 
heads. It also keeps the hat brims from A L o 


becoming dented or curled. Details will be 


sent on request. 5041 RAVENSWOOD AVE... . CHICAGO 40, ILL. 
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Quality Mannequins At 
Popular Prices! 


Qur extensive line of quality mannequins is designed 
for the displayman who wants figures 
that wear apparel superbly, at a popular price, 
with fine finish and workmanship to insure long service. 
These figures are sculptured to set-off every detail of current fashions. 
Light in weight, they are made of papier mache, 
with rubber hands and can be had 
with metal or Herculite glass bases. Custom-made Pugdin 
wigs of finest craftsmanship are used exclusively. 
See them at your local display jobber today. 
JOBBERS: 
wstomers ft 


sonable }] 


per Writ 


MANHATTAN MOTION MANIKIN MANUFACTURERS 
Have never been connected with any other mannequin manufacturer of similar name 


factory and showroom: 


4 WEST I6TH STREET * NEW YORK Ii + N.Y. | CHELSEA 3-4705 

















REED & RATTAN 


IN FASCINATING 
NEW TREATMENTS 


FOR ATTENTION GETTING 
WINDOWS & INTERIORS 


A. LUTZ — 


3 West 18th Street e New York II, CHelsea 2-6264 
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NOVELTY WIRE DISPLAYERS 


500—Cart Displayer....$16.50 


Cart Bed 10" wide, 18"' long, 6'/2"" high. 
Sign Holder—overall height 27''— 
Frame 5" x 7" 


501—Ice Cream Chair. . .$3.00 
Overall height—12"', width 5° 


502—Tabie Displayer ....$4.00 
12'' Oval, 7'/2"' high 

All colors available. Items shipped in 

Black unless specified. 

Prices quoted F.O.B. N. Y. 

Special sizes and Special Items made 

to order. 


JOBBERS' INQUIRIES INVITED 





CHIC DISPLAY CO. 


293 Seventh Ave., New York 1, N. Y. 








FOOTWEAR DISPLAY 


[Continued from page 21] 


horse, a golfer, sports car, caddy, ete. The 
floor was covered with green grass matting 
and the blurbs with sand cloth. The _ back- 
ground was black velvet. 

The idea for an animated window display 
(second photograph) was suggested by the 
name of the shoes — “Arthur Murray Danc- 
ing Footwear.” The central pair of shoes on 
the “stage” was in constant motion as though 
dancing (stopped while the photograph was 
taken in order to prevent blurring). A small 
pendulum motor set above our egg-crate ceil- 
ing, with a thread leading to each shoe, sup- 
plied the energy. The result was a very 
unusual sight and a really excellent effect. 
The window was amusing, and a real traffic- 
stopper; customer comments were very favor- 
able and the sales on this line of shoes in- 
creased immensely. The window was left im 
for two weeks. 

For an attention-getter in another display 
(third illustration) you used over-sized legs 
and feet with the shoes in the same color as 
the merchandise. 

For “Berkeley Brogues” the silhouette (set 
out about 6 inches) at the base of the back- 
ground was cut out and painted black. The 
door and window openings were covered with 
spun glass art cloth in yellow. The face of 
Big Ben was of frosted glass on which 
numerals were painted. Fluorescent tubes 
were used to illuminate the clock and open- 
ings in the building. The “Bobby” and the 
little girl were borrowed from Trans-World 
Airlines, as was the airliner. The results 
from this display were very gratifying. 

For the footwear display tying in with 
advertising in Holiday magazine,the coiled 
springs were made from vine roping and 
were used to impart a story without words 
and also act as decor. 


Howland Dry Goods 
Appoints Gray 

For the past 18 vears display manager for 
Wallace’s, Poughkeepsie, N. Y., Kenneth 
Gray has resigned in order to accept a 
similar position with Howland Dry Goods 
Company, Bridgeport, Conn. Joe Manende, 
formerly in charge of display tor How- 
land's, resigned recently to go with Inter- 
national Silver Company, Meriden, Conn. 


Catalogue Released 
By Schwartz 

Bernard Schwartz & Co., 29 Howard 
street, New York City 13, announces that a 
new catalogue covering artificial flowers and 
foliage for spring, Mother's Day, and sum- 
mer is now ready and will be sent free on 
request. Illustrated are items in dogwood, 
forsythia, cherry blossoms, apple blossoms, 
and rosebuds, as well as a spread on small 
imports. 


B. B. Butler Killed 
In Auto Crash 


Burton B. Butler, 60, head of B. B. Butler 
Mfg. Company, Bellwood, IIL, was killed 
recently in Illinois when his automobile 
collided with another in Lake county near 
the Wisconsin line. The other driver was 


| charged with reckless homicide. 
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One-Man Show Held 
By Lee Court 

A collection of 22 oil paintings by Lee 
W. Court. whose resignation as display di- 
rector of Wm. Filene’s Sons Company, 
Boston, was announced recently, went on 
view early in February in a one-man show. 
The presentation took place in the galleries 
of the Copley Society, of the same city. 

Court has an established reputation in 
the field of landscape painting, specializing 
in seasonal scenes which have won him 
acclaim from art lovers the country over. 
His paintings have been hung in numerous 
institutions in the Boston area, including 
the Museum of Fine Arts, Boston Public 
Library, Worcester museum, Springfield 
museum, and the Whistler museum. Dur- 
ing the past year Court exhibited paintings 
in the Springfield museum, Utah; Dayton 
museum, Dayton, Ohio; Cayuga Museum 
of Art, Auburn. N. Y.; the Ray Nilson 
Gallery, Salt Lake City; the Salmagundi 
club, New York City, and at the Win- 
chester Art Association in Utah. 


Former Display Factor 
Dies In New York 

Sandor Bartha, former head of the San- 
Dor Art Company, New York City, died 
recently at the age of O8 as a result of 
coronary thrombosis. He had had a long 
career in the display, lamp, and art goods 
helds. 

While he retired three years ago, he still 
concerned himself with research and devel- 
opment of display and lamp shade materials, 
working part of the time with the Bar-Tex 
Novelty Company, 506 West 53rd_ street. 
During his lifetime he originated many 
unusual display materials, which were han- 
dled by Eve Brueser Displays, Allied 
Display Materials Company, Austin Display, 
and similar firms. 

Mrs. Bartha, who is continuing the work, 
has a_= distinguished background as a 
decorator and painter both here and abroad. 





Display Contest Date 
Extended By Wool Bureau 


In order to permit more complete partici- 
pation, The Wool Bureau, Inc., New York 
City, has extended the closing date of its 
“Flight Right Wools” display contest: the 
new deadline is March 27, with entries 
reaching the Bureau at 16 West 46th street 
not later than April 9. Cash awards in the 
contest range from $300 for first place to 
$50 for sixth. 





MacDonald Joins Staff 
Of The Globe 


David MacDonald has joined the dis- 
play staff of The Globe Department Store, 
Los Angeles, announces Fillmore Lash, 
display director. MacDonald was formerly 
with Lewis's, Glasgow, Scotland. 


Son Is Born 
To Lorries 

D. W. Lorrie, Spaeth Displays, Corona, 
L. I. and Mrs. Lorrie have announced 
the birth of a son, William Lannon, on 
January 5. 
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AMERICA’S No. 1 EASTER CELEBRITY 
“EQEko “THE” EASTER BUNNY 
, IN PERSON 


He's New... He's Clever 


He can wave one huge floppy ear at the crowd 


HE'S OUR NEW 1954 MODEL of our old friend 
"THE" Easter Bunny that over 500 leading depart- 
ment stores have been thrilling the children with 
annually. He arrives by train, plane, or even by 
boat, and usually stays at the store several weeks 
to interview the children. (You see, there's a girl 
inside this clever Bunny.) 

Costume complete: $120.00. Consists of large 
head, hand paws and feet paws of fluffy, silken 
white fur, jacket of pink slipper satin trimmed with 
large purple velour, daisy trimmed buttons, and 
purple velour trousers complete with gold cinch 
belt and fluffy tail. 

THE HEAD MASK is the lightest available, and 
has many improvements for the comfort of the 
wearer, such as neck pads, more ventilation through 
the ears, and more comfortable adjustable harness. 


Order directly from factory 


GERTRUDE CORNELL, 140 W. 42nd St., New York City 


Factory: Blairstown, N. J. 

















Solid Background Colors 


Same colors in dramatic 


effects in the NEW 


WRITE FOR 


SAMPLES 








BUTLER PAPER NEW YORK CORP. 
655 Madison Ave., New York 21, N. Y. 


Please rush me my FREE copies of your NEW 1954 Catalogs of Butier Sunfast Seamiess and Butler Sunfast 
Textured Seamiess Papers and the name of my nearest authorized jobber. 


FIRM NAME........ 
ADDRESS 
CITY ZONE STATE 


Laaaeeeeeaeeeeeeee 
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FOR 


Effective 


SPOTLIGHTING 
INTERIOR DISPLAYS 
OR WINDOWS 


Fine 4\2'’ Fresnel lens, 
reflector, cord and plug. 
Universal mounting 
bracket. Three gelatin 
colors and holder. 400- 
watt model $10.75, less 
bulb. 1000-watt model 
$14.50, less bulb. 
Automatic color chang- 
ing wheels also avail- 
able. 





Ideal for short range 
white or color lighting 
from 12’ spot to 36’ 
spread at 3 feet. Hood 
measures only 41‘’x 
5'x24"", Very light 
weight. Fresnel lens, 
polished mirror, univer- 
sal mounting bracket, 
cord and plug. Three 
gelatin colors and hold- 
er. Beautifully finished. 


Only $9.45, less bulb. 


tor G.E. R-40 Spot Lamps. 


Motor driven color 


wheel and universal 


mounting bracket. 


Only $22.50, less bulb. 


Write fer free literature 


THE BEST DEVICES CO.,INC. 


leant BRIGGS ROAD CLEVELAND, OHIO 








YY STUDY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 

how to do every phase of window 

display work. Merchants, display 

men, women and beginners will 

find this course the finest of its 

kind. School founded in 1905. 
Employers: Free to you— 
Names of our Graduates. 

Write for literature. 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 41, Ill. 





Travel Poster Units 


EW ways to use travel posters in back- 
N grounds for vacation fashion displays 

are being shown by Glamour magazine 
in an exhibit currently on view in the maga- 
zine’s oftices in the Graybar building, 420 
Lexington avenue, New York City. 

The exhibit, “A Travel and Vacation Fes- 
tival Display,” was arranged by Glamour to 
suggest to retailers unusual and imaginative 
ways to use materials freely available from 
travel and transportation companies in their 
and interior displays of travel and 
vacation fashions. (See “Travel Posters 
Make Colorful Props,” DISPLAY WORLD, 


January, 1954.) 


window 


Designed for Glamour by William and Jean 
Ieckart, 
exhibit makes use of travel posters, folders, 
timetables, menus, even matchbooks, as_ well 
as exclusive Glamour-designed display units. 


stage and _ television 


designers, the 


The exhibit departs from usual travel dis- 
plays by focusing principally on modes of 
transportation rather than vacation resorts. 
A series of large display boards, which could 
be adapted for store window use, shows mon- 
tages of travel posters cut and pasted into out- 
lines which amusingly suggest the shapes of 
various vehicles. One display board repre- 
sents an early Wright Brothers-type airplane, 
another an old-fashioned automobile, another 
a train, etc. Another section of the exhibit 
suggests ways to use travel posters with maps. 
Other ideas include ways to pick up colors 1n 
the posters to emphasize color in apparel. 


—An exhibit by Glamour magazine, New York 
City, shows the clever use of travel posters to 
portray methods of transportation for ‘Time 
off to Play" for the girl with a job. They 
were designed by William and Jean Eckart— 
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To assist retail display directors to use 
ideas from the exhibit in their own stores, 
Glamour has compiled a list of 73 travel and 
transportation companies which can supply 
them with travel display material. During 
the opening week of the exhibit the magazines 
received requests for those sources of travel 
display aids from more than 250 retail stores 
across the country. 

The “Travel and Vacation Festival Dis- 
play’ launches Glamour’s second May promo- 
tion aimed at stimulating cooperation between 
the travel and apparel industries. The promo- 
tion is centered around Glamour’s May “Time 
Off To Play” issue which features vacation 
fashions and travel ideas for the magazine's 
girl-with-a-job readers. Last year 2,000 stores 
took part in the promotion. 


Sales Staff Changes 
At Garrison-Wagner 

Recent appointments and changes in the 
sales staff of the Garrison-Wagner Com- 
pany, St. Louis, have been announced by 
Tom Hughes, manager of the firm. 

Joe Juliano has been appointed to the 
staff and will service accounts in 
northern California, Washington, and Ore- 
gon. No stranger to this field, Juliano has 
heen connected with advertising, promo- 
tion, and display since his graduation from 
San Jose State college in 1948. Until re- 
cently he was manager of Trim-rite 
Display Corporation, San Jose, Calif. His 
home address is 252 North Cragmont ave- 
nue, San Jose. 

Jay MeMillan, who formerly traveled 
Michigan and parts of Indiana, is now 
covering southern California, Arizona, and 
New Mexico. His home address is 346 
South Sixth street, Yucaipa, Calit. 

Karl Cornell has joined the sales 
and is traveling New York, New 
Pennsylvania, and the New England states. 
Cornell has been in display for more than 
20 years, starting with Boyd's in St. Louts. 
He with B. Altman. New York City, 
for nine years prior to joining the Garrison- 
Wagner Company. His home address is 270 
Riverside Drive, New York City. 


sales 


sales 


sales 


staff 
Jersey, 


Was 


New Enamel Added 
To Champion Line 

A new flat black enamel which can be 
applied to any surface to give it the appear- 
ance of wrought iron has been placed on the 
market by Champion Bronze Powder & Paint 
Company, Inc., 2526 West Van Buren street, 
Chicago 12. An addition to the firm’s “Spray- 
line, the enamel comes in_ 12-ounce 
aerosol bomb cans packed six to a 
and is applied simply by 
release lever. Literature 
request. 


on” 
carton 
pressure on the 
will be sent on 





Canadian Factor 


To Make Trip 


Jim Davis, of Madison Display, London, 
Ontario, is planning a tour of the South- 
western United States and Mexico in 
search of unusual woods and display ma- 
terials to offer the firm’s clients this fall. 
The trip will take him to the desert in 
Arizona and California and into the interior 
of Mexico. He will be gone about six 
weeks. 
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beauty. 
minute styling in every detail. 





PUGDIN 
QUALITY WIGS 


ARE THE FINAL TOUCH 
TO A GOOD DISPLAY 


When your mannequin or millinery heads are equipped 
with Pugdin wigs you can be sure you have the best 

wigs that highly skilled craftsmen can produce. made of 

the finest quality materials for long life and enduring 

Latest coiffures are the rule, with up-to-the- 

Insist on Pugdin quality 

wigs from your display jobber or mannequin refinisher. 

or if your local source does not yet have them. write 

direct. Wigs can be custom-made to your order if desired. 


THE PUGDIN COMPANY 


| 4 West 16th St., New York City 11, CHelsea 3-4705 

















GENERAL DISPLAY CORP. 


FASTER BEAUTY 


LIGHTED EASTER 
36° x 54°—Cloth Easter Lilies. Green 
palm leaves. White lace candles. 
White ribbon bow. Mounted on wood 
bracket. Unit shipped ready to light. 


$24.00 Fach 


EASTER CANDELABRA (lighted) 

72° x 36°—Deseription same as $-217. 
Candelabra in photo considered right. 
Can be had in right or left—-SPECIFY. 


SSO Bach 


ADVERTISING SPECIAL—The above prices are for a 
limited period until March [5 Place your order 
direct from this ad. TODAY! 


Artificial 
Flowers and 
Set Pieces 


Are Better. 
and artistic 


S-217 


POST UNIT 


.. by design, 


workmanship packing. 


140 West 4th Street, Cincinnati 2, Ohio 








OSARENT Little Letters 
New Electronic Process 
Die Cut Wood — No Dre 
Molded Plexiglas — No Mold 
Y”-4" High 8 Styles—Stock 
Send for Catalog & Samples 





Josarah Enterprise 22,.2.¢0'N0 i 


CHICAGO 10, ILL 











Yucca Poles, Cholla, Red & Black 
Manzanita, Sandblasted Manzanita & 
Grape Stumps, Selected Driftwood 


We Procure Our Own Materials 


Russel Morris of California 
990 S. Live Oak Fontana, Calif. 








REED, RATT 
display specialties 


Developed and Produced 
in Quantity 


Send sketch or description to 


Keedera/t Manufacturing Co. 


P.O. BOX 5& RUGBY STATION 
iT tele) (5.4. Em. Fan & 








@ Furniture 
@ Props 


@ Store 
Interiors 


e@ Window 
Backgrounds 


POLKA DOT PAINT 


The ‘Cadillac’ of Finishes... 


A MULTICOLOR SINGLE 
SPRAY APPLICATION THAT 
GIVES ANY SURFACE 
THAT |. 3. LOOK... 


e@ Window You Will Be Proud to Display 


Floors 


Anything Using it... 





FOR COMPLETE 
INFORMATION 


DISPLAYS ORIGINAL 


WRITE: }._ 1520 CHAMPA ST. . DENVER 2, COLO. 














YOU CAN MASTER DISPLAY SPACE, 
TIME and DESIGN 


DECA-POLES (Pat. Pending) 
In the NEW Fibreboard Module Deca-pole 
In the Unmatched Steel Deca-pole 


MODU-AIRES 


Interchangeable frames, panels, shelves and legs! 


SELF-PAK EXHIBITS 
In Specia! Designs just for Your Needs. 
No Storage problem, No time-consuming unpacking 


and re-packing. The Ideal Exhibit. 


Lithographed Displays . . . Individual Displays . . . Exhibits 
itinerant Units ... Motion Displays . . . Point of Purchase Units 


all products of 


ADVERTISERS DISPLAYS & EXHIBITS INC. 


2028-32 Washington Ave. 


Central 3170 St. Louis 3, Mo. 











*~ 


s 
ad 





Pemerm MOUNTAIN POOL 
ee ee ond WATERFALL 


a cae 


Beautiful Rock Formation with Spring 
o fed stream running into a_ pool. 
Unit contains pump which recircu- 
lates water. Height 42 inches; 
width 66 inches. Price complete 
with foliage, pump 


and branches $145.00 


David Hamberger, Inc. 


115 W. 31st Street 
New York City 1 




















NEW YORK DISPLAYS 
[Continued from page 23] 


bottles, and festoons of colored rafha hung at 
the right of the window. The back drop, a 
white muslin curtain, hung on a brass rod 
with brass clips. Stark black and white 
stenciled tiles alternated on the floor, which 
was strewn with more Chianti bottles, straw 
bags, and colorful rope-soled moccasins from 
Italy. The mannequins displayed a_ nicely 
balanced collection of resort costumes by 
Brigance, Claire MacCardell, and Emilio of 
Italy. 

Typically South-bound were four Bloom- 
ingdale windows which Display Director 
Kdward Von Castleberg built around the 
theme, “All in the same beautiful boat rigged 
in our South Shop.” The one shown here 
bears out the copy by rigging the heavy wall- 
board boat with sun-spattered sails and 
regatta flags of folded pink and white paper 
set against a large green wallboard mainsail. 
The boat was painted white with green stain 
to suggest the grain of the wood. On a floor 
of blue seamless paper, light and dark blue- 
greenl Waves rose in the foreground. Fluffy 
white clouds were puffed against a deep 
green backwall. The beach ensemble and 
shawled sunback dress were in shades of pale 
blue and white. Woven straw accessories 
strewn casually on the deck added a_ final 
touch to this sunny display. 


NADI NEWS 
[C ontinued from page 42] 


experts who are available trom nationally 
recognized sources. 

Now in its third year, the program has 
been established as sound from the repeat 
business that 1s being received. 

Sales and... : Just another name for 
“How's Business?” And the reports com- 
ing into this office are mixed. Winnowing 
out the general effort by most people in 
the display field to make things look good 
it seems that selling on initial trips of 1954 
by salesmen has met with less success in 
volume than had been anticipated. This office 
does not have figures from many sources 
but those at hand indicate that a greater 
volume is being secured by firms contact- 
ing a large number of accounts rather than 
those which cover only the major stores in 
the trading areas. This should make the 
business better than average for the dis- 
tributors and the firms who supply them. 
It would also appear that fewer special 
order items are being put in work than in 
any spring season of the last five years. 
Some refurbishing of special items from 
spring and Easter of 1953 is going. on. 
From this corner it still appears that an 
increase in the number of accounts is the 
solution to continuing good business in 
display manufacturing regardless of the 
type of distribution used. This may re- 
quire a shift to more concentrated terri- 
tories for sales personnel or a wider “ex- 
posure of product” by some other method. 
The former would mean more orders (and 
more sales personnel) with a lower volume 
per order. It would also mean a_ broader 
base for operations overall. The only other 
solution, in the latter case, would be a 
greater development of distributor outlets 
with secondary lines (or previous year 
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items) which could be sold trom. stock. 
This would lead directly to a requirement 
for an effective organization of distributors 
which could eliminate territorial conflicts, 
establish policies and, through co- 
operative action, maintain a high level of 
financial responsibility and group integrity. 
Membership: With the current roster ot 
the NADI standing at 114 there are two 
applications for membership pending. First 
received in January was from Goldsmith & 
New York City. Second from 
Decorative Creation & Art Flower Com- 
pany, of the same city. In addition, a re- 
quest for reinstatement from Gordon Keith 
Originals, Columbus, Ohio, is pending. 
General News: The NADI office is still 
in the business of finding jobs tor people. 
Sales representatives seem to demand the 
most attention but other types are gradually 
working in. Design people come next and 
general types are a thin third. Salaries de- 
manded and offered are beginning to ap- 
proach each other and net remuneration 1s 
recognized as the main f Operating 


basic 


Sons. was 


tactor. 
and production personnel vary to such an 
extent that the NADI office can not make 
recommendations in this area. Personnel 
for such areas must be recruited from 
local The NADI office 


sources. will be 
happy to continue the acceptance of 


both 
offers for top jobs in sales, design, adver- 
tising, etc., and from who desire 
changes in any of the Parties on 
both sides will be advised of leads as they 
oOccu.. 

In response to an 
cently this office 
the activities and 
Credit Association, 


people 
above. 


received re- 
advised a member that 
services of the Display 

Inc., New York City, 
were not a part of the NADI and that no 
connection with the DCA existed. DCA 
has performed a service of varying value to 
many NADI members. In 
afforded an account evaluation — service 
which can not be obtained from any other 
source. Members servicing distributor and 
jobber accounts have tound the releases of 
this group of value — particularly 
where delinquents are concerned. 


inquiry 


general, it has 


excellent 


"Sign Center" Developed 
By Showcard Machine 


“A complete sign shop in 4 square feet” 


is the way the Showcard Machine Com- 
pany, 1196 Merchandise Mart, Chicago 54, 
describes its “Sign Center.” It teams up 
with the company’s card-writing machines, 
with an especially tailored all-metal work 
bench that is storage cabinet and type rack 
in one. A fluorescent 
light above the rack 
illuminates the work. 
The working sur- 
face ot the “Sign 
Center” places’ the 
machine at the cor- 
rect height. Below 
are drawers and bins 
for inks, card stock, 
and other’ supplies. 
Behind and = above 
is a rack for type. 
Additional pull-out 
shelves at the side 
provide extra space 
when needed. 
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LARGE ORNAMENTAL EASEL 


Overall height 58". 
Height from floor to cross bar 20”. 
cards, posters, pictures, etc. 
In black or white. 


LEA-| 


have around. 


vw, 93,73 
QUENSELL DISPLAYS, INC. 


7123 AUSTIN STREET 


Overall width 25". 
Suitable for 
A useful fixture to 


FOREST HILLS, N. Y. 











ALL-YEAR-ROUND 


MOTION DISPLAYS 


INTERCHANGEABLE 
MECHANICAL DISPLAY 


This is our famous basic mechanical! unit, 
permitting adaptation to numerous char- 
acter presentations, such as those ilius- 
trated. 


MECHANICAL BOOKS 


Sturdy, dependable and foolproof In 
three sizes: 12'' x 18", 18° x 24" and 
24° x 3%" 


METROPOLITAN 


MECHANICAL DISPLAY CO. 
50 W. 22nd ST., NEW YORK CITY 10 

















Personality Legs and Brackets of %"' steel rod and 
straight or angle brackets. In flat black finish 
or unpainted. 

Brackets, straight or angle 


Threaded Legs with I'' Wood Balls: 
4\/,"" ea. $ .90 91/4" ea. $1.15 
6'/4"' ea. 1.00 

19'/4"" ea. 


per doz. $8.40 


14/4" ea. 1.25 
$1.40 


Charles Leonard Displays 


6804 RIVER ROAD SAYLER PARK 33, OHIO 








GENUINE 


FUR 
LAMBSKIN 
RUGS 


ideal for Window 

Displays 

Large Size 35'' x 40° 

One of the most sensational display items on the market 
today. These rugs are processed in the natural pelt form 
in 7 beautiful lustrous colors of Red, Blue, Beaver, Dark 
Brown, Grey, Green and White. MAGNETIC IN EYE 
APPEAL. JOBBERS PRICE $6.35 each. Order one or 
more samples today direct from the manufacturer. IMME- 

DIATE DELIVERY. MJWrite for Pictured Literature 


HARVEY LEWIS FUR CO. 


324 HENNEPIN AVE., Dept. D, MINNEAPOLIS, MINN. 








NEW COLD WOOD GLU 
SETS IN 15 MINUTES! 


P= a 
. = 
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JOINS MANY MATERIALS 


WOOD GLU isa very strong, fast-setting, new 
COLD liquid Resin Glue . . an outstanding 
Paisley scientific development. Now you can 
bond, in 15 to 30 minutes, many different ma- 
terials heretofore impossible to join with 
ordinary Wood Glues. Ideal for industrial 
wood joining . . for faster assembly gluing 
of laminated plywood, paperboard, fabrics, 


_ leather and similar materials. Use it as re- 
_ ceived, with flow guns, brushes, spreaders. 


Pints, quarts, gallons and bulk sizes. 


ORDER FROM YOUR JOBBER OR WRITE DIRECT 


(DISTRIBUTORS : TERRITORIES STILL OPEN— WRITE TODAY) 


PAISLEY propvers INC, 


Division of MORNINGSTAR, NICOL, INC. 


1770 CANALPORT AVENUE + CHICAGO 16, ILLINOIS 
630 WEST 51ST STREET - NEW YORK 19, NEW YORK 





Glues, Pastes, Resin Adhesives, Cements 
ond Related Chemical Products 








x : igre CHICAGO DISPLAYS Detroit Club Members 
Animation Unlimited! [Continued from page 20] Hear Richard Gump 


Membe f the Detroit Display ‘lub 
; . oined with other local organizations on Janu- 
ribbon and flowers repeating the print J eo ;' seta we ee a — 
‘ae th er Res ary 27 at a meeting for which Richard Gump 
: colors ornamented the backwall, together ' ~ ' 
- ME the "SEELA Wiggin ene: a a was the speaker. In addition to heading 
' TURN ETTE Wit ] aA MOT zontal panel bac k Oo! a manne- e . 2 a ° ° 
RNE eer | Gump's, San Francisco, whose displays have 
quin posed on a ratsed dais as the only ; ; : 
, eae he , ss ae ie been the subject of numerous articles in DIS- 
decorative effects for the individual showing 7 mp 
: aig PLAY WORLD, he is a composer, artist, 
of two flower prints in four windows. 
\ follow-up at Goldblatt’s featured “Fore- 
cast ot Spring” suits and dresses (not ne 
illustrated). The center unit was con- Nesbit Appoints 
structed of diamond-shaped white wallboard Arkow Associates 
fastened to uprights of black 1 by 2's. At Nesbit Industries, Inc.. 1823 Milwaukee 
the lett ol the unit was a wrought iron’ ayenue, Chicago 47, announces the appoint- 
merchandiser that repeated the pattern and = ment of the newly formed firm of Arkow 
black and white color scheme. he top Associates as their East coast representative. 
portion of the merchandiser was made ot Kkdward S. Arkow of the firm will cover 
pertorated hardboard to tacilitate the han- the territory from Washington to Boston. 
dling Ol jewelry and small items. The con Nesbit’s showroom at 200 kifth avenue, New 
struction of this series was also by J. York City, will continue to operate under the 


Ask For RB y] : + , . : = 
anaes OLN e. direction of Mr. and Mrs. Paul Weiss. 


Sunil“ | THE DISPLAY PARADE No.I77 ty Capper 


designer. architect, and author. 


sea tor any 
animation. Also runs 
Sample unit $3.40 a mt : 
—, all \\\\ ZF A mative OF LANCASTER, ELMER JOINED 
ity Discounts yf | THE DISPLAY STAFF OF HIS STORE IN 1928 
joy oc hoe Ca i ' AND TEN YEARS LATER WAS MADE FIRST 
aoenetdiien, cones a: loeil-aay We Fe ASSISTANT. HE BECAME DISPLAY MANAGER IN MARCH,1946, HEADING 
RPM A DEPARTMENT CONSISTING OF SIX sa ) 
Newest of All! Amazing! MEN HANDLING 26 WINDOWS AND 


Battery Moved | FIVE SPACIOUS FLOORS. 
CLOCK Movements 














rdinary 


DAYS on twoortineny || (3.16. PLDI oO le] - DEORIE=e 


. : BBY 1S MUSIC. HE a 
for Quantity Discounts HAS SUNG AT MANY CIVIC EVENTS § 3) 
AOUNTED ON ANY FACE AND (tS TENOR SOLOIST FOR ONE = * & 


Moved Unit 


OUR SPECIALTY! | 
OF CLASSICAL RECORDS, AND HIS 
BEWARE OF IMITATION! | PROWESS AS A GAADENER. 


HERTV ¥. inc J | Sea 











REGO PARK 74, N. Y. 
IL 7-4388 


RUSTIC "PARKCRAFT" 
PURI PT URE 


COMPANY, INC 


BIRCH 


Poles —— Branches 


CEDAR 
Poles — Slabs — Bark 
DISPLAY MANAGER 


Phone, Wi 20479 Wilhoresee we s.| | WATT & SHAND, LANCASTER ,PA. 
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Valley Display Company 


Opened By Hiffman cy tne) HAH ie ti MW y 1 
Erwin A. Hiffman has formed his own | UP RAL HH | be HY ly 1} 
firm under the name of Valley Display ut | 


Company, 11626 Ventura boulevard, Studio 
City, Calif., and will service the entire f 

“nll sO . or tha 
San Fernando valley. He will handle all l 
tvpes of display equipment. 


Hiffman formerly operated his own dis- | ; masculine 
play company in St. Louis, and is a past- ee 
president of the International Association of so TORK look cee 
Display. For the past six years he repre- . 
sented Garrison-Wagner Company, St. 3 Here is a SIGN PAPER with 
Louis, covering California, Washington, the natural look of real 
Oregon, New Mexico, Arizona and Nevada. WOOD. Just the thing to 
More recently be concentrated on the Los | add that smart touch to your 
Angeles to the Bay area territory, which | men's promotions. 


he will also cover for his new company in | 7 WOODGRAINS come in five 
addition to the San Fernando valley. | photographic finishes: 
| e CYPRESS 
Corn Reelected | e HAREWOOD 
By Trade Grou — ppt 
y P | e MULBERRY 
Peter Corn has been reelected to serve as | PARAFLEX glass mirrors cover any e KNOTTY PINE 


president of the Exhibit Producers & Design- 
ers Association, Inc. He is with the Dis- 
players, Inc. EPDA is a trade association 
made up of persons engaged in the exhibit, | . ; 
display, exposition, model, diorama, and allied | it for a very nominal charge. Samples 
fields. | at all times are your exclusive property. 

Other ofhcers elected at the recent annual 
meeting were: vice-president, William Levins, | Write today for information 
Gardner Displays of New York City; secre- | 


tary, Thomas Byrns, Structural Display Com- | PARALLEL MFG. CORP., Dept. H ‘ 


pany; treasurer, Ben LaRosa, Manhattan Ex- | 34 Beekman S#.. N. Y. 38. N. Y 
°s e Se ' =" 


position Construction Corporation. Members 123 E. BALTIMORE AVE 
of the new board of directors are: Martin CO 7-4332 LANSDOWNE PA. 


Jenter, Jenter Associates; Jack Paul, Indus- 
trial Displays; and Norman Hadley, of Nor- 
man Fisher Hadley Displays, Buffalo. The 
latter was chosen to represent the out of PEDESTALS 
New York City membership of the trade | BACKGROUNDS 
group. | 
siieealaiceatlae | CUT-OUTS 

Einson-Freeman Wins Rights | —— : ; : ISLANDS 
To Produce English Mobiles | >? £4, % a STEPS 

Right to produce patented “Rotair” | ? : Mf #3 | a 4 , : < . ILLUMINATED 
English mobiles in the United States has | ak ae é — _— BASES 


been granted to Kinson-Freeman, Long | wii - , : i ; , 
Island City, N. Y., it is announced by | OW Bee. Wee ee = & : re = —— - ag tae 

- van ‘ oop | . i. ph . a : / wi rostee. ee our 
Albert Hailparn, president. The “Rotair” | 2 2 P* # —" a ie 


Display Jobber. 








surface, no matter what the size or These papers are perfect for 
shape. Send for an estimate or send brush, pen or machine. 





your original sample. We will cover Write TODAY FOR 


samples and prices 


























is suspended in the air by invisible nylon 
threads which also link the individual | a 
units. Through lazy motion caused by ais ve De ee ee . -~ = = | Antioch, Ill. 
normal air currents in the store it appears | dee "cnet “Blikkfang"™ 

to float unsupported. The sales story is | ~L/GATW Le LU 7S CANS Z 

enacted by food passing in and out of | piarsiewinces padi taaiby CLEANS Eaaily _ Torget 8, Oslo, Norway 
packages, smokers “reaching for a Lucky,” | 
and similar action scenes appropriate to 
the product being advertised. 


Frostee Sno Co. 











sretadmaned | | Ss A HIT AT THE NADI SHOW 

> | i 

ae a PEPER | WY (fe IN NEW YORK IN DECEMBER! 
For Christmas Theme 

Merchants in San Francisco's Polk street 

shopping area teamed up for a new ap- 

proach to Christmas window decorations ‘ 

during the past season. Five young artists | BSMS-12—Brass base and head 24" overall $7.45 

painted Christmas scenes simulating stained | BSMS-18—Brass base and head 30" overall 8.35 


glass on 75 display windows, ranging from | BSMS-24—Brass base and head 35" overall 8.95 
beauty parlors to hardware stores. Done a , 


in an easily removed but weatherproof | , at : Jobber Inquiries Invited 
plastic paint, the paintings were the idea 


of Arthur Blum, secretary of the Polk ; 6 , FP \ &s FERRO-CRAFT 
: \n 


District Merchants Association. The co: 
den ers . ens S CON MORGANFIELD, KY. 


of the 75 paintings came to only $650. 


A beautiful set of single millinery pieces. 
Will add much to your spring and Easter 
windows. Also, a beautiful counter display. 
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A tremendous selection for 


EASTER 
SPRING and 
SUMMER 


e ARTIFICIAL SPRING 
and SUMMER FLOWERS 


e ARTIFICIAL EXOTIC 
TROPICAL BIRDS 


e NATURAL 
BLOSSOM TREES 


e WROUGHT IRON 
MATERIAL 


e NOVELTIES 
Smilax, Adiantum Fern, etc. $s 


‘ARTS FLOWERS" 


DISPLAYS, INC. 
Monufocturers @ Importers @ Creators 
43 W. 5éth St., near 5th Ave. 

New York City 19, N. Y. 


wi € F Ss, Reg, Trade Mark. aN 











For Effective 
Hosiery Display 


made from 
FAIRYLITE* 
PLASTIC, 


a product of 


co. INC. 
AUBURN, N. Y. 


*Reg. U.S. Pat. Off. | 


























(Continued from page 14) 


interests of the subscriber. 


we To subscribe to and work for truth and 
honesty in all departments. 


5. To endeavor to be a leader of thought 
in his editorial columns, and to make his 
criticism constructive. 


4. To encourage all constructive efforts 
to improve the standards and quality of 
advertising. 


oO. To avoid unfair competition. 


6. To determine what is the highest and 
largest function of the field which he serves, 
and then to strive in every legitimate way to 
promote that function. 


DISPLAY WORLD has always believed in and 
practiced these principles. We feel that member- 
Ship in the ABP is another step forward for this 
magaZine because the resources and facilities of 
the organization now made available for our use 
will enable us to bring you a still better 
publication -- and after all, that is our primary 
objective... 


One of the nice things about the judging of 
DISPLAY WORLD's annual International Display 
Contest in December is that the judging takes a 
couple of days time, the displays examined are 
widely varied in subject and treatment, and many 
of them are the occasion for comments by the 
judges based on their own past experience in 
the field. Such was the case when a certain fur 
display was being considered in the 19535 contest. 
It was well done from the standpoint of 
execution, showing a group of fur-clad ladies 
inspecting supposedly live animals in cages. 

The display's principal fault was covered 

in a single sentence by Irving Eldredge, who for 
many years was display director of Mauy's, New 
York City, before joining the Visual Merchandis- 
ing Group of the National Retail Dry Goods 
Association: "Never remind a shopper that some 
animal had to die in order to provide her with a 
luxurious garment." There is an underlying 
display principle in that simple statement that 
is well worth studying... 


Cordially yours, 


ReCmZeeé& 


DISPLAY WORLD 








Light's Diamond Jubilee 
To Be Celebrated 


On October 21, 1879. a small group of 
men in a laboratory in Menlo Park watched 
a carbonized thread in a glass globe glow 
with a steady light. Today we flip a switch 
and the entire room is flooded with light; 
another switch and we begin to cook an 
evening meal; still another and we = see 
action taking place several thousand miles 
away. No man can tell what tomorrow 
may bring in the use of electricity, for we 
are constantly opening up new horizons tor 
this, the mightiest of the servants of man- 
kind. 

The story of electrical progress since 
1879 is one which will be told by many 
retail firms, in addition to utilities and the 
entire electrical industry, in the celebration 
of Light’s Diamond Jubilee, the seventy- 
fifth anniversary of Thomas A. Edison’s 
invention of the first practical incandescent 
lamp. For Edison devised at the same 
time a completely new system for the gen- 
eration, distribution, and measurement of 
electricity to enable people everywhere to 
use the new lamp. That system made pos- 
sible the development of many other prac- 
tical applications of electricity that have in- 
creased our productive power, added to our 
comtort and convenience, and raised our 
standard of living. 

Karly in 1953 a committee of representa- 
tives of electric utilities, electrical equip- 
ment manufacturers, and other industry 
organizations began planning for a nation- 
wide observance of the seventy-fifth anni- 
versary of the incandescent lamp. It has 
drawn up an integrated program for the 
Jubilee, including special activities to illus- 
trate the electrical progress celebrated by 
the event, and information about that pro- 
gress. both past and future, through adver- 
tising and publicity. These activities will 
be carried out on both national and local 
levels. 

The Jubilee slogan is “Light for Free- 
dom—Power for Progress.” This epitomizes 
the contributions made by electricity to our 
country’s progress. An official Jubilee em- 
blem has been created, the face showing 
the original lamp bulb of 1879 being held 
in tront of the atomic symbol, signifying 
both the past and future of electrical pro- 
gress. The reverse of the emblem carried 
the Jubilee slogan and a short statement 
dealing with the event which the Jubilee 
celebrates. 

Full details concerning the plans for the 
Jubilee, and a list of resources for display 
material tying in with it, can be had from 
Light’s Diamond Jubilee Committee, 2650 
Graybar building, 520 Lexington 


New York City 17. 


avenue, 


Petersen Leaves 
Minneapolis Firm 

The resignation of Robert E. Petersen as 
display director of The Dayton Company, 
Minneapolis, has been made known. He 
had held the position for two years, and 
has been with the store since 1946. His 
plans have not been made known, and the 
store has not yet announced who will re- 
place him. 
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“America's Finest’ 


EATON'S 


“Velvety” Grass Mats 


are overedged on the ends—lay flat 
—no uneven lumpy edges 


14 sizes ...long... square... wide 
... round... narrow... special one- 
inch stitching . . . fast green color. 


Approx. 
Size Each Each 
x 6'....$ 4.25—Bale lots of 12 $ 3.75 
10'.... 7.50—Bale lots of 6.75 
15'.... 10.75—Bale lots of 9.70 
30' . 21.75—Bale lots of 19.65 
5’... 650—Bale lots of 5.85 
12.75—Bale lots of 11.50 
15'.... 19.50—Bale lots of 17.55 
6'.... 9.00—Bale lots of 8.10 
x 16’ . 24.50—Bale lots of 22.00 
Norrow Sizes 
12° x 15'...$ 4.50—Bale lots of 
17" x 30°... 13.00—Bale lots of 
Round Sizes 
114" diameter .$0.90—Bale lots of 12... $0.80 
3' diameter. 2.95—Bale lots of 12 2.65 
5' diameter. 8.25—Bale lots of 6... 7.50 
FOB 2% 10 days, net 30, if rated. Non- 
rated firms check with order or C.O.D. un- 
less credit previously established. 


PARKSIDE DISPLAYS 


907 SEVENTH AVENUE 
PLaza 7-0868 NEW YORK 19, N. Y. 
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$ 4.05 
11.70 











TURNTABLE ,, ax 


Moves Merchandise 


_ = 
+ hes 
No. 1001 Fs VAWE RARE FE 


A low cost finely engineered turntable for the 
display trades. 


The table is removable and is equipped with a 
tapered socket to fit main spindle. This free 
wheeling arrangement allows the table to be turned 
in either direction when loading, without damage 
to the gear train. 

The main spindle and table is supported on ball 
thrust bearings thus assuring smooth, steady turn- 
ing of displays. 

The chassis and spindle are of steel cadmium 
plated. The table and base are of tempered 
prestwood without finish. 


The cord is passed through a rubber grommet in 
the chassis and fastened. 
Average cost of operation 1/20 cent per day. 
SPECIFICATIONS: @ Capacity, 25 Ibs. (centered 
load) @ Height, only 2'/.'' @ Table diameter, 9'/4" 
@ Base diameter, 5'/4,"' @ Direction, clockwise @ 
RPM 2'/2 per minute @ Motor, II5V, 60 cy, 4 watt 
UL approved @ Cord, 8' UL approved 

SINGLE UNITS $7.00 
EXCEPTIONALLY LOW PRICES IN QUANTITIES 


Manufactured by 


THE BIRK MFG. CO. 
NIANTIC, CONN. 


We have produced many motions for nationally known 
products and have the ““Know how” and equipment to 
develop unique motions tor you or to produce to your 
design. 








FLASHERS 


Since 1900 


Force Attention, Increase Advertising Value 


REZE2ERS 
® ELECTRIC COMPANY 


3055 RIVER ROAD 


RIVER GROVE. ILL. 








AUTOMATIC WOOD TURNINGS 
All Types of Finishing 
Dowels and Balls in Stock 


H. ARNOLD WOOD TURNING CO. 
363 Union Avenue, Brooklyn 11, N. Y. 











STagg 2-5693 








PICTURES 


For all decorative purposes, specializing in 
window display. Highly colorful. _Alll sizes. 
Send for information or samples to 


JOSEPH HOOVER & SONS CO. 
1270 Broadway, New York City 1 











PLEXIGLAS 


IN STOCK -- IMMEDIATE 
SHIPMENT 


Complete range of 
indoor and outdoor 
sheet stock colors in all 
Standard sizes and 
thicknesses. Can 
aiso furnish extruded Plexiglas Sheets, 
The Rods and Tubing from stock, and can 
Southwest's 
Largest 
Plexiglas 
Distributor 


extrude custom shapes in plexiglas 
and other plastics 
Write for Free Card ef 
Actual Colored Piexigias 
Samples with Latest Steck 
and Price List. 


Aq m ( S U Pp LY 1408 Neadersen, Ft. Worth, Tex. 


div. 0 f Accessories, inc. 








ARTIFICIAL FLOWERS AND 
DECORATIVES 


for Show-window and interior displays. Best quality at 
the lowest prices. From the manufacturer direct to 
the displayman. 
WRITE FOR CATALOG. NO JOBBERS, PLEASE! 
BARTH'S DECORATIVE STUDIOS 
ISIS N. Chestnut St. Colorado Springs, Colo. 








USE THE 
OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 


$4.00 Per Column Inch— CASH WITH ORDER 





— 
—_ 

















BOUCLE MAT 50” 


Unusual color, texture, and fabric dimen- 
sion through a combination of fibre thread 
interwoven with a soft and fluffy boucle 
yarn. 


@ GRASS MATS 36" x 72" 
@ FISH NET 72" 

@ COTTON ROPES 14" and 1" 
e FIBRE MATTINGS 


Park Lane Fabrics Co., Inc. 


45 E. 30th St. New York City 16 
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LATEST 
WIG STYLES 


... Executed by master workmen with 


vears of experience in making fine 
wigs. Nu-Show wigs are soft and flex- 
ible, equipped with rubber base and 
steel band to make perfect fit a cer- 
. and you can depend on fast 


Write 


showing our full line. 


NU-SHOW DISPLAYS 


97 SIXTH AVENUE, N. Y. C. 13 
Tel.: Barclay 7-8974 


tainty 


service. today for literature 











for maximum illumination... 


MODEL ‘O” vrojector 


Imagine the convenience of this Opaque Projector 
im your sign or display department! Need oa lorge 
sketch — but fost? Just place this projector over 
Go photogroph, magazine poge, coin, jewelry or 
ony fiat opaque object—and you can project a 
screen image, faithful in every detail and color, 
4 feet squore and larger. Projects an area $” x 
5” at one time or larger area, a section at a time. 


Complete with lamp ond 322 5 


8-foct cord ond plug. 
F.O.B., N. Y. 


LARGE PROJECTORS TOO! 
Send for descriptive folder 
showing entire line of 
opaque projectors. 


« 200 PAGE CATALOG 


FRE ® 10,000 ort and 


drawing supply items ovail- 
able through Arthur Brown. 
Write today on firm letterhead! 


ARTHUR BROWN &@ BRO. tInc 
2 WEST 46th ST... NEW YORK 36. N. Y 


January Medal To Kehrt 


HE first gold medal to be awarded in 

DISPLAY WORLD ’s | International 

Display Contest for 1954 has been pre- 
sented to Russell C. Kehrt, Jenny's, Cin- 
cinnati, tor the display pictured above 

Cleverly combining the winter and spring 
themes, the display was inspired by the 
unpredictable Cincinnati weather. A cotton- 
flocked snow-lady, made in Kehrt’s depart- 
ment, was the dominant subject. She wore 
a spring hat trimmed with net flowers and 
birds. Her twig arms were blossoming, and 
she carried a net parasol to ward off either 
sunshine or showers. The floor covered 
with green grass paper was sprinkled with 
patches of unmelted “snow.” Twigs sprouted 
and blossomed about the base of the snow- 
lady, and birds and plastic raindrops were 
suspended overhead. On the background 
ot pale green were painted three modern 
trees in tones of green; tiny three-dimen- 
sional blossoms were added to these. The 
mannequin wore a suit by Talmack. Sound 
effects from a special record of bird songs 
and spring music completed the effective 
window. 

Once again during this year, DISPLAY 
WORLD is conducting the same type of 
contest as has been the case in the past. 
It is for the benefit of displaymen all over 
the world, and there is no restriction as to 
who may enter or how many entries may 
be made during the progress of the event. 
It is not necessary to be a subscriber to 
the magazine in order to compete. 

There are 98 merchandise and 
classifications in the contest, covering prac- 
tically all types. Any one or all classifica- 
tions may be entered by means of black 
and white photographs of displays; photo- 
graphs should be 8 by 10 inches in size, 


service 


preterably, although smaller ones will be 
accepted. All pictures must be unmounted. 
On the back of each photograph should be 
the name of the displayman, his store, its 
address, and the classification number in 
which it is to be entered. No photographs 
will be returned, and those submitted may 
be used by DISPLAY WORLD as desired. 

The contest continues until December 1, 
1954. Each month a gold medal will be 
awarded the displayman whose entry in the 
contest is judged the best for that period 
ot time. At the conclusion of the contest 
all entries will be judged and the follow- 
ing awards made in each classification: 
first, gold medal and three points; 
silver medal, and two points; third, bronze 
medal and one point. The person who com- 
piles the largest total of points in the en- 
tire contest will be awarded the sweep- 
stakes prize a handsome gold plaque, 
suitably inscribed. First prize winner will 
receive a similar plaque, second place car- 
ries with it a plaque of silver, and third 
place one of bronze. 


Sec¢ ond, 


Jampol Heads Display 
For Two Haggarty Stores 
Through error, DISPLAY WORLD in the 


January issue failed to credit Henry 
Jampol as display manager for the Beverly 
Hills, Calif.. store of Haggarty’s, Los 
Angeles. He heads display for both units 


Ducklings Offered 
By Miya Company 

Stuffed ducklings, 3 inches long and 
natural in appearance, are being offered the 
display field by Miya Company, Inc., 39 
East 28th street, New York City 16. 
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FISHNET 


DRAPERY FABRICS 


6 Different Meshes — 10 Colors 
GOLD and SILVER METALLIC 
MESHES 


COLORED BURLAP 


Imported Linen 
THEATRICAL GAUZE 
a oe 
LARGEST STOCKS 
= 
Twine Headquarters 


“Every Twine for Every Need” 


VAN ARDEN FABRICS 
MNERS. 


Division 
New York Twine Corporation 
110 Murray Street, New York 7, N. Y. 














DEMAND THE OLDEST NAME 
IN ELECTRIC TURNTABLES! 


——_ 
O ELECTRIC O 
TURNTABLES 
Your assurance of top performance, ROTO- 


SHO Electric Turntables are used by mer- 
chants throughout the world for trouble-free 


action displays. Sturdy steel construction, 
powerful A.C. motor permit load capacity up 
to 200 Ibs. 18" table revolves 3 times a 
minute. Ceiling units and ROTO-WEEL for 
background displays also available .. 
Build-up fixtures too. 


MODEL 

"712" for 

LIGHTED 

MOTION 

Two-way elec- 

tric outlet, 

permits novel, self-contained lighting effects or 


operation of electrical devices while table turns. 
Will revolutionize your window trim! 


MODEL "A" 
ROTO - SHO 


Standard for the 

world! The action 

disolay-way to 

boost your sales. 
We also produce midget fractional H.P. electric 
motors, electric barbecue and Christmas tree 
turners. 24 hour delivery from stock! 


See your local jobber, or write us for complete 
catalog of ROTO-PRODUCTS! 


KASSON DIE & MOTOR CORP. ]j /rfegrity 
Formerly General Die & Stamping Co. Since 
Dept.O., 262 Mott St., New York 12, N.Y. 1919 
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Walter Ford Installed 
By Baltimore Group 

New officers were installed at a recent 
meeting of the Baltimore Display Guild. 
President of the group is Walter Ford, ot 
Julius Gutman. Assisting him are John 
Tumminello, Stewart & Co., vice-president ; 
Joseph Rocker, Read's Drug & Chemical 
Company, treasurer; Joseph Taheling, 
Stewart & Co., secretary. Frank Malehorn, 
Baltimore Display Industries, for the fifth 
straight year was placed in charge ot 
publicity for the club. 

Malehorn reports: “This is the sixteenth 
year for the Baltimore Display Guild. We 
recently tried something new — and it 
proved most successful — by inviting the 
wives of the members to attend our in- 
augural meeting: much to our surprise the 
ladies thoroughly enjoyed themselves and 
added zest to our meeting. 

“Plans are now being made to start an 
extensive drive for new members and to 
make our social functions bigger and better 
for 1954.” 


Bliss Display To Move 
Into New, Larger Plant 

Bliss Display Corporation will move some 
time in March from its’ mid-Manhattan 
plant, where the firm has been established 
for 25 years, to a new and modern building 
at 37-21 32nd street, Long Island City. The 
new location is 15 minutes away trom 
midtown New York and is one block away 
from all subways leaving the city 

A one-floor location, the new plant has 
25,000 square feet. It is expected that this 
horizontal production line will 
efficiency more than 50 per cent and will 
provide tor expansion in all departments, 
as well as a new silk screen shop, new 


increase 


drying ovens, and_= facilities for rubber 
moulding, new spot-welding, wood bending, 
and veneer pressing equipment. 

The new plant will have its own yard 
and loading platform, accommodating eight 
large trucks at one time. 

Albert Bliss, president of the company, 
announces that this new move will usher in 
25 more years of progressive visual mer- 
chandising and showmanship of the type 
that has distinguished Bliss Display Cor 
poration during the past quarter century 


Address Omitted 
On Maharam Ad 


Through error, the address ot the Los 
Angeles branch of Maharam Fabric Cor- 
poration, New York City, was omitted from 
the firm's ad in the December issue oft 
DISPLAY WORLD. The Los Angeles 
office is at 1113 South Los Angeles street 


Tables And Cages 
For Jewelry Display 

Charles Leonard, 6804 River road, Sayler 
Park 33, Ohio, has introduced a group ot 
three black wood cages on black lacquered 
tables with removable pads tor the display 
Minia- 


ture animals tor the cages are also avail- 





ot jewelry or related merchandise. 


able. Pads come in a variety of colors. 
When the cages are removed. the tables 
become displavers of the platform type. 


IDEAS 
NEW secuniauts 


creative displays 


¥%& miniatures, life size, and 
over life size. 

% whimsical, realistic and 
stylized. 


All mediums — papier mache, 
Send for 


Welele MM ail-b ie] Mah om 
estimates. 


CONSTANT & THOR, Inc. 


124 Chambers St., New York 7 














No. 2345 SURFWOOD MERCHAN. 

DISER. Interesting textured surfwood 
table and planter box .. . flat black 
3g” steel rod legs and supports, two 
glass shelves included Planter 
box comes complete with foliage .. . 


size. 42° H. x 40” W. x 16” D. 


Fach $3 9-95 
Ce 


DISPLAY DESIGNERS AND MANUFACTURERS 
PORTSMOUTH, OFIO 
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isPlday 
orld 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the inf»rmation 
you want on file, we’ll find out for you. Avail 
yourself of our service facilities with5ut cost 
or obligation. This service includes an analysis 
of any display problem. 


() Air Brushes 
| Airpainting Equipment 
| Animated Signs 
') Artificial Flowers 
_) Artificial Snow 
| Backgrounds 
- | Background Colors 
Black Light 
') Bulletin—Directory Boards 
} Card & Mat Board 
’) Cardwriters’ Materials 
} Color Lighting 
) Composition Pieces 
| Crepe Papers 
-}] Cut-out Letters 
} Cutting Machines 
Decalcomania 
-) Decorative Papers 
| Display Fixtures 
[) Display Forms 
(| Display Letters 
') Display Racks 
[] Dye, Rug and Carpet 
) Enlarging Projectors 
[) Fabrics and Trimmings 
) Flags and Banners 
} Float Decorations 
| Foils 
Glass Specialties 
Grass Mats 
Hosiery & Shoe Forms 
Lithographed Displays 
Mannequins 
Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 
Motors 
Mouldings 
Natural Foliage 
Paper Sculpture Displays 
Papier Mache Specialties 
Photographic Blowups 
Plastics 
Plywood 
Price Cards—Tickets 
Price Ticket Holders 
Ribbons 
Sale Bannefs 
Show Card Colors 
Show Cards 
Shew Case Lighting 
Show Cases 
Socks— Window 
Signs—Brass—Bronze 
Signs——-Card Holders 
Signs—Electric 
Sign Printing Machines 
Sleeve Forms 
Store Designing 
Store Equipment 
Store Fronts 
Tackers 
Time Switches 
Turntables 
[ Veneers (Imitation) 
Wall Board 
Wigs 
Window Lighting 
| Do you wish a copy of their catalogue? 
Do you plan to remodel your store soon 
| Do you plan to build a store soon? 
AIL TO 


DISPLAY WORLD 
CINCINNATI 1, OHIO 


Bi 7 al ome | iT 
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Display Manager 
Street 

City..... 
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AA 
“Power For Peace 


By I. N. STONE 


( pe BURT PRINGLE, formerly display 
director ot Haltiwanger’s, Columbia, 
S. ©., and now stationed in Germany, 

suffered only shght growing pains in changing 

over from the selling of ladies’ ready-to-wear 

to selling the soldiers of the VII 


the use 


( Orps on 
and care of weapons and equipment. 
with 
he is in a 


He is now “commercial artist-designer”™ 
the (,-3 


good spot to design and carry out educational 


Section, which means 
and operational displays. 

The first 
Headquarters consisted of a military montage, 


“splash” Pringle made around the 


depicting all the operations of the Signal 
It covered 40 feet of wall space in one 
halls 
70 shades of brown and green, is believed to 
USAREUR and is bound 


William 


“let ls keep free to do 


Corps 
of the dining This mural, with some 
be the largest in 
scroll a quotation of 
Hearst: 
whatsoever we believe to be our duty.” The 


with a 
Randolph 


using 


montage required one month to complete. 

A short time later, Pringle again 
climbing the walls, this time to lay on two 
60-foot murals flanking the stage of the “Jay- 
hawk,” the VII Corps theatre. These murals 
are designed to express the basic features of 


To capture the meaning ot 


started 


the fine arts. 
drama and tragedy the mask of drama was 
superimposed over an open book of Othello 
and a blood-stained sword, and to portray 
music and comedy, an open book of Lohengrin 
and a_ lute overlaid by the mask of 
These opposing murals are framed 
in floating pink with a light blue 


drape suspended from. star-bursts on a mid- 


were 
Ce medy. 
ribbons 


—Above, the ‘Power for Peace’ display done 

by Cpl. Pringle Below, Major General 

James M. Gavin and Cpl. Pringle inspect his 

montage showing the activities of the Signal 
Corps— 
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night-blue background, the whole accented 
with an effect of stars and shadowing. 

For part of the VII Corps exhibit on 
Armed Forces Day, Cpl. Pringle designed 
and built a towering display to point up the 
“Power for Peace” slogan. Extracting some 
highlights from the North Atlantic Treaty, 
the meaning of peace through power was de- 
tailed in green in both English and German 
on two yellow panels. Fourteen 4 by 5-foot 
fags of the NATO nations formed a frame 
panel and enclosed in the frame was a map 
of the world over which the SHAPE seal 
had been superimposed. Upon completion of 
this exhibit Cpl. Pringle was given a com- 
mendation by Major General James M. Gavin, 
Corps commander. The exhibit was viewed 
and praised by dignitaries from many of the 
NATO nations, who avowed it was a fine 
tribute to power for peace. 





To receive the DISPLAY WORLD 
award is one of the high spots of my 
career and [| assure you that I cherish 
this recognition. [ have entered many con- 
tests in my time, but yours has me_ so 
elated that I feel as if I am walking on 
air. The plaque and the medals will 
always be a memento of a year when 
work was a chore. <As_ you. know, 
forced myself to do many things in 
that would have been easy otherwise. 
ceiving these awards compensates me _ for 
all the loving cup trophies I gave to the 
war effort during those days. 

I wish you would convey my most sin- 
cere good wishes and thanks to the judges 
who passed on the merits of the displays 
and to DISPLAY WORLD for making 
the contest possible. These contests are 
a stimuli for better display, and _ better 
displays mean better business. I am 
happy to have had the opportunity to 
compete.—Clement Kieffer, Jr.. The Klein- 
hans Company, Buffalo. 

It is rather difficult for me to put into 
words my exact feelings of joy when | 
received your letter informing me _ that 
I had once again captured a gold medal 
in DISPLAY WORLD’'s International Dis- 
play Contest for 1953. It did not take long 
for the good news to spread throughout 
the bank and everybody. trom our presi- 
dent down, was very pleased to hear of 
the award. My sincere thanks to all of 
the judges who had a part in the contest; 
I hope DISPLAY WORLD will continue 
this contest for many years to come.— 
Samuel C. Forsythe, The Franklin Savings 
Bank, New York City. 


Many thanks for the very nice bronze 
medal we have just received from. the 
judges of DISPLAY WORLD’s 1953 Inter- 
national Display Contest. It naturally 
gives us a feeling of pride that the work 
we are doing here is being recognized in 


FEBRUARY, 1954 





VERSATILE 


PEG-O-PANEL 


DISPLAYERS 
Adaptable to Any Type of Merchandise 
Overall height 56°—Width 40” ... Re- 
movable shelves (8° Deep) .. . Finished, 
Satin Black trim, chrome legs . . . Choice 
of background of Light Mahogany, Dark 
Mahogany, Birch woodgrains or plain 


Blond. 
PRICE F.O.B. $37.50 


DA-MAR-CRAG DISPLAYS 


No. 417-A 13252 TERRY AVENUE, DETROIT 27, MICH. 














Get the Most from Any Display with This Beautiful Set! 


NT 406 
ORNAMENTAL 
METAL TABLES 


...Use them anywhere... any- 
time .. . gleaming glass tops 
and graceful black ironwork en- 
hance any display! Tables can be 
nested for easy, compact storage. 


Small Table, 12°' sq., 17"' high 
Medium Table, 14'' sq., 19° high 
Large Table, 16'' sq., 20°' high 


Sold Only in Sets $1 7.50 


of 3, complete 


See your jobber or wrife us . . 





—s> HARRY C. COHEN CO. “seyiises in Wire” 5219 Centre Ave., Pgh., Pa. 
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Beautify 


ANY STORE WINDOW 


Many a wise displayman has found that LITHOPHANE VALANCES 
are the easiest, most economical way to glamorize store fronts and windews. 
And you'll find a wealth of display and decorative uses in VF enetian 
Striped Coordinated Valances. Inexpensive, easy to apply. Choice of 
ten color-combinations in contrasting tone patterns. Also solid-color 
Lithophane in eight striking colors. 


37 sq. ft. rolls $7.95 striped; $9.75 solid 


For church window effects for Easter decorating, order 
pattern No. 2109 and No. 506. 37 sq. ft. rolls $12.50. 
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GARRISON-WAGNER CO. 








2018 Washington Avenue, St. Louis 3, Mo. 
Manufactured by: ISINGLASS VALANCE CO., 5206 Tilden Ave., Brooklyn, N.Y. 


UUCVNVOUNEREVOUTOIAOPALOUGOSAAN SARATOGA A SA 


oe REPLACEMENT WIGS 1: 


Every Progressive Displayman ... Distributor . .. 
Knows the Finest is FLAIR! 


FLAIR ssc MANIKING 


WEIGH ONLY 1212 LBS.! UNBREAKABLE PLASTIC 
In Lord & Taylor—B. Altman—John Wanamaker, etc. 


FLAIR MANNEQUINS—15 W. 18th St., New York City 
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COLLOID TREATED FABRIC 


Today's Most Flexible and 
Preferred Medium for 
Oudoor & Interior Displays 
Outmodes Papier Mache 


DIP IT! DRAPE IT! 
SHAPE IT! 


Send for Trial Offer of This 
Wonder-Working Plastic 


Ben Walters, Inc. 


156 7th Avenue, New York 11, 
Algonquin 5-2308 


m V. 


Notional Distributors @ U.S.A. and Canada 
Dispiay and Allied Industries 


*Trade Mark ot Celastic Cory 














« EDWMALLEY © 


RENT 
COSTUMES OF YESTERDAY 


18th & 19th Century 


KATHERINE BURR FLEMING 


Boston Post Rd. Saybrook, Conn. 
Phone: Saybrook 3-3721 














fect 


espec - y selected to 
help you capture the mood of ev very display 


The distinctive textures of these fine papers 
cheracter and beauty to your scroll and stirs 


production Send for PREE Swatch Book 


i! 
i seooenet tint itG van 
* GRIFFIN GRAPHIC ARTS 


® 155 Fourth Avenue, North oe Nashville 3, Tenn. *& 


@ FOBBERS INQUIRIES INVITED @© 
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held. 
cal dealers’ view of the 
also very 


the protessional From the practi- 
displays, they are 
told over and 
customers are 
and 
John 
New- 


successtul. We are 
that prospective 
drawn to the fine 


over again 


layout by colors 
displays. 


(Company, 


these 


Mtg 


fabrics we use. on 
|. Farrell. Towle 
buryport, Mass 

with sincere 
two 


acknowledge 
great pride the gold and 

medals that DISPLAY 
awarded to us for our winning 
1953 contest. I assure you 
staff and myself are indeed 
gratified with this recognition of our work. 
—George W. Public Service Elec- 
tric & Newark. 


This is to 
thanks and 
two silver 
WORLD 
displays in the 
that my 


Browne, 


Gas Ce mpany, 


I would like to take 
tell vou that I've 
WORLD regularly 
in a while 


this opportunity to 
reading DISPLAY 
1943, and every 
[ scan over my old copies. 
[ am impressed by the marked 
improvement of the more recent issues. I 
find that the matter 
covered extensively and the layouts 
are definitely more attractive and interesting. 
[It is imvigorating to see the = display 
held’s top organ progressing in direct ratio 
to the field itself. My heartiest compli- 
ments on a job well done.—Morty 


Kuff. 


been 

since 
once 
greatly 
subject seems to be 
more 


being 


Bond Clothes, Washington. 


In the 
window 


back-to-school bedspread 
contest by Bates Fabrics, 
Owensboros two leading department stores 

MeAtee, Lyddane & Ray, and S. W. 
Anderson Company — which are located di 
rectly across the street from each 
had the proud distinction of being 
given awards of $100 each for 
their windows; these windows happened to 
be in at the same time. 

H. Rk. Patrick is display 
McAtee, Lyddane & Ray, and Lou 
brook is display director for S. W. 
thought this 
as it is rather unusual for 
ina city of our size to 
national 
Patrick, 
boro, Ky 


recent 


display 


other. 
very 
national 


director tor 
Weis 
Ander 
might be 
two stores 


son Company. | 
news, 
receive the same 
contest.—H. R. 


lyddane & Ray, 


award in the 


McAtee, 


Same 
(Jwens 


[ am happy to tell vou that | 
my thirtieth anniversary as a 
on February 1. \s [| am 
through my 


celebrated 
displayman 
looking 
collection of so many 
and citations | 
wide and 


TOW 
awards 
have received in nation- 
international display contests, 
it seems to me | have created a lot of out- 
window displays in the last 30 
Until 1952 | 
tor R. «. 
now [ am 
Memphis.- 
phis, 


standing 


vears. was display director 
Nashville, 
manager tor 


Kramer, 


levy and 
Be mds. 


Mem- 


Company, 
display 

Harry 

Tennessee. 


Be mds, 


Goldberg Joins Sales Staff 
Of American Fixture 
American Fixture & Mig. 
Louis, has added Jay 
sales staff of the New 
will handle chain store 
Returning to the St. 
is Walter Woods, who was with the firm 
tor a number of years until a short time 
will serve as a sales executive. 


Company, St. 
Goldberg to the 
York City 
service. 

Louis headquarters 


office: he 


om Sy a een 
7 ee Ee | er ita th coer, a4 








SPRING FOLIAGE DISPLAYS 


Spring flower and leaf sprays—artificial flowers— 
tropical foliage. Write for brochure. Importers 
and Manufacturers 

Jobber Inquiries Invited 


DYSON-ROBERSON 


£60 Fourth Avenue San Diego 1, 


| Wuballan 


woo 


Calif. 














a 
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151 WEST {8th ion NEW YORK II, N. Y. 








~ 99 
Order Your “‘Naturalike’’ Grass Mats 
and TUFF-TURF sprinklings from your display jobber 
today NOW! “NATURALIKE” are the finest GRASS 
MATS vou can buy. Ask for “NATURALIKE” when 


ordering. 


MEMORIAL GRASS COMPANY 
UHRICHSVILLE, OHIO 








SHOW CASES — WALL CASES 
FOR EVERY LINE OF BUSINESS 


Write for Circular 


REiINERMANN FIXTURE COMPANY 
343-345 W. 4th Street, Cincinnati 2, Ohio 








SHOULDER COVERS 


Vinvlite window-clear — vinyl 
Price list & samples on request. 
JOBBERS ONLY 


CORONET MFG. CO. 


YARDVILLE, N. J. 


polythene. 


BOX 35 











WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 














COLORFUL WALL POCKET 


Display Unit designed to hold leaves, flowers, etc. 
Papier-mache cone, 3''x9!/2'' with hanger. Available in 
six Summery pastels. Packed 24 per carton, one color or 
assorted, weight 5 Ibs. See our catalog. Retails at 25c 


THE MULDNER COMPANY INC. 


397 Bridge Street Brooklyn |, N. Y. 








RAO FOIL PAPER 
BASE METAL 
RAO FOIL CLOTH 


Special discounts to jobbers 


R. A. OHLHORST 


278-292 Johnston Ave. Jersey City 4, N. J. 











USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


e 
$4.00 Per Column Inch— CASH WITH ORDER 











DISPLAY WORLD 
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SHOWCARD MACHINE 
EQUIPMENT WANTED 

(slotted base), 
wanted Used bu not 
used Cutaw!l Must be reason 


CORRESPONDENCE INSTRUC- 
TION—In Window Display. In op- 

eration for over 40 years with over TERRITORIES OPEN FOR JOBBERS Type 
20,000 graduat l . ' ; ; etc 
roaming rm ang eum Gide me We have an excellent line of high-style florals. Our displays Also 
catalog. The KOESTER SCHOOL, al 
Koester Bldg., 3710-12 N. Cicero 

Ave., Chicago 40, Ill. 


bars, Ciips, 
abused 
: ; we , oe ere _—* F é le 

are priced right priced to provide handsome profits for the Address BOX 2MN 
This line is in big demand with leading retailers all Care of DISPLAY WORLD 


over the country. 


jobber. 








Outstanding designs and skillful production 








assure you of fast turnover, big-volume sales. Write for com- 
Used MANIKINS $10 
2-Piece Complete—as is. Crat- 


ing charge $2.50, F.O.B. New 
York. 


POSITION WANTED—l)is 
plav director change 
6 years experience, ability to 
produce effective displays and 
show cards. Address BOX 
2LM, care of Display World. 


plete information to: 


Address BOX 2EF 


(Care of DISPLAY WORLD 


desires 


MADISONIA 
152 W. 25th St., New York 1, 
N. Y., Chelsea 3-1550 














DISPLAY LINES WANTED tor 
Pacific Northwest on commission 
basis. Only highly reputable manu 
facturers of manikins, racks and 
basic items. No brokers oT robbers. 


LINES WANTED 

it ease nes New wholesale retail display center opening in a principal mid- 

Color photos Atlantic city desires contacts with distributors, manufacturers, 

furnished. etc, ot display materials, supplies, services, store fixtures, art Advertiser has enviable following 
Address BOX 2AB supplies. Kindly supply complete information, catalogs, sales- Address BOX 2KL 

Care of DISPLAY WORLD men’s sheets. Address BOX 2IJ, Care of DISPLAY WORLD. Care of DISPLAY WORLD 


SALESMEN WANTED 
Set-piece line now 
be handled along 
flicting merchandise. 
and foliage samples 


available. Can 














Position Wanted 
Asst 
Pratt 


10 years exper! 


WANTED 


Capable, experienced display- 


Manager or 


SALESMEN WANTED ae 


. Display 
Nationally known manufacturer seeks sales representation Mae Ceatnete of Institute. 


to display mitg., jobbers, wholesale florists and chains tor Art Career School 


man for modern, individual ; :, “ar 7 ' 1a? ee sane 
complete line of wreaths and roping for Christmas and ence with world’s largest depart 


items. \ll 
Desire 


mens store in large Ohio city. 
Starting $5 000 


ally. State qualifications fully 


: : ment store in New York, capable ot 
other display territories GCpen, top commis- ; 
salary ed aid al -a29ryt : designing and trimming top pro 
sions paid. salesmen carrying other lines to department 


Will handle all types 


merchandise and store pro 


gressive store or to] 


represent us. Give tull particulars including lines now fashion store 


and give references. 


Address Box 2BC 


DISPLAY WORLD 


carried. ot 


tions. Will relocate anywhere 
JONES, The Holly Wreath 


Address Box 2JK 
MILTON, DELAWARE 


Care of 
e oOo DISPLAY WORLD 


are of! 














FREE CATALOG 
50 Ways to Make money 
at home. Write: 
HOME PRODUCTS CO. 
P. O. Box 6 Fresno, Calif. 


FOR SALE 


(Completely equipped manne- EXCELLENT TERRITORIES NOW OPEN 
quin repair mobile unit = in- — ee 
cluding GMC truck and light we Have & ten 
plant to turnish power and 
lights. Shop on = truck in- 
cludes repair and _ refinishing 
equipment—replacement parts 
and a stock of used manne- 
quins. Established accounts 
in Florida, Alabama, Missis- 
sippi included. $3,000 complete. 


THE WORKBENCH 
Rt. 2, Box 45, Pensacola, Fla. 


very fine territories open tor wide-awake sales 


successtully to retail 
This 


has been designing and manutacturing outstanding floral designs 


representatives who are presently selling 


stores. QOur line consists of high-style florals. company 








tor more than halt a century. Very high percentages for you 
; ; Silver Spray-Plating Prod. Manager 
position with progressive 
organization. Executive ability, 12 
years experience in spraying field 


on toys, plastic ornaments, Christ 
Address BOX 2DE mas items etc Will relocate. Re 
P ; : ; plies confidential. 
Care of DISPLAY WORLD ee 


Address BOX 2FG 
Care of DISPLAY WORLD 


An opportunity to make some real money, if you are a producer 


lesires 


Address all inquiries to: 














POSITION WANTED 
Manager of display or manage 
quality men’s, boys’ or shoe store 


SALESMAN WANTED 


WANTED SALESMEN || A ter terrivorics avaitable to set 


or department store. Consider com- 
bination position. Quality operator. 
Valuable worker. Needs right op 
portunity. 
Address BOX 2CD 
Care of DISPLAY WORLD 











CLOSE-OUT — Duvetyn, 36 inch 
width, first quality, heavy grade 
in green only. Price 30c per yd., 
F.O.B. Chicago. (Inquire for your 
display material requirements 
which we always offer at close-out 
prices. SUPERTEX FABRICS CO., 
30S W. Adams St., Chicago 6, III. 








SHOW-CARD WRITER 
AND DISPLAY MAN 
One with ability” to 
with windows and 
Excellent 


create 

interior. 
opportunity, good. 
working conditions, air-con- 
ditioned work shop in thriv- 
ing Southern town. kK xcel- 
lent living conditions. Give 
full infcrmation and required 
salary in first letter. 


Address Box 2GH 


Care of DISPLAY WORLD 








Manutacturer with complete 


line of new specialty lighting 


equipment seeks salesmen 


with large following among 


State ter- 


complete 


department stores 
ritories covered in 


resume. 


Address Box 2HI 


DISPLAY WORLD 


( ‘are ot 


? I 
POLKA DOT Paint. Here is an 
excellent opportunity for the right 
man. 


DISPLAYS ORIGINAL 
1520 Champa St., Denver, Colorado 














USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD 
purpose 
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Arnold Grossman, president of the com- 
pany, said that for more than two years 
the firm has been working on layouts and 

, a , . = ideas for the event. In June of 1951, Solar 
R. W. Spencer, display manager of Kendal ‘ ; J Aree 

| ; , Plastic Products opened a special division 
Milne & Co., Manchester, England. He 4] Ainge : nd 1 : 

. . , -: O l@ Company tor Ms program allt CO Pa 
will arrive in New York City around March andl | ~ & 

. gathering material for the 1954 celebration. 
15, spend a week there, and then go on to 


ih | is equipped to manu- 
(Chicago and to the West coast. UIP 


English Displayman 
To Visit States 


A trip to the United States is planned by 


RENT 
A GLAMOUR GAL 


who will work all day — 


Today this division 
facture display pieces from small to giant 


. i size and trom simple to complex. 
Pfeifer Names Gunter 


As Display Head 

Succeeding Ralph Parton, who has started 
his own advertising tirm, Hugh D. Gunter 
has joined Pfeiters, Little Ark., as 
display He was previously in a 
Asheville, 


been 


and all night — without Displays In Action 
Seen In Brochure 
Nearly 20 different kinds of displays 
ranging from animated units to parade 
floats are pictured and described in a 24 
page brochure which will be sent on re- 
quest by Gardner Displays, 5001 Baum 
avenue, Pittsburgh 13. Illustrated are a 
35-toot animated and talking figure of Paul 
Bunyan used at the Chicago Railroad Farr, 
a “Zippo” lighter traveling display mounted 
Monte on an automobile, a combined sound and 
Carlo night tor members and guests of the action unit used to dramatize a_ freezing 
St. Louis Display Guild, with all proceeds problem by Westinghouse, and a diorama 
donated to the March of Dimes. used by the Merriam Webster Company to 
Dinner at the Forest Park hotel dramatize words. 
the party. 


getting tired! Madisonia 
° Rock. 
provides the perfect fig- aaaniaeen 
ures for your special pro- position with Ivey's, 


similar 


N. ¢ 


named at this time. 


where his successor has not 


motions! 


MADISOMA 


Manikin 








Monte Carlo Night 
For St. Louis Club 


The evening ot February 10 was 


being 


Americas Largest 


& Wig 


preceded 


Refinishers Stylists 
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Vest Heads Display 
For Heironimus 

Formerly first assistant, Frank Vest has 
been promoted to the position ot display 
manager at S. H. Heironimus Company, 
Roanoke, Va. He replaces John W. Creasy, 
who had headed the department tor I] 
vears, who has_ been advertising 
manager of the store. 


Advertising Index—February, 1954 


To Make Plastic Displays 
For Light's Jubilee 


Solar Plastic Products Company, 
ast 16th street, Brooklyn 29, announces 
that the firm has completed facilities to 
manutacture plastic display pieces for 
Light's Diamond Jubilee to be held later 
this vear. 


NEW YORK—152 West 25th Street 
CHICAGO — 11 South Desplaines 
DALLAS — 3007 Canton Street 


16035 


FACTORY-ON-WHEELS 


made 














A 
Advertisers Display & 
Ahrens, Inc., Milton S 
Allied Display Materials, 


t 


Ine Opposite 


AMC Supply 

American Crayon Co., The 
Amplex Corporation 

Arnold Wood Turning Co., H 
Arrow Display Associates 
Arts A 


Flowers 


B 

Barth's Decorative Studios 
Becker Sign Supply Co 
Best Devices Co 
Birk Mtg. Co 
Bishop Publishing Co 
Brevel Products Corp 
Brown & Bros., Arthur 
Bulkley, Dunton & Co... Ink 
Butler Mfg. Co., 

B. B Inside 


> ! > . 
utieT Paper { or] 


Back 


C 
apital Merchandising Co 
hi Display Co 

hicago Cardboard Co. 
ohen Co., Art R 

‘ohen Display Equipment, 
Harry € 

onstant & Thor, Ine 
ornell, (Gsertrude 


oronet Mie. Ci 


Da-Mar-Crag pla) 
Darling Mfg. Co., Inc.. 
Decorative Plant Co 
Display Equipment C: 
Displays Original 
Doerr and Associates 
Dyson-Roberson 


Exhibit 


Cc 


ove? 


Ferro-Cratt Corp. 
Flair Plastics, Ine 
‘leming, Katherine B. 
Frostee Sno Co 


G 


Garrison-Wagner Co., The 
Gasthotf Co., Earl W. 
General Display Corp 
Grithn Graphic Arts 


H 


Hamberger Inc., David 
Hansen Mtg. Co., A. 
Hertvy Co. 
Herzberg-Robbins. Inc 
Hofmann, Christian 
Hoover & Sons Co., 


Hurlock, Inc... W. ¢ 


Toseph 


I 


Isinglass Valance Co. 


J 


Josarah Enterprise 


K 
Kasson Die and Motor Co 
Kave Co > Ine S * 
Koester School 
Korrect-Way Products 


L 
Laverne Originals 
Leonard Displays, Charles 
Lewis Fur Co., Harvey 
lL.os Toros 
Lustra Corp 
Lutz, <A. 


M 
Madisonia Manikins, Inc. 
Mandle, Mortimer B. 
Manhattan Motion Manikin 
Mfrs. 
Manhattan Wood Letter Co. 
Memorial Grass Co. 
Metropolitan Mechanical 
Display Co. 
Morgan Co., The 
Muldner Co., The 


N 


National Association of Display 
Industries 
Nesbit Industries, Inc. 


New York Display Mfrs. 
Group 


Nu-Show Displays 


) 


Ohlhorst, R. A 
Opnortunity Exchange 


P 
Paisley Products, Inc. 
Parallel Mfg. Corp. 
Park Lane Fabrics Co., Inc. 
Parkside Displays 
Plastergon Wall Board Co.., 

ie 

Plastic Binding Corp. 
Price Inc.. Edison 


Outside Back Cover Pugdin Co. 


Q 


Quensell Displays 


R 
R CC S Studio 
Red Wing Products 
Reedcraft Manufacturing Co. 
Reinermann Fixture Co. 
Reyburn Mfg. Co., The 
Reynolds Electric Co. 
Royal Mannequin Corp. 
Russel’s of California 
Rustic Furniture Co., Inc. 


S 
Schack’s Inc. Inside Front Cove 
Sel-O-Rack Corp. of America 
Shoe Form Co., Inc. 
Showcard Machine Co. 
Spanjer Bros. 
Stempler & Sons, Inc.. Barney 
Stensgaard & Assoc., Inc... W. L 
Store Equipment Co. 


T 
Twinkle Displays 


I’ 
LU. S. Plywood Corp. 
Upson Company 


Opposite 


V 


Fabrics 


Van Arden 


W 
Walters Inc., Ben 
Williams, Inc., D. G. 
W H Window Display 


Form 





DISPLAY WORLD 
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EQUIPMENT 
‘i 








only original and genuine ‘‘PEG-BOARD"’ 
panels and metal fixtures give you the 
right working combination of top-quality 
perforated hardboard matched with over 
60 HANGING FIXTURES. 











WRITE NOW for complete descriptive literature 


including prices . . . and the name of your nearest 
distributor. 


Copyright 1953 by 


B. B. BUTLER MFG. CO., INC. 
3150 RANDOLPH ST. © BELLWOOD, ILL. 
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mannequins 


For the first time all plastic mannequins that offer the 
ultimate in fashion and quality. These plastic mannequins 
are almost indestructable... excellent for interior store use 
—they represent years of technical skill and research 

by Korrect-Way, who has been producing high fashion 


mannequins for America’s stores for many years. 


$150.00 Each in Misses, Juniors and Sub-junior sizes. 


call or write the distributor nearest you—for complete information: 


Atlanta, Ga.— Melvin S. Roos & Co., 181 Pryor St., S.W. 

Baltimore, Md.— Baltimore Display Inds., 7 5. Hanover St. 

Boston, Mass.— Eastern Displays, Inc., 51 Kneeland St. 

Buffalo, N. ¥.—Samuel C. Dutch & Son, 487 Washington St. 

Chicago, Il.—Hecht Fixture Co., 211 S. Wacker Dr. 

Cincinnati, Ohio—General Display Corp., 140 W. Fourth St. 

Dallas, Texas— Mr. Leonard W. Stark, Marshall Moody Bldg., 1104 Jackson} 
Denver, Colo.— Walter W. Martin, 1622 Arapahoe St. 

Detroit, Mich.—The Art Products Co., 14125 Broadway 

Honolulu, Hawaii— Bader’s Display House, Ltd., P.O. Box 3949 
Kansas City, Mo.— National Equipment Corp., 919 Broadway 
Memphis, Tenn.— Wray Williams Display Co., 21-23 5. Second St. 
Miami, Fla.—Henry Hanger & Display Fix. Corp. of Fla., 928 Biscayne Bly 
Minneapolis, Minn.—L. E. Hier Display Equip. Co., 23 North 6th St. 7 
Montreal, Quebec, Canada— Faye Perm Displays, Ltd.,8 St. Catherine St. 
New Orleans, La.— Wray Williams Display Co., 5314 Canal St. 
Philadelphia, Pa.— Naythons Display Fixture Co., 909 Arch St. 
Pittsburgh, Pa.—Art R. Cohen Co., 810 Penn Ave. 

Portland, Ore.— Mr. Roderick S. Clancy, P. O. Box 4631 

St. Louis, Mo.— Midwest Display Equip. Corp., 2310 Locust St. 

San Francisco, Calif.— Kehoe Display Fixture Co., 541 Market St. 
Tanipa, Fla.— Eddie Allan, 1211 Franklin St. 


fashion show mannequins 

KORRECT-WAY DISPLAYS 

division of AMERICAN FIXTURE AND MANUFACTURING COMPANY 
2300 Locust Street, St. Louis 3, Missouri 


New York office and showroom: 11 West 42nd Street, New York, N.Y. 





